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Quality Radio 
Group Will Bow 
with 24 Stations 


CuHicaGco, Sept. 2—Effective to- 
morrow, Quality Radio Group Inc., 
new program-selling station co- 
operative (AA, Aug. 30), comes 
into formal being under the laws. 
of Delaware—and with a charter 
membership of 24 stations. 

At a meeting today, more than 
a dozen big-station operators ap- 
proved by-laws, appointed a board 
of directors and predicted a great 
future for the new-born tape-pro- 
gramming unit. 

Later, an “incorporating com- 
mittee’? composed of John H. De- 
Witt, WSM, Nashville, Ralph 
Evans, WHO, Des Moines, and 
Ward L. Quall, WLW, Cincinnati, 
filled in operating details of the 
organization, which they said has 
been “in labor” for nearly two 
years. Mr. Quall is to be its chair- 
man. 


| 


in the ad are CBS shows was that 


ER URE THIS BIG). 


LIFE-SIZE PLUS—In this color spread in the Aug. 30 issue of Life, Moto- 
rola, Chicago, set out to demonstrate the size of its new color re- 
ceiver. Motorola explained that the reason all the color shows listed 


list when the ad went to press. Ruthrauff & Ryan, Chicago, is the 
Motorola agency. 


Network Chiefs Sound Off... 


now brings you 


Color TV 


CBS Head Hits Back at 
Sarnoff’s Dim View of 
Radio Nets’ Prospects 


CuHIcAGo, Sept. 2—Without ever 
mentioning David Sarnoff by 
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of Columbia Broadcasting System, 
made a strong—if partial—answer 
to a speech made two days earlier 
in which the head of RCA took 
his key competitor to task on a 
number of counts. 

Ignoring the more direct thrusts 
against CBS by Mr. Sarnoff, Mr. 
Stanton concentrated on the one 
item most appropriate to an ad- 
dress before a CBS-Radio affili- 
ates’ conclave here: a _ rousing 
rebuttal to Mr. Sarnoff’s fore- 


th 
th 


only Columbia was ready with its 


Department, Says It's 


Philip Morris Drops Medical Promotion 
‘Unproductive’ 


bodings about the commercial fu- 
ture of network radio. 

Mr. Stanton spoke in a city and 
in an atmosphere charged with 


name, Frank R. Stanton, president | 


s Announcing that there are now, NEw York, Sept. 1—Philip Mor- 
24 50,000-watt stations in the) ris & Co. has discontinued its long- 
group (nine of them clear-chan-| standing medical sales promotion 
nel), the committee emphasized | department “because it no longer 


that this is not its ultimate size. 
“More than a few” additional sta- 
tions will be joining within the 
next several weeks, they said. A 
maximum of 50 stations was writ- 
ten into the charter. 

As charter members the organ- 

(Continued on Page 8) 


fits into the company’s research 
| program and product and package 
development,” AA learned today. 
| The department, reportedly in- 
| stituted 20 years ago by Willard 
Greenwald, research director, who 
| operated it until he died two years 


' ago, consisted of a staff of speak-| 


Columnist Pans Commercials in Advance 


When Brewer Buys TV Films on Teen-Agers 


CuHIcAGOo, Sept. 2—Television 
commercials have been panned 
some five weeks before the show 
involved goes on the air. 

Ethel Daccardo, a newspaper tv 
columnist, took a dim view of lo- 
cal sponsorship of the “Meet Cor- 
liss Archer” film series by Peter 
Hand Brewery. The Ziv series is 
scheduled to run weekly over 
WNBQ starting Oct. 9. 

Writing in the Chicago Doily 
News—which does not accept beer 
or liquor ads—Miss Daccardo last 
Saturday declared: ‘Undoubted- 
ly it will be a matter of concern 
to many people to discover that a 
show centering on a story involv- 
ing a couple of teen-agers is spon- 
sored by a brewing company and 
will include beer commercials.” 


gs She went on to proclaim, “There 
are laws prohibiting the sale of 
liquor to minors, which WNBQ 
may have overlooked.” 

Baffled by the charges, although 
neither party was saying much for 
the record, were NBC and Batten, 
Barton, Durstine & Osborn, Peter 
Hand’s agency. The network men 
were wondering how to answer 
the beef without stirring up more 
controversy. The agency was 
caught a little flat-footed and left 
wondering what to do about a 
press conference it had planned 
for after Labor Day to introduce 
the new film series to columnists. 

The network and the agency are 
especially puzzled because they 
(1) see no connection between ad- 
vertising and statutes governing 
the serving of liquor to minors or 


\the sale of alcoholic beverages to 
|youngsters and (2) the Daccardo 
assumption that the program is 
a show for older kids. 

Actually, the program probably 
will be regarded as “pretty square” 
|by teen-agers, who in the past 
|have been outraged by the antics 
of Miss Archer, Henry Aldrich 
and others that they consider “ov- 
ergrown brats.” 


a National Broadcasting Co. 
sources pointed out that the series 
is aimed at the middle-class, mid- 
dle-aged market. The family sit- 
uation comedy is somewhat like 
“Life With Riley,” which was 
sponsored on radio by Pabst with- 
out arousing “Dry” squawks, they 
said. 

Contributing an ironic note to 
the hassle is BBDO’s theory of 
beer commercials. It intends to 
follow basically an _ institutional 
theme similar to that of its news- 
paper campaign for Peter Hand’s 
Meister Brau (AA, Aug. 23). 

The agency bought “Inner Sanc- 
tum” to. obtain the time slot (10 
p.m. Saturdays) into which it will 
put “Corliss Archer” when the 
current mystery series expires. 

The agency has backed away 
from crime and mystery shows, 
dropping “Boston Blackie’’ despite 
a mid-20s rating, on the theory 
that crime shows are too strongly 
emotional for the commercial to 
break through to the audience and 
that, in the case of a beer maker, 
any association of crime and beer 
defeats the “pleasure” theme of 
the advertising. 


ers who manned booths at medical 
conventions and addressed service 
clubs on the romance and history 
of the cigaret industry. 

When Mr. Greenwald cied, the 
_ department became an appendage 
of the sales department. It dwin- 
_ dled in importance as the cigaret- 
cancer scare grew in the industry. 

Eighteen conventions were on 
'the speakers’ agenda this fall, AA 
was told. Scheduled appearances 
'of the Philip Morris men have 
been cancelled. 


# Four of the five speakers were 
told Monday that the company had 
decided to discontinue the depart- 
ment and to terminate the speak- 
ers’ connections with the company. 
One speaker has been retained to 
make store calls in the Negro mar- 
ket. 

A Philip Morris representative 
said, “This has no connection with 
the current cigaret cancer contro- 
versy. It is simply that the pro- 
gram of visits to doctors and 
dentists, medical conventions and 
service clubs is no longer as effec- 


(Continued on Page 4) 


electronics-industry tension. Only 
the day before, NBC had concluded 
a get-together with its video af- 
filiates and, even while he spoke, 
a competitive Quality Radio 
Group and a _ no-less-competitive 
Television Bureau of Advertising 
were being formally established. 


s Against this background, CBS’s 
president issued what amounted 


to a manifesto on the strength of| 


radio, network radio—and CBS. 

“This is a business you must be- 
lieve in,” he told the affiliates. 
“If others don’t believe in it, then 
they should make way for those 
who do, and not undercut the vi- 
tality of this magnificent medium. 

“Nothing is perfect,” he added. 
“It’s just a matter of where you’d 
rather be.” 

He documented an assertion 
that his belief in radio is “not a 
blind faith’ with a barrage of sta- 
tistics on postwar growth of the 
medium. 

He noted that since 1946 money 
spent in radio by advertisers has 
grown by 43%; that the number 


(Continued on Page 53) 


Last Minute News Flashes 
Packard Going to Ruthrauff & Ryan? 


DETROIT, Sept. 3—Although no confirmation could be obtained, Ap- 


VERTISING AGE learned today that the Packard portion of the newly- 
formed Studebaker-Packard Corp. will go to Ruthrauff & Ryan next 
week if relatively minor problems still under discussion can be solved. 
If points under discussion cannot be resolved, it is likely that Maxon 
Inc., the present agency, will retain the account. 


Flower Heads New Atom Wing at Bozell & Jacobs 


NEw York, Sept. 3—Vincent R. Flower, v.p. of Bozell & Jacobs Inc., 
has taken over additional duties in the advertising and public rela- 
tions agency, heading the nuclear energy information division. The 
agency handles the public relations program for the Independent Na- 
tural Gas Assn. of America, Washington, D. C., and the Electric Com- 
panies Public Information Program, New York. 


Anti-Fair Trade Suits Filed with High Court 


WASHINGTON, Sept. 3—Two suits attacking the constitutionality of 
federal and state fair trade laws were filed with the Supreme Court 
yesterday. Sam Goody, New York phonograph record retailer, in a 
suit against Raxor Corp., Soria Sales Corp. and Capitol Records Inc., 
challenges the constitutionality of the McGuire act. Grayson-Robinson 
Stores Inc., Newark, in a suit against Lionel Corp., attacks the New 
Jersey fair trade act. 


(Additional News Flashes on Page 57) 


Sarnoff, Stanton Woo Affiliates, 
Air Views on Networks Future 


| RCA Chief's Defense of 
Networks Hits Tapes, 
Film, Bricker and CBS 


Cuicaco, Sept. 1—David Sarnoff, 
chairman of the board of RCA and 
NBC, got a meeting of NBC-TV 
network affiliates off to a roaring 
start yesterday with a _ barbed 
analysis of the broadcasting indus- 
try—in which at least a couple of 
the darts were aimed at the virile 
hide of CBS. 

In a fast-paced address, much 
of which was hot off the cuff, Mr. 
Sarnoff: 

1. Lashed specifically at a CBS 
release’ announcing its 1954-55 
color tv plans, calling the CBS 
claims to color supremacy so much 
“boilerplate.” 

2. Hit at an “editorial” telecast 

in which Dr. Frank Stanton, head 
of CBS, pleaded for broadcast cov- 
erage of congressional hearings 
(AA, Aug. 30) as being “in ques- 
tionable form.” 
"3. Took a_ highly pessimistic 
view of the future of network 
radio as a commercial prospect, 
conceding only that it “may be 
able to eke out a bare existence 
for a few ‘more’ years.” 

4. Found it “conceivable” that 
a year from now 21” color tv sets 
will be selling for as little as 
$500, while announcing that RCA’s 


(Continued on Page 53) 


Bosomless Styles 
Pain Florists Who 
Fear for Corsage 


BUFFALO, Sept. 3—American 
florists, who have already found 
a withering problem in “omit 
flowers” notices at funerals (AA, 
Aug. 9), are now grappling with 
a new problem which threatens to 
uproot their business. 

It has to do with those Christian 
Dior styles. The question the flo- 
rists asked last week at the Flo- 
rists Telegraph Delivery Assn. 
convention here is: If bosoms stop 
burgeoning, where will milady’s 
corsage bloom? 

Corsages havé formed a major 
part of the florist’s business. Here- 
tofore, most women found nature 
had supplied the appropriate decor 
for a quondam orchid or gardenia. 


a Will they switch to wearing 
them at the wrist, in the hair or 
around the neck? Or will they just 
dispense with them altogether? The 
10,000 association members want 
to know. 

Not since the strapless evening 
gown came into style has the foun- 
dation of the corsage business been 
so shaky. But the florists solved 
the earlier problem. They devised 
a plastic gimmick that attaches to 
a strapless bra and allows the 
flowers to be displayed around the 
top of a low-cut gown. 

The florists decided not to wor- 
ry. They concluded that the ladies 
—God bless ’em!—will always find 
a place to hang a corsage. 
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BRANDING TIME—As crowds visited 
they were repeatedly reminded 
presents 107 brand name products.” 


| 


booths on Farm and Ranch Day, 
by signs that “Knecht’s proudly 


Hot Dogs and Cotton Candy Sell Lumber at 
Gala Exhibit by South Dakota Distributor 


Rapip City, S.D., 
Knecht’s Lumbermen’s 
here—a wholesale distributor for 
building materials—has swept the 
scraps of paper, remnants of hot 
dogs, and empty Coke bottles out 
of its yard and torn down the ex- 
hibit booths. 

But the memory of its very suc- 
cessful Farm and Ranch Day last 
Saturday will not be swept away. 

Totting up the figures, Knecht’s 
found that 4,865 people from five 
states—North Dakota, South Da- 
kota, Wyoming, Montana and Ne- 
braska—came and consumed 4,164 
bottles of Coca-Cola, 3,006 hot 
dogs, 40 lbs. of coffee and over 


Pillsbury Follows 
Lever Lead; Joins 
Chev with Drawing 


MINNEAPOLIs, Sept. 1—Pillsbury 
Mills is tying up with the Chevro- 
let division of General Motors 
Corp. this fall to undertake what 
it calls “the biggest consumer cou- 
pon mailing ever sent out by any 
food company.” 

About 30,000,000 homes will re- 
ceive envelopes containing cou- 
pons redeemable as partial pay- 
ment for Pillsbury cake mixes, 
cookie mixes, flour, pancake mixes 
and a “treasure chest” ticket in a 


Sept. 


Lever-type sweepstakes with 
Chevrolet automobiles as_ the 
prizes. i. 


“There is nothing to buy and 
nothing to write,” Pillsbury em- 
phasizes. “All the housewife has to 
do is sign her name and address 
and deposit the ticket at her local 
Chevrolet dealer.” Forty Chevro- 
lets will be given away, with the 
winners having a choice of any 
passenger car model except the 
Corvette. 


® The couponing program will 
receive national radio and tv sup- 
port on Arthur Godfrey, Art Link- 
letter and Mickey Rooney shows 
for Pillsbury and the Dinah Shore 
and “Treasury Men in Action” 


shows for Chevrolet. Tie-in dis-|, 
plays in Chevrolet dealer show-|% 


rooms and grocery stores and lo- 
cal tie-in newspaper advertising 
by Chevrolet dealers and grocery 
stores are planned. 

As winners are determined, they 
will be announced on the Godfrey 
and Linkletter daytime simulcasts 
and the “Arthur Godfrey and His 
Friends” evening show. Winners 
will also be notified personally by 
wire. 


Levinson to Bond & Starr 
Levinson Steel Co., Pittsburgh, 


eee 
Supply 


3,000 cones of cotton candy. They 
also spilled through the exhibit 
area housing 46 booths, 43 of 
them manned by national manu- 
facturers—from 17 states—whose 
products Knecht’s handles. And 
they took away 4,800 folders with 
samples and advertising literature. 


s Farm and Ranch Day lasted 
from 1 p.m. to 9 p.m. Both local 
radio stations—KRSD and KOTA 
—broadcast from there during the 
entire period, interviewing deal- 
ers, manufacturers and customers. 

Behind the phenomenal results 
of this “local” trade show lies an 
intensive advertising and publicity 
campaign. 

Beginning Aug. 15, 30 radio 
spots a day were aired on six ra- 
dio stations in Knecht’s basic 
trade area: KRSD and KOTA in 
Rapid City; KASL, Newcastle, 
Wyo.; KNDC, Hettinger, N. D.; 
KGFX, Pierre, S. D., and KDSJ, 
Deadwood, S. C. Beginning Aug. 
23 there were 35 spots aired on 
these same stations, with the total 
rising to 50 spots a day on Aug. 27 
and 60 spots on Aug. 28—Farm 
and Ranch Day. 

In addition to 96 publicity re- 
leases sent to daily and weekly 

(Continued on Page 46) 


LP-Gas [ndusiry 
Plans 54-Book 
Drive for Fall 


CHIcaco, Aus. 
fall campaign 
petroleum gas 
in 54 magazines 


of the liquefied 
industry will run 
and business pub- 
lications this ear, with water 
heaters getting 1e emphasis. 

Hot water co; y will run in four 
national farm m.gazines—Capper’s 
Farmer, Countr:; Gentleman, Farm 
Journal and Successful Farming 
—and 31 région)! and state farm 
publications. Similar copy will ap- 
pear in American Home, Better 
Homes & Gardens, Good House- 
keeping, Grit, Household, McCall’s, 
Town Journal and The Saturday 
Evening Post. The copy is placed 
by LP-Gas Information Service 
through the Buchen Co. 

Secondary emphasis will be 
placed on LPG livestock tank heat- 
ers in farm publications and on 
ranges in other magazines, said 
James E. Pew, president of the 
National Council for LP-Gas Pro- 
motion and natural gas department 
manager of Sun Oil Co., Phila- 
delphia. 


s Better farm living will be the 
theme of ads directed at county 
agents, 4-H leaders and other farm 
leaders. The ads will run in Agri- 
cultural Leaders’ Digest, Better 
Farming Methods, County Agent 
& Vo-Ag Teacher and National 
4-H News. 

Applications of LPG heat to 
motel operations will be covered 
in copy scheduled for Resort Man- 
agement and Tourist Court Jour- 
nal. Use of the fuel in automotive 
equipment will be advocated in 
ads to appear in American Taxi 
Assn.’s A.T.A. News, Bus Trans- 
portation, Fleet Owner and Im- 
plement & Tractor. 

Intra-industry ads will run in 
Butane-Propane News and in L-P 
Gas. 

The series begins this month 


‘and will run through December. 


Individual ads range in size from 
a page (in two colors) in maga- 
zines to half-pages in state farm 
publications. 

Tie-ins by local LPG marketers 
will be encouraged through the 
offer of newspaper mats, radio 
scripts and mail literature. 


ws Financed by the Liquefied Pe- 
troleum Gas Assn., Natural Gaso- 
line Assn. of America and the Gas 
Appliance Manufacturers Assn., 


| 


eae 


\ INFANTILE 

a Skin a Scaip 
‘ned OISEASES 
Nee/ cured by = 
CuTicuRA 
Remedies. 


URIFVING AND BEAUTIFYTNC 


BACK IN 1888—Otto Kleppner of the 
Kleppner Co., New York, recent- 
|ly had occasion to find something 
|in an old issue of Puck Magazine 
|published in 1888, and found that 
|some of today’s national advertis- 
/ers were advertising nationally 66 
years ago, notably Colgate, Cuti- 
‘cura, Cherry Heeriftg and A. G. 
Spalding. ,Mr. Kleppner had a 


‘costs about $300,000 a year. Anoth- 


| 
| 


| 


\semi-annual campaigns in about 


plus voluntary contributions by 
individual producers, marketers 
and manufacturers, the informa- 
tion service’s advertising program 


er $100,000 is allotted to other pro- 
motional activities. 

Since the.end of the war LP-Gas 
Information Service has conducted 


50 publications, but this policy 
probably will be changed. The or- 
ganization recently changed agen- 
cies (AA, Aug. 2), appointing 
McCann-Erickson, Chicago, and is 
preparing to cut down the number 
‘of publications on its media list 
‘in favor of a more frequent 
schedule. 


Clifton Precision Names Ivey 

Clifton Precision Products Co., 
Clifton Heights, Pa., maker of 
electronic components, has ap- 
pointed Ivey Advertising Co., 
Philadelphia, to handle its adver- 
'tising. 


Names Woodward & Byron 

A. H. Nilson Machine Co., 
Bridgeport, Conn., has appointed 
Woodward & Byron, Westport, to 


has appointed Bond & Starr, Pitts- | Photostat made of the old Puck nandie its advertising. The ac- 


burgh, to handle its advertising 
_ and public relations. 


| ads for his files and sent one along 
to AA for reproduction. 


‘count was formerly handled by 
Bass & Co., New York. 
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<OUTAME « PROPANE TANK GAS 


MOB SCENE—This mass bathing in- 

vitation will run, via color, in page 

ads in the October issue of Coun- 

try Gentleman and the November 

Farm Journal to push sales of 
LPG water heaters. 


Sheatfer Says Its 
War on Discounters 


Is Succeeding 


Fort Mapison, Ia., Aug. 31—The 
war against price cutters launched 
by Sheaffer Pen Co. last winter 
(AA, Feb. 1) has resulted in legal 
proceedings against 185 price cut- 
ters and fair trade agreements 
from 110 price cutting retailers 
faced with injunctions, according 
to Walter Sheaffer II, the com- 
pany’s president. 

Mr. Sheaffer announced the 
news at the company’s annual 
sales convention here this week. 
The company had retained two 
aetective ageacies and one shop- 
ping service to check on retailers 
suspected of price cutting Sheaffer 
merchandise. Mr. Sheaffer said the 
company has cut off 300 retail out- 
lets that were price cutting. 


s Since launching its drive, the 
company has reorganized its sales 
force to permit close supervision 


of its all-out war on retail dis- 
counters, and has conducted dealer 
meetings throughout the country | 
to explain the campaign and re-| 
iterate its refusal to do business 


with discounters, Mr. Sheaffer 
said. 

The company feels that if 
enough manufacturers conduct 


similar programs and enough re- 
tailers advertise and promote the 
services they offer—which the dis- 
counter can’t offer—the merchan- 
dising malady of discounting may 
be cured, he added. 


O’Mara Named Industry Agent 
Edward H. O’Mara, for 16 years 
with O’Mara & Ormsbee, newspa- 
per representative, and more re- 
cently on the field staff of U. S. 
News & World Report, has been | 
appointed an industrial agent with 
the Connecticut Development 
Commission, Hartford. 


Advertising Age, September 6, 1954 


New Coffee-Flavor 
Postum Is Cheaper 


Than Reduced Java 


WHITE Ptains, N. Y., Aug. 31— 
General Foods Corp. announced 
yesterday it would introduce Cof- 
fee Flavor Instant Postum in the 
Midwest late this week. 

The new product took the spot- 
light away from another develop- 
ment in the two-week-old coffee 
price cut parade this week, in 


|which leading instant coffee pro- 


ducers posted lower prices. 

Reductions in instant coffee 
prices ranging from 4¢ on the two- 
ounce jar to 14¢ on the six-ounce 
jar came from General Foods 
(Maxwell House and Sanka), 
Nestle Co. (Nescafe and Nestle) 
and Borden Co. 


= Post Cereals division’s coffee 
substitute will be introduced in 
the rest of the country in October, 
with advertising to back it up in 
leading newspapers in some 200 
towns and cities. 

General Foods said it will use 
500-line and 1,000-line newspaper 
ads for the new version of the ce- 
real beverage. Young & Rubicam, 
New York, is the agency. 

The product, a soluble powder 
similar in appearance to both Pos- 
tum—which is made of bran 
wheat and molasses—and instant 
coffee, has an artificial coffee fla- 
vor. It will retail at approximately 
43¢ for a four-ounce jar and 76¢ 
for an eight-ounce jar. 

Regular Instant Postum will 
continue to be offered nationally. 


= Instant coffee prices went 
tumbling this week in the wake 
of recent green coffee price de- 
clines in Brazil two weeks ago 
when the Brazilian government 
let exporters exchange 20% in- 
stead of 10% of their U. S. dollars 
on the open market (AA, Aug. 
23). 

Maxwell House was cut $1.10 
per case of 12 four-ounce jars and 
$2.20 per case of 16 six-ounce jars. 

Borden cut $1 off the wholesale 
price of its case of 24 two-ounce 
jars and $1.25 off its case of 12 
five-ounce jars. Before the price 


|cut, Borden’s five-ounce jar aver- 
’ 


aged $1.71; its two-ounce jar 69¢. 
Nestle announced wholesale 


|price reductions, but gave no case 
| figures. 


a Hans J. Wolfisberg, Nestle 
president, said: “Since coffee rose 
sharply in price last winter, con- 
sumption of instant coffee has 
risen sharply. We feel that instant 
coffee has helped the consumers 
stretch out their coffee dollars 
without loss of flavor or quality. 
The current reduction will help 
still more.” 

Martinson Coffee Co. set the 
pace two weeks ago in_ both 
ground and instant coffee price 
cuts. Jomar, Martinson’s instant, 
was reduced $1.17 per case of 24 
two-ounce jars and $1.43 per case 
of 12 five-ounce jars. This amounts 
to approximately 5¢ on the two- 
ouncer, 12¢ on the five-ouncer. 


with black lettering. Nesting-type 


dows on cover, were produced 


PANTS IN PINTS—Amos Smith Hosiery Co. is packaging its nylon 
panties in half-pint containers printed in “blushing flesh pink” 


containers, with see-through win- 
by Sealright Co., Fulton, N. Y. 
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THREE FOUR-COLOR PAGES—Johnson & Johnson will use 
special ads in Life (Oct. 4) and in October issues 
of Drug Topics and Progressive Grocer to promote 
its fourth annual “Emergencies Don’t Wait” week 


EMERCENCIES DON'T WAIT 


pharmaceutical 


Oct. 4 to 10. Full pages will also be used in state 


associations will cooperate with ads m local »ews- 
papers. Young & Rubicam is the agency. 


SUPER ~~ 
STICK - 


wee Gb we fee wnt 


publications, and several state 


teomovs Red Cross Corton } 
in its mort comvensent form? = ] 
& ve] aa) ~_ 
* « ° ‘ Ea | | 
. 4 | 
ea a4 
~ > 
te 
© he; esha | | 
..* ~—— } 
, . Pure. sternite 7) 
; wih non rave! cooes 


CBS Fills Color TV Hand with Line of Sets; | Shoe Makers Told 


Plans $2,000,000 Parti-Color Ad Drive 


Cuicaco, Aug. 31—With the an- 
nouncement of its new line of 
color receivers—and the advertis- 
ing schedule to promote them— 
Columbia. Broadcasting System 
completed its color television 
schedule yesterday. 

The announcement of the three- 
set color set line fills out a color 
program which had already in- 
cluded production of a 19” color 
tube by CBS-Hytron, the firm’s 
tube-making segment, and plans 
for chromatic telecasting this fall 
via the media end of the corpora- 
tion. 

As announced here before a 
meeting of distributors of CBS- 
Columbia, the company’s set-man- 
ufacturing division, the new sets 
will be priced at $950 for a table 
model receiver, $1,000 for an open- 
faced console and $1,100 for a de- 
luxe console. This compares with 
an announced range of $895-$1,000 
for the Motorola Inc. color line, 
which uses the same CBS-Hytron 
“205” picture tube. 


s Seymour Mintz, CBS-Columbia 
president, seized the occasion to 
make some strong claims for CBS 
as opposed to its arch-competitor, 
the RCA-NBC empire. 

“The log-jam on color television 
has finally broken,” he told the 
distributors. “Mass production of 


Capital Florists 
Accent Positive in 
‘Please Omit’ Scrap 


WASHINGTON, Aug. 31—Wash- 
ington area florists are attempting 
to combat the “please omit flow- 
ers” threat with an advertising 
and public relations program that 
stresses the comfort that results 
from the presence of flowers at a 
funeral. 

Through Allied Florists, their 
local trade association, florists are 
trying small space ads on the obit- 
uary pages of all three Washington 
newspapers. The first ad in the 
series states “Flowers testify to 
your spiritual presence at the site 
of the bereaved during trying 
hours. Their gentle presence re- 
lieves doubt and fear. They pro- 
vide comfort that will long be re- 
membered.” 

In addition to placing the ads 
the association staff and its special 
public relations counsel are work- 
ing with funeral directors and 
hospitals to meet problems which 
arise from the handling of flowers 
at a funeral. 

Several months ago the Wash- 
ington florists tried a “Don’t say 
‘Please Omit Flowers’” theme. 
This incurred the wrath of the 
Florist Information Council, which 
con¢fdered the negative approach 
unadvisable. 

Agency for Allied Florists is Kal, 
Ehrlich and Merrick, Washington. 


bs gee 


the CBS-Colortron ‘205’ picture 
tube has taken color television sets 
out of the small screen class. The 
CBS television network has taken 
the lead in providing major color 
programming, and now CBS-Co- 
lumbia is offering big-screen, qual- 
ity color tv receivers at realistic 
prices.” 

Among other CBS achievements 
at which Mr. Mintz pointed with 
pride was a lightweight b&w tv 
set series which starts at $135 for 
a 17” table model receiver. Mr. 
Mintz called this the lowest price 
yet for a “4l-megacycle deluxe- 
chassis” set. 


= On the advertising side, Gerald 
Light, CBS-Columbia advertising 
and sales promotion director, told 
the distributors that the company 
will spend more than $2,000,000 
this fall to advertise color and 
black-and-white receivers and ra- 
dio sets. 

To spearhead the campaign, the 
division will sponsor ‘‘Amos ’n’ An- 
dy” on alternating Sunday eve- 
nings over the full CBS Radio 
network, starting Sept. 26. 

The color tv side of the drive 
will be highlighted by a four-color 
spread in Life, Oct. 18, on the 


theme, “‘Aren’t you glad you waited | 


for CBS-Columbia color?” A heavy 
factory-sponsored newspaper 
schedule, radio and tv spots and 
dealer co-op schedules will follow. 

Mr. Light was unable to say ex- 
actly how much of the budget will 
go into color tv advertising. “We 
will stir up the country to the ex- 
tent of our ability to meet a de- 
mand for color sets,’ he told AA. 

The whole ad program will place 
extra-heavy emphasis on point of 
sale display, aimed at increased 
in-store brand identification, Mr. 
Light said. 

Ted Bates & Co., New York, is 
the CBS-Columbia agency. 


AFA Elects Five Members 

Advertising Federation of Amer- 
ica, New York, has announced 
that five more companies have 
been elected to sustaining mem- 
bership in the federation. They are 
Transportation Advertising Co., 
Detroit; Blaw-Knox Co., Alle- 
gheny Ludlum Steel Corp., The 
Advertising Agency of William 
Cohen, all of Pittsburgh, and 
Cleveland Electric Illuminating 
Co., Cleveland. 


BAB Appoints Danford 

Jerry Danford, formerly an ac- 
count executive at WABC-TV, 
New York, has joined the sales 
staff of Broadcast Advertising Bu- 
reau, New York. 


Geyer Appoints Harkey 
James Harkey, a film producer 
at McCann-Erickson for the past 
three years, has joined Geyer Ad- 
vertising, New York, as film su- 


pervisor. 


to Help Retailers 


NEw York, Sept. 1—Shoe manu- 
facturers this week had a chance 
to fill in on how to put their best 
selling foot—or show—forward. 

The occasion was the first 
)merchandising clinic of the Na- 
tional Shoe Manufacturers Assn. 
‘held here Monday. 

Those attending heard a roster 
of selling experts, both inside and 
outside the industry, many of 
whom independently stressed the 
need in the shoe industry of hav- 
ing manufacturers get out and 
actively help retailers in develop- 
ing sales. 

A. H. (Red) Motley, president 
of Parade Publication Inc., told 
the group that the potential of any 
‘business is a point of view, and 
urged the shoe manufacturers to 
itake an optimistic point of view. 
He said that all manufacturers 
have a responsibility to their re- 
tailers which can’t be avoided; 
it isn’t enough to make good shoes. 
The manufacturers must help the 


| 


retailers sell shoes and step up 
their promotional’ efforts, he 
pointed out. 


s Oscar Wilkerson of Amos Par- 
irish & Co. suggested no two groups 
have as much in common as shoe 
retailers and manufacturers. 

However, he said, the retailer 
and manufacturer partnership is of 
little value unless obligations are 
lived up to. 

In discussing these relationships, 
Mr. Wilkerson summed up results 
of a recent survey by enumerating 
the various likes and dislikes of 
buyers and sellers. 

Retailers reported that they like 


salesmen who sincerely want to 
help them, but that they dislike 
salesmen who are only interested | 
in getting an order. Next in order, | 
retailers dislike salesmen who) 
want to load on stock—do not 
understand retailers’ problems. 
because they appreciate the line; 
they dislike buyers who underplay 
their line and also those who think 
(Continued on Page 54) 


CuHIcaco, Sept. 1—Nearly all the! 
members of the Super Market In- 
a Ae ‘stitute (97%) advertised in news-| 
‘|\papers in 1953, 53% used radio, 
38% handbills and circulars, and) 


18% 


Supermarkets Do More Advertising, 
Increase Sales in ‘53, Study Finds 


Between $5,000,000 and $15,000,- 
000—14% had an agency. 
Between $15,000,000 and $40,- 
000,000—45 % had an agency. 
- Over $40,000,000—69% had an 


television, according to the agency. 
/institute’s sixth annual survey. 


The sales of members of the 


Over one-third of the companies institute continued to gain in 1953, 


agency. 


(36%) have a fulltime advertising but the average percentage of gain 
‘manager; 17% use an advertising was not as high as in the pre- 


\vious three years, the institute 


Six out of ten companies (59%) reports. 


had a higher advertising expense | 


ratio than in the preceding year 


Sales gained 13% in 1953 over 
. 52, which compares with a gain 


Of those doing business up to of 14% in ’52 over ’51, and 21% 
$5,000,000, 56% had a higher ad in ’51, 17% in ’50. 


expense ratio than in 1952, 29% | 
had the same and 15% had a low- 


er ratio. 


Of those doing between $5,000,- 
000 and $15,000,000, 62% had a 
higher ratio, 23% the same, 15% 
and of those doing over 
had a_ higher 


lower, 
$15,000,000, 65% 
ratio, 7% the same, 28% lower. 


a Those employing advertising 


agencies broke down as follows: 


Up to $5,000,000 in sales—11% 


had an agency. 


However, as the institute points 
out, while institute stores comprise 
less than 2% of all grocery and 
combination stores in the U. S., 
‘they accounted for 16% of all 
U.S. grocery and combination store 
sales in 1953. 


= Replies were received from 396 
member companies operating a 
total of 3,504 stores with a com- 
jbined volume of $3,547,000,000. 
Average sales per supermarket 
in 1953 are estimated at $1,150,- 
000. Sales per supermarket aver- 


Cappel, MacDonald 
Sets Prize Shipment 
Records During July 


Dayton, Aug. 31—July was a 
big month in competitive selling, 
according to Cappel, MacDonald 


& Co., sales incentive company. 


On July 19 the company had 
its biggest day and July was also 
the biggest month of prize ship- 
ments. According to Cappel, Mac- 
Donald, this also sets a record for 


the ertire sales incentive industry 


On July 19, the company ship- 
ped 18,000 prize orders, and dur- 
ing the entire month of July it 
shipped 170,000 individual prizes 
to salesmen participating in sales 


contests. 


a “The rush of activity in sales 
contests during July is especially 
pro- 
grams are usually at a low ebb 
during the summer months,” El- 
ton F. MacDonald, president of the 


noteworthy because sales 


company, said. “Last December 


usually our most active month be- 
cause of the orders of prizes for 
Christmas gifts, we set the pre- 
vious one-month high of 165,000 


prize orders.” 


The company says that the sales 
industry has jumped 
from about $10,000,000 in 1946 to 
an estimated $150,000,000 for the 
current year. Cappel, MacDonald 
predicts that it will gross $30,- 
/000,000 in the current year. 


incentive 


Poorman, Butler Adds Three 


Three Indiana companies have 
‘named Poorman, Butler & Asso- 
Salesmen like buyers principally | ciates, Muncie, to handle their ad- 
vertising. They are Indiana Glass 
Co., Dunkirk; Wheaton Van Lines 
Inc., Indianapolis, and New Cen- 


tury Homes Inc., Lafayette. 


aged better than $1,000,000 in 
every region. The typical average 
‘sale per customer transaction was 
$3.87. 

Comparison of gross margins in 
1953 and 1952 shows a definite 
upward trend. Nearly two-thirds 
of the companies (65%) reported 
a higher over-all gross margin, 
18% a lower gross margin and 

(Continued on Page 59) 


WPTZ Denies Local 
Video News Show 
‘Invades Privacy’ 


PHILADELPHIA, Aug. 31—A charge 
by a local attorney that Television 
Station WPTZ’s news program, 
“Telerama,” invaded the right of 
a client, was brusquely answered 
by Program Manager Stan Lee 
Broza with accusations that at- 
tempts are being made to have 
the television station soft pedal 
the news show. 

“*Telerama’ has been attacked 
,| before,” said Mr. Broza. “ ‘Tele- 
rama’ covers the local news scene; 
it makes no attempt to editorialize, 
but it does let the chips fall where 
they may. We will not be intimi- 
dated by unfounded charges.” 

Last June a group of Philadel- 
phia magistrates “marched on” 
WPTZ in protest against the 
show’s incidental mention of the 


local magisterial system. The 
police department was _ highly 
praised. 


s On Aug. 24, “Telerama” showed 
films of the apprehension and in- 
terrogation of two suspects in 
connection with a $3,718 payroll 
robbery last June 11. 

WPTZ News Editor Dick Mc- 
Cutchen and LeRoy Bell, camer- 
aman, were present during the ar- 
rest and questioning. They made 


WEW New Vor’ Address 


480 


——— AA has moved its 
Si=\ New York office to 


LEXINGTON AVE. 
NEW YORK 17, N. Y. 


Phone 
PLaza 5-0404 


films of the proceedings. They had 
been given advance tips on the 
arrest. 

One attorney charged at a hear- 
ing before Magistrate E. David 
Keiser the next morning that the 
WPTZ action constituted an in- 
vasion of his client’s right of 
privacy. 

“The actions of the police and 
/all other public officials have al- 
‘ways been recognized as news 
| that the public is entitled to know 
through its newspapers, radio and 
| television stations,” Mr. Broza 
stated. 

He indicated they would con- 
tinue that type of coverage when- 
‘ever they could, regardless of all 
the Philadelphia lawyers. 
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Philip Morris 


Drops Medic Push 


as ‘Unproductive’ 


(Continued from Page 1) 
tive as it might formerly have 
been.” 

The official added, “Philip Mor- 
ris has vastly expanded its original 
research laboratory program, and 
we found that the use of these 
medical representatives doesn’t 
quite suffice any longer. It was a 
question of what’s producing and 
what isn’t these days in advertis- 
ing, promotion, sales and distribu- 
tion, and we found that our medi- 
cal program was the least 
effective.” 


= One speaker, Lindsay B. Trox- 
ler, who reportedly had been with 
the company in this program for 


| 20 years, 


covered the territory 
west of Chicago, with Saul Cappe, 
Frederick Gens and John Barton 
handling the area east of Chicago. 
Their combined service with 
| Philip Morris was said to total 
50 years. 

After the death of Mr. Green- 
wald, the program was directed by 
George Karnal, eastern district 
sales manager. When Benson & 
Hedges became a subsidiary of 
Philip Morris last spring, the com- 
pany started “tightening its line,” 
transferring the B&H executive 
staff, accounting and billing, per- 
sonnel and equipment from the 
B&H offices at 600 Fifth Ave. to 
the Philip Morris offices at 100 
Park Ave. 

The Philip Morris representa- 
tive told AA that the medical sales 
force didn’t fit into the company’s 
realignment. 

“We're spending a lot of money 
in research instead of medical 
promotion,” he said, “and like 
most cigaret companies we are 
contributing to the Tobacco Indus- 
try Research Committee.” 


Ill Wi: 1 Blows More 

Impac: into Beer Ad 

Cuicac Sept. 1—Coin- 
cidence « me to the aid of 
BBDO to ay. 

Page 1 of the Sun-Times 
carried ;10tos of Boston’s 
Old Nor: Church before 
and after a hurricane tore 
off its ste ple. 

Page 2° was occupied by 


a Peter _ and Brewery ad 
showing ‘rewmaster Rich- 
ard Seibo!:' comparing mem- 


ories and changes on a visit 
to his German birthplace. 

Commeni of the visitor and 
headline of the ad: “The 
steeple used to seem much 
taller.” 


‘McCall's’ to Donahue & Coe 
McCall’s has named Donahue & 
Coe, New York, as its advertising 
agency. The magazine formerly 
was handled by Cunningham & 


Walsh. 


fren 
ies 


pane VA 


Because it gives hardwaremen live industry news, the latest 
on new products and trade trends in an easy-to-read style — 
your selling ads belong in the tabloid format of 
HARDWARE & HOUSEWARES. Every ad you place 

is next to news . . . you’re assured top visibility . . . and 

there are no ‘buried’ ads, ever. Decide now that to better sel! 
the hardware trade, HARDWARE & HOUSEWARES 

is your best advertising choice. A free copy of “Selling The 
$3 Billion Hardware and Housewares Market” is yours 

for the asking. Write today. 


' The Hardware Newspaper ; 


Hardware & Housewares 


Published by the Irving-Cloud Publishing Co. 
8th Floor, Daily News Bidg., Chicago 6, Ill, 
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Network giants swap words while 
wooing affiliates as NBC’s Sarn- 
off hits CBS colorcast promotion 
plans and Coitumbia’s Stanton 
scoffs at Sarnoff’s dire predic- 
tion for network radio ...Page 1 


Tape network is formed by 24 50- 
kilowatt stations to sell recorded 
radio shows to national adver- 
tisers for airing over all the 
outlets on a co-op basis ..Page1 


Fifty-four publications are sched- 
uled for the fall campaign of 
the liquefied petroleum gas in- 
dustry in what may be the last 
of its big media list, short dura- 
tion drives 


ee 


Anti-discount war is succeeding, 
says Sheaffer Pen Co., which 
uses private detectives to snoop 
out price-cutters, and has cut 
off some 300 retailers as a re- 
sult 


Supermarket advertising increased 
last year and was accompanied 
by a sales rise of 13%, Super 
Market Institute reports in its 
food store survey 


Washington florists use a new ap- 
proach after their opposition to 
“please omit flowers” lines in 
obits incurs Florist Information 
Council wrath 


Useful function—and an extreme- 
ly important one—has_ been 
played by advertising in the Ad 
Council campaign to avert a 


Eight-page color section helps sell 
442 houses in 12 hours in 
Miami promotion of builder who 
sells houses at cost, makes profit 
on business sites ...... Page 16 


First circulation audit of South 
American publications is com- 
pleted by Inter-American Press 
Assn’s. Office of Certified Cir- 
culations with an assist from an 
accounting company ...Page 18 


Texas cattlemen set a promotion 
goal as they decide they have a 
pretty good home market if they 
can persuade Texans to eat more 
beef, not so much pork . Page 20 


Bright future is assured by color, 
a DuMont exec. tells repairmen, 
adding that demand for color 
sets should end “playing see-saw 
WHR: PFICOS” svi ccccaes Page 24 


Ad volume to double in 20 years, 
hitting $15 billion, because of a 
bigger population, bigger seg- 
ments of older and younger 
groups, a Florida University 
professor asserts 


Discount selling is here to stay, 
E. B. Weiss says in the fourth 
of a series on the subject, in 
which he predicts how retail dis- 
counting will affect all market- 
IA PIGCUOCSS 66 6c cciccies Page 27 

Too many “bait and switch” ads 
cost a Memphis radio station a 
tv permit, according to Feder- 
al Communications Commission, 
when another applicant has a 


recession, AA says ....Page 12 cleaner record ........ Page 54 
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Wade to Open N. Y. Office 

Geoffrey Wade Advertising, 
Chicago, will open a New York 
office at 10 E. 49th St. on Sept. 
15. Forrest Owen Jr., formerly a 
radio and tv director in the agen- 
cy’s Hollywood office, has been 
appointed manager of the New 
York branch. 


‘Inplant Food’ Expands 

Inplant Food Management has 
consolidated its editorial and pub- 
lishing headquarters in Chicago 
at 230 E. Ohio St. and is opening 
a New York office at 30 Rocke- 
feller Plaza. Bradford L. Tobey, 
business manager, is in charge of 
the new office. 


ICED COFFEE in ay 


A typical Martinson’s Coffee 
Commuter Card 


JOSEPH B. MARTINSON, President of Martinson’s 
Coffee says: “Martinson’s Coffee uses the various TDI advertising 
services because of our conviction that TDI reaches a substantial 
suburban market of ideal prospects for our coffee and coffee products.” 


Write for large marketing map of Greater New York Market and 
population and sales statistics for Commuterland. 


[0] 


TRANSPORTATION DISPLAYS, INC. 
GRAND CENTRAL TERMINAL BUILDING * NEW YORK 17 
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STATION POSTERS + CAR CARDS 


* SPECTACULARS + TIMETABLES 
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IN The picture you have in your own mind of the family and the 
Sunday paper is right on the button! 


Virtually every home in every metropolitan market every 
Sunday follows the same routine. 


Various members of the family, dressed in something loose, 
relaxed, lounging, trading sections of the paper back 

and forth. Hoping the doorbell won’t ring. Hoping the kids’ row 
over the funnies subsides without senior intervention. 


Absorbing, reading, browsing, making shopping and living decisions. 


In 10.9 million such homes THIS WEEK Magazine is right in 
the middle of this picture. It’s a colorful, valued section of the paper 
in demand by some 24 million members of the family. 


Same homes, same people, same picture Sunday after Sunday. 
All in the same rut. 


Or call it the most stable market picture the world can offer. 


Lucky the maker of millions of pieces of merchandise who can get in 
this rut — who knows right where 10.9 million steady customers 

are going to be next Sunday. And how he can get welcomed into the very 
middle midst of the picture you have in mind! 


AMERICA’S LARGEST 
FAMILY MAGAZINE 


This Week 


MAGAZINE 


SHARES THE POWER AND PRESTIGE OF THESE 34 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 
The (Baltimore) Sunday Sun _— The Indianapolis Star The Pittsburgh Press 


The Birmingham News The (jacksonville) Florida Times-Union Portland (Oregon) Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal! 

The Charlotte Observer The (Memphis) Commercial Appeal Richmond Times-Dispatch 

Chicago Daily News Miami Daily News (Rochester) Democrat and Chronicle 
The Cincinnati Encuirer The Milwaukee Journal St. Louis Globe-Democrat 

Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The Dallas Morning News New Orleans Times-Picayune-States San Antonio Express and News 

Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The (Spokane) Spokesman-Review 
The Houston Pos! The (Philadelphia) Sunday Bulletin The (Washington) Sunday Star 


The (Phoenix) Arizona Republic 
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Whiting Paper Names Griffin | Guerin, Johnstone Adds One 
Whiting Paper Co., Holyoke,) Abco Metal Products Inc., Haw- 
Mass., has appointed George W. thorne, Cal., housewares manufac- 
Griffin v.p. and general sales man- turer, 
ager. He formerly managed the Johnstone, Jeffries, Los Angeles, 
New York office of Gilbert Paper | to handle its advertising. Newspa- 
Co., representing Gilbert in the pers, trade publications and point 


East. ‘of purchase material will be used. 


has appointed Guerin, 


You're no stranger in Fort Wayne 


FORT WAYNE 


When you use our new 1954 
DRUG - GROCERY ROUTE LIST 
A complete guide to: 


217 Grocery Stores * 75 Drug Stores 
7 Department Stores 
19 Routes, maps, hotels, shopping centers 


AVAILABLE ON REQUEST WITHOUT CHARGE 


FORT WAYNE NEWSPAPERS, 


agent for 


INC. 


Represented by Allen-Kiapp Co. « 


News-Sentinel THE JOURNAL-GAZETTE | 
Sg a | 


New York - Chicago - Detroit 


|for spot radio, 


Mogen avid Pours 
80% of F >cord Ad 
Budget : ito TV 


Cuicaco, A g. 31—Mogen David, 
wine’s gift t. video, is going to be 
supporting the glamor medium 
more heavil. than ever before 
this season. 


According » Henry A. Markus, 
president of Jogen David Wine 
Corp., the mpany will spend 
well over $2. 10,000 for advertis- 
ing in the 19. .-55 season, the vast 
majority of for Jan Murray’s 
“Dollar A S cond” show Friday 
nights on 144 \BC-TV stations. 

This is the same show Mogen 


David sponsored last year, but on 
a considerab!, smaller hookup of 
DuMont stations. Under the cur- 


7 rent tv schedule, the show will go 


“live” into 53 of the 144 markets. 


= The new Mogen David budget 
breaks down like this: A record 


$1,600,000 for television, $150,000 


$250,000 for out- 


If your product descriptive 


advertising is in T. R. 


if reaches the American 


Industrial Purchasing Power 


at the vital moment 


when purchase is 


first contemplated 


T.R. fills what would otherwise be a seri- 
ous void in any industrial advertising 
program...at the moment of advertising 
contact with the buyer when no other ad- 
vertising is in evidence. The vast T. R. 
clientele habitually refer to T.R. for the 


only complete picture of all sources of sup- 
ply. Try to imagine a buying man looking 
elsewhere when he has paid the substantial 
price for T.R. and its encyclopedic source- 
of-supply direction. A T.R. representative 
can give you the facts, fast. 


10,801 current T.R. Advertisers have already proven the facts 


THOMAS @ 
REGISTER 


96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1 


FORMS CLOSE ALPHABETICALLY BEGINNING SEPTEMBER Ist 
Reserve Space Now for 1955 Edition Raa 


Fred Dodge 


Advertising Age, September 6, 1954 


ee ‘| 


Scott Healy 


TRUE NAMES TWO—F red N. Dodge (left) has been named advertising 


manager of Fawcett Publications’ 


True. He formerly was merchan- 


dising director of National Broadcasting Co. and before that was 
with The American Weekly and Puck—The Comic Weekly. Scott 
Healy (right), formerly promotion manager of Electrical World, 
has been named promotion manager of True. Mr. Dodge succeeds 
Clare Nelson, now Cleveland manager for Fortune; Mr. Healy suc- 


ceeds Dennis Perkins, now 


with Curtis Publishing Co. 


door and an undisclosed amount 
for point of sale. There is no ap- 
propriation for either magazines 
or (for the first time) newspapers. 
Why? Here’s the reason given to 
AA by Marvin Mann, Weiss & 
Geller account exec. on the Mogen 
David account: 

“Our research shows that recall 
for this product is fabulous on 
tv and that it’s also good in radio 
and outdoor but that magazines 
and newspapers just don’t show.” 

Outdoor, however, has also suf- 
fered some decline in the Mogen 
David scheme of things: Until 


this year, it was regularly taking | 


a $500,000 slice of the annual 
budget. 


# Along with the nostalgia pitch 
(“Just like Grandma _ used to 
make’’) which the winery has em- 
ployed so successfully in past 
years, a new one will be added: 
“Be sure to keep a bottle in the 
refrigerator.” This derives from a 
survey which showed that the 
sweet wine is consumed much fast- 
er when chilled. On this and other 
sales points there is a close cor- 
relation between soft drinks and 
Mogen David, Mr. Mann pointed 
out. 

Meanwhile, despite a_ general 
decline in wine consumption (AA, 
Aug. 16), Mogen David is feeling 
no sales pain. Mr. Markus reports 


that Mogen David sales are up) 
20% over last year, and that sweet | 
Concord grape wines in general 


have grown from an “infinitesi- 


mal” consumption in 1947 until 
they now “represent almost one- 
tenth of total domestic wine con- 
sumption.” 

This record has been achieved 
in the face of an over-all 8-10% 
decline in sales of dessert and 
sparkling wines for the first half 
of this year, Mr. Markus added. 


Waid Joins ‘Florida Speaks’ 

H. Aden Waid, for the past 
seven years with the national ad- 
vertising department of the Indi- 
anapolis Star-News, has joined the 
| advertising staff of Florida Speaks, 
St. Petersburg. 


Hughes Heads Philips Office 

G. Hutton Hughes, exec. v.p. of 
John Philips Advertising Co., 
Bloomfield, N. J., has been named 
manager of the agency’s branch 
in Easton, Pa. 


Market Facts 
About Lawyers 


Lawyers earn way above the average, 

have more to spend. They shape clients’ 

opinions, guide decisions worth millions 

for countless products and services. Reach 

this key group through CASE AND COM- 

MENT, the bi-monthly lawyers’ magazine. 

Guaranteed controlled circulation — 100,- 

000. Actual 6 mos. average — 122, 

to lawyers, judges, 

libraries. P 

law students. Gives you more than double 

the circulation of the next legal maga- 
~ \. advertising. For samples, 

t CASE AND 
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ers Representatives, Inc., 114 E. 47th St.. 
New York 17, Plaza 3-5171. 
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bucket. Before the war a 


million-dollar budget was big. Today it 


often seems like a drop in the bucket. 
No longer is it possible to dominate the 
national market by sheer force of 


dollars. And that makes it increasingly 


important to tell your sales story where 
it will receive the most attention, be 


seen the most times, win the greatest 


confidence—where it ee 


will get to the heart [iam ¢ * S 43 


oe 


of America: in The 


ot 


a 


aturday Evening Post. 


A CURTIS MAC AZINE 
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Because in newspapers: 


character and prestige of the local newspaper. 


Published in the interest of all newspapers by 
MOLONEY, REGAN & SCHMITT 
NEWSPAPER REPRESENTATIVES SINCE 1900 


to increase sales.....and decrease osts 


advertise more in the biggest and best me:lium 
NEWSPAPER S 


1. You can tailor your advertising plans to your exact needs. 


2. “All Business is local” and no other medium enjoys the local 


Quality Radio 
Group Will Bow 
with 24 Stations 


(Continued from Page 1) 
ization listed the following sta- 
tions: WOR, New York; WGN, 
Chicago; KFI, Los Angeles; WBZ, 
Boston; KDKA, Pittsburgh; WLW, 
Cincinnati; KCMO, Kansas City; 
KEX, Portland; WWL, New Or- 
leans; WSB, Atlanta; WCW, Oma- 


ha; WRVA, Richmond; WSM, 
Nashville; WHO, Des Moines; 
WBT, Charlotte; KVOO, Tulsa; 


KPRC, Houston; WOAI, San An- 
tonio; WFAA, Dallas; WBAP, Ft. 
Worth; WCAU, Philadelphia; 
KIRO, Seattle; WPTF, Raleigh; 
and KOB, Albuquerque. 

It was pointed out thai this list 
includes affiliates of all the radio 
networks, and three stations of the 
Westinghouse group. Chris Wit- 


1744, 
a a Y ial 


This fall, more than 24,000,000 students 
from ten to nineteen years old will strain 
school facilities. 


In the next six years, the current crop 
of romping children will swell the tidal 
wave to 30,000,000. 


Realistic headmasters see an unparal- 
leled opportunity for private schools; are 
planning ahead to keep their school name 
before the public. 


N. W. Ayer & Son, Inc. 


PHILADELPHIA NEW YORK CHICAGO DETROIT SAN FRANCISCO HOLLY" 00D 


So successful are Ayer services in this 
field that about half of the private schools 
which advertise do so through Ayer. 


BOSTON HONOLULU 


by 1960, schools will bulge 
with 30 million students 


Does consistent school advertising pay? 
Records of keyed advertisements reported 
by school clients of \. W. Ayer & Son, Inc., 
for 1953 show twenty-two new first-year 
enrollments per school—to say nothing of 
the many second and third year students 
who first came in through advertising. 


Advertising Age, September 6, 1954 


tig, president of Westinghouse 
Broadcasting Co., is a board mem- 
ber. 


= The committee also made the 
following outline of the operating 
procedure of the group: 


e To be composed of “leading 
stations in the great markets of 
America,” the Quality _ station 
group will put together and carry 
nighttime taped shows, selling 
them to national advertisers “on a 
co-op, not a network basis.” Bas- 
ically, it will sell programs now 
produced by the member stations, 
though package offers may be 
considered “if they’re top quality 
merchandise.” 


e Sales to be on a “must-buy” 
basis, meaning that all member 
stations must be carried. Only 
programs will be sold, with a 
quarter-hour the minimum period 
offered; there will be no spots 
sold by the group. The group ex- 
pected to be taking orders by 
Oct. 1, by which time a sales head- 
quarters would be set up, prob- 
ably in New York. 


w Though the new tape co-op is 
conceived of basically as a night- 
time sales operation, the commit- 
tee would not preclude “other pos- 
sible ventures.” It also contem- 
plated some sales outside the 
group. For example, if an adver- 
tiser wanted to include non-mem- 
ber stations in a special hookup, 
they could be “spot-booked” 
through the QRG. 

Program rates, said the com- 
mittee, will be based on the sum 
of the current card rates of all 
members—less discounts ranging 
up to 25% for 52 weeks or more. 


= A committee member aided this 
point on the relation of this big- 
station group to its loca] compe- 
tition: 

“We think this will l.elp the 
small stations, because as we pick 
up national business through QRG, 
we'll no longer be forced to com- 
pete locally with them.” 

The committee announced the 
following 12-man board of direc- 


tors: Ward Quall, WLW, chair- 
man; Charles T. Lucy, WRBA; 
John H. DeWitt, WSM; Ralph 


Evans, WHO; Howard Summer- 
ville, WWL; Frank Schreiber, 
WGN; James Gaines, WOAI; 
Frank Fogarty, WOW; Don Thorn- 
berg, WCAU; Chris Wittig, presi- 
dent of Westinghouse Broadcasting 
Co., and Charles H. Crutchfield, 
WBT. 

Jack Harris, general manager of 
KPRC, Houston, is serving as pro- 
motion and publicity director dur- 
ing the group’s organizational pe- 
riod. 


Haywood Adds Market Issue 
to ‘Electric Light & Power’ 

Haywood Publishing Co., Chi- 
cago, this month introduced its 
new market issue of Electric Light 
& Power. The market issue, which 
is scheduled to reach subscribers 
on the first of each month, is in 
addition to the regular 14 yearly 
issues and puts Electric Light & 
Power on a 26-time publishing 
schedule. 

The new market issue, which 
will be limited to 68 pages per is- 
sue, will cover news of develop- 
ments in the procurement field. 


RETAIL DEALER ADS 
Yours or Your Competitors 


From newspapers and 
Boenenes ublished 

roughout the country. 
Write for booklet — 


165 Church St., N. Y. 7 
e BA 7-5371 
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To sell more where more is sold... 


irs FIRST 3 FIRST! 


The concentration of 18% of all U. S. Retail Sales 
in the 3 compact City and Suburban areas of New 
York, Chicago and Philadelphia makes heavier 
advertising effort necessary. In these most profit- 
able sales areas, the family coverage of General 
Magazines, Syndicated Sunday Supplements, 
Radio and TV thins out. In this huge market 
there is no substitute for FIRST 3 MARKETS 


Rotogravure ¢ Colorgravure 


GROUP’s coverage of nearly two out of every 
three families. 

And, FIRST 3’s TOTAL Circulation delivers 
49% average family coverage in 309 Industrial 
NORTH and EAST Counties which account for 
31% of Total U. S. Retail Sales. To make your 
advertising sell more where more is sold... it’s 
FIRST 3 FIRST. 


New York Sunday News 
Coloroto Magazine 

Chicago Sunday Tribune 
Magazine 

Philadelphia Sunday Inquirer 
“Today” Magazine 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 °¢ Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 © Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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Yankee Stadium’s Capacity. . . . 67,000 
Presidents and Vice Presidents | 
who read Newsweek .. . . . 102,000 
«es ONE SEGMENT OF 

AMERICA’S MOST SIGNIFICANT MILLION 


EVER BEFORE has any magazine attracted 

one million people of such high average family 
income ($11,896) and so heavily concentrated 
(95.5%) at the influence and decision levels of bus- 
iness, industry, the professions and government. 


Significantly, Newsweek’s dramatic 30% circulation 
gain during the past five years has been exceeded 
by an increase in executive circulation of 59.6%. 
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And why the attraction ? 


Mature iinds recognize that, in today’s complex 
world, w. lerstanding of events requires analysis of 
what ha; »ened, why did it happen, what’s going to 
happen next. 


This is wat Newsweek provides—the news signifi- 
cance anc it has proved to be such a vital, such 
a unique, service that it has attracted the readership 
of America’s most significant million families. 


NEWS VEEK...SERVING AMERICA’S 
MOST SIGNIFICANT MILLION 
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Advertising as an Economic Backstop 


There is major significance in the recent comments of Richard E. 
Deems, v.p. and general manager of Hearst Magazines, on the role 
which the Advertising Council played in helping to stave off the 
“recession” of 1954. 

Presenting a case history of the Advertising Council’s “Future of 
America” campaign this year, Mr. Deems told the Advertising Club 
of Los Angeles that this campaign did a great deal to restore confi- 
dence and that the restoration of confidence played the biggest part 
in stopping the economic slide. 

“Now,” he said, “if advertising helped restore this confidence, then 
a discovery has been made that is of very great importance indeed 
..-If an advertising idea helped restore public confidence, then it 
helped save the American economy billions of dollars. Jobs were 
saved that might have been lost. And millions of tragic heartaches 
didn’t happen.” 

The “Future of America” campaign got under way when “only 
by wearing earmuffs could one walk a block without hearing talk of 
unemployment and another recession,” he said. Now it seems, ‘‘based 
on the record to date, in contrast to earlier and unhappier slumps, 
the recession of 1954 was well nigh stillborn.” And he asked: “Did not 
the intelligent use of the advertising method, through the quick pro- 
jection of basic facts about our growing economy, help to calm the 
waves of fear?” 

There seems little doubt that the answer to Mr. Deems’ question is 
“yes,” and that the answer is an important one. Advertising in this 
instance seems to have performed a useful and extremely important 
function in quickly projecting the “basic facts about our growing 
economy,” and in that way to have increased the underlying feeling 
of long-range confidence in that economy. 

It is interesting to note, however, that Mr. Deems mirrors the more 
realistic approach to advertising’s merit which has developed within 
recent years. He does not claim that advertising saved the economy, 
as some over-enthusiastic admen might have claimed a couple of 
decades ago. He puts the advertising method in its proper light as a 
useful tool for performing a specific job, and leaves it right there. 

Advertising deserves a great deal of credit for helping to clear the 
atmosphere and emphasize the long-range solidity of the American 
economy during recent months. The job it did was so important that 
it is wise not to confuse the issue by making the claims too broad. 


Slow Down the Merry-Go-Round 

The recent action of the leading soap producers in increasing the 
pay to retailers for handling coupon redemptions again brings sharply 
into focus the whole problem of extra added special inducements. ~ 

The whole business community seems to be tightly wound up in a 
merry-go-round of premiums, deals, special offers and assorted gim- 
micks and devices, exceeding in quantity, complexity and variety 
anything witnessed heretofore. Perhaps it is time to slow down the 
merry-go-round. 

Retailers who have been complaining about the problem of cashing 
manufacturers’ coupons, for example, are complaining primarily 
about the number and quantity of such deals. If there were only one 
or two at a time, most retailers would probably not be arguing so 
vigorously about them. What bothers them is that everyone seems to 
be wheeling and dealing with such vim and vigor and abandon that 
the checkout counter is beginning to resemble the payoff cage in a 
gambling joint. 

This in itself is a perfectly good indication that the trend has gone 
too far, and that the wise marketer will give serious thought to siow- 
ing down. If everyone is wheeling and dealing constantly and with 
reckless abandon, maybe the “special offer’ has lost much of its 
lure for the consumer to whom it is addressed. 


“He doesn’t propose—he makes a pitch!” 


What They’re Saying 


Advertising in the USSR 
| Cultured trade calls for well or- 
‘ganized advertising. The task of 


,our Soviet advertising is to give) 


| the people exact information about 
goods that are on sale, to help to 
create new demands, to cultivate 
new tastes and requirements, to 
promote the sale of new kinds of 
goods and to explain their uses to 


‘the consumer. 


Our Soviet advertising is free| 


from the waste entailed by capi- 
‘talist competition. In the U. S. for 
‘example, advertising costs in 1951 
‘amounted to 6,500 million dollars. 
‘It is characteristic that this expen- 
diture exceeds by 130% the expen- 
diture by the U. S. government on 
education and social insurance put 
together. In capitalist countries ad- 
vertising does not serve the in- 
terests of the consumer but is a 
/weapon in the competitive struggle 
between firms to win customers, 
and is often used for the purpose 
of deceiving the latter. 

The primary task of Soviet ad- 
vertising is to give a_ truthful, 
exact, apt and striking description 
‘of the nature, quality and preper- 
‘ties of the goods advertisea. 

In many cases our advertising is 
dull, stereotyped and rigid. At pre- 
sent we see advertisements like 
this: “Drink Glavpivo Beer.” 


We must develop real advertis- 
ing that will be of assistance to) 
purchasers. To improve the system | 


of advertising the production of 
the necessary appliances and ma-~- 
terials for advertising and win- 
dow-dressing must be organized 
on modern lines in place of the 
eresent primitive lines. 


—A. I. Mikoyan, Soviet Minister of 
Trade, speaking at the All-Union 
Conference of Distributive Workers. 


Get Them to Make Decisions 
It isn’t a man’s mistakes that 
make him a failure; it’s his re- 
fusal to take any more chances on 
making a mistake again. Employes 
‘at all levels should be encouraged 
‘to make decisions without anxiety. 
'That can only be done if super- 
| visors permit employes to make 
‘decisions on the job whenever 
possible, by using their errors to 
‘point the way to develop better 
judgment for the future, by giving 
‘them every possible encourage- 
'ment to take on more and more of 
‘the minor decision-making. Errors 
‘or mistakes in judgment should 


not be condoned or ignored, but 
they should be used to reinforce 
previous learning or as a point of 


departure for further learning. 
—Management News Letter, issued by 
the National Foremen’s Institute, New 
London, Conn. 


Sticky Problem 


The fears expressed by the East 


Lancashire and North East Che- 
shire Joint Road Safety Organi- 
sation that excessive paste on 
posters may run down on to pave- 


ments and cause people to slip are, 
not shared by the billposting com- | 


panies. 
After writing to them, Major E. 


G. Gibbons, road safety officer to. 


the organisation, reported that the 
companies claimed great care was 
taken to avoid this danger. One 
company stated that during the 
past 16 years only one person had 
slipped because of paste on the 
pavement, and even then no in- 


juries were sustained. 
—Advertiser’s Weekly, London. 


‘To Occupant’ 

A Chicago mailman, tiring of 
delivering advertising on his route 
addressed “to occupant,” gathered 
up 600 pieces in a bag and de- 
posited them in Lake Michigan. 
This was illegal, unethical, and 
poor judgment. But, on examining 
some of the “to occurant” mail 
stuffed in our mail box, we won’t 
say it wasn’t a good idea. 


—Phoenix Flame, published by Phoe- 
nix Metal Cap Co., Chicago. 


Big Business 

Marketing today accounts for 
some 67% of the nation’s business. 
It is one of the nation’s three lead- 
ing economic activities, along with 
production and agriculture. The 
goods sold by one salesman or 
saleswoman, for instance, repre- 
sent pay checks to 33 other men 
and women on farms and in fac- 


tories and offices. 
—Industry’s View, published by the 
National Assn. of Manufacturers. 


Question for Grownups 
I find most brassiere ads more 


vulgar and suggestive -ihan those 
salacious comic books the good 
parents are so aroused against. If 
adults insist on making~a com- 
modity out of sex, how can they 
expect their children to regard it 
otherwise? 


Advertising Age, September 6, 1954 


Rough Proofs 


Zipper manufacturers say they 
have licked the problem of stuck 
_ fasteners, and this means that Cas- 
per Milquetoast and friends will no 
longer feel they have to go about 
‘equipped with can openers. 


_ Leslie Gould refers to Louis 
| Wolfson, who is trying to get con- 
trol of Monkey Ward, as a finan- 
cial adventurer. Thus far his ad- 
ventures have been highly success- 
ful. 

. 


Louis Regensburg, a former cli- 
ent, is serving the Ludgin agency 
as a dollar-a-year man, and 
|chances are it has a number of 
similar openings stil! available for 
good men. 

* 


“New cars are being sold, not 
bought,” says SEP. “The dealer is 
ringing doorbells and_ dialing 
phones.” 

And keeping an eye on the used 
car lots to make sure no current 
models are displayed there. 


Just because the Mile High Ken- 
nel Club of Denver has found ad- 
vertising to women very success- 
ful, don’t say that the ladies who 
bet on the greyhounds are going to 
‘es dogs. . 

* 


Arthur Godfrey, Ed Weiss points 
out, is successful in delivering 
commercials because he doesn’t 
try too hard. And if he doesn’t 
happen to agree with the sales 
message, he doesn’t hesitate to say 
so. 

* 


A New York distributor has just 
made arrangements to import a 
Dutch beer, and the advertising 
will have the challenging assign- 
ment of persuading thirsty con- 
sumers to say “d’Oranjeboom Ob.” 

© 


Four million babies born in 
1953 are expected to boom 1954 
Christmas toy business. 

And the more precocious they 
are, the better. 

. 
| “A woman’s age is no longer 
| taboo,” asserts Street & Smith, 
which evidently hasn’t heard of 
some of the difficulties of U. S. 
census takers in acquiring this sta- 
tistical data. ° 


“For realism you can’t beat a 
photograph,” asserts the omnis- 
cient Creative Man. 

That’s what Eastman Kodak 
has been telling you right along. 


Kaywoodie pipe sales, the com- 
pany reports, increased 35% in 
July, but the management hasn’t 
said how much lady smokers con- 
tributed to this total. 


“Grey Matter” says most people 
/haven’t learned how to read, and 
‘urges advertisers to get in there 
|and pitch. 

The Old Professor says the real 
| problem is that they don’t under- 
|stand what they read. 

7 

No Democrat in Texas shivers at 
the idea of voting for a governor 
who voted for the man most Amer- 
icans preferred for the office of 
‘President of the United States in 


—Sydney J. Harris in his “Strictly | 1952. 


Personal” column in the 


Daily News July 29. 


Chicago 
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Ever Look at a Newspaper This Way ? 


More for the money means a lot to buyers of 
newspapers as well as other goods. 


This accounts for the loyalty THE INQUIRER 
wins from its readers. They know they have 
received FULL VALUE. As manifested in more 
editorial features, more columnists, more 
comics ...than any Philadelphia newspaper. 


Look at THE INQUIRER for all it offers its 
readers...and for all it offers YOU... 


Boom Continues in 
DELAWARE VALLEY, U.S.A. 


$372 million industrial expansion set 
for 1954 —18% increase over 1953. 
In face of 8% nationwide industrial 
expenditure decline. 


selling power unmatched in America’s third 
market. For selling power alone makes 
THE INQUIRER FIRST...FIRST in national 
advertising, retail adicrtising, classified adver- 


tising and total advert ing. 


Che Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


DETROIT 
GEORGE S. DIx 
Penobscot Bldg. 

Woodward 5-726) 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 
Dunkirk 5-3557 
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With TODAY, starring Dave Garroway, NBC 
gave network television advertising a new di- 
mension. Flexibility and low cost were its meas- 
urements. TODAY has become the biggest 
grosser in TV. 


Then, to give advertisers the strongest possible 
hold on the nation’s homemakers, NBC developed 
HOME, starring Arlene Francis. In six short 
months, HOME has established itself as the out- 
standing woman’s service program. 


And now ... with TONIGHT, starring Steve Allen 
(debut: September 27) .. . the advertiser’s day 
is complete! Now for the first time, advertisers 
can reach television’s late-night audiences with 
“live”, top-calibre, network programming. Now, 
for the first time, small change can buy big-league 
nighttime television. 


WHAT’S GOING ON... TONIGHT? From 11:30 
p.m. to 1:00 a.m. in the East...11:00 p.m. to 
12 midnight in Central Time zones... Steve Allen, 
the brainy, zany, big-time salesman, master of 
the unfrantic antic, who’s as likely to shave, take 
off his socks, or milk a cow, as he is to spin out 
a tune, presides over these great goings-on: 


1) TONIGHT takes America to Broadway during 
its most glamorous hours. It will go backstage 
and out front on glittering opening nights. 


2) TONIGHT brings world-famous stars, critics 
and nightclub entertainers to the hearthsides of 
the nation. 


3) TONIGHT gives the very latest news, weather 
reports and sports results... and brings in spe- 
cial events by remote pick-up. 


Like its big brother (TODAY) and sister 
(HOME), TONIGHT offers important new televis- 
ion values to advertisers: 


@ big-time network TV at low cost 


@ complete flexibility — you buy only as much as 
you need, when you need it 


@ showcasing of your product by celebrities —at 
no additional cost 


@ minimal production costs for commercials 


@ special services by NBC Merchandising Depart- 
ment — unique in the TV industry 


@ TONIGHT makes the last commercial impres- 


sion of the day .. . and it’s the last impression 
that LASTS! 


TONIGHT’s low advertising costs will be even 
lower under NBC’s new “‘T-H-T” Combinability 


‘Discount Plan—which gives you TODAY, 


HOME, and TONIGHT, at great savings. TONIGHT 
also offers additional savings under its Charter 
Client Plan—with exceptional advantages for 
the new program’s first advertisers. 


TONIGHT, by itself or in combination with 
TODAY and HOME, is ready to go to work for 
you! Better check with your NBC representative! 


TELEVISION 


a service of Radio Corporation of America 


first teday... then HOME... 
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Readers Like These Mean - 


More Sales Opportunities in 
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“Being Service Manager I naturally pay partic- 
ular attention to news and advertising directed 
to my department and often | make purchases 
of new equipment directly from its pages,” 
says Raleigh R. Carter. 


Parts and Ac- 
counts Manager 
Donald Fosdick 
says, “I spend 
two evenings a 
week of my own 
time reading Au- 
tomotive News. 
Needless to say, 
I like it.” 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


PENOBSCOT BUILDING ° 


eae cn he Pa. ey a eas es, 


REPRESENTATIVES 


DETROIT 26, MICHIGAN 


Jake DeNooyer, President of Battle Creek’s De- 
Nooyer Brothers Company, a Chevrolet dealership, 
has read Automotive News every morning since 1935. 
He says, “I’ve spent about two hours a week with 
Automotive News for 20 years keeping up with the 
automobile industry and it has paid off. Making the 
right decisions isn't too hard a job when you've got 
all the facts, and that’s just what Automotive News 
does for me—gives me facts,” 


41,000 subscribers, holding positions of deal- 
ership owners, service managers, parts man- 
agers and factory executives, rely upon 
Automotive News’ authoritative, interpretive 
reporting. These titled men are the purchasers 
in your automotive market. They make buying 
decisions directly from the editorial and ad- 
vertising given them in this, the only weekly 
newspaper of the industry. 


Every Monday morning these automotive 
decision - makers read Automotive News to 
keep current with the trends of an ever- 
changing industry—a requisite to their buying 
position in an industry whose purchases figure 
in the billions each year. Men of action read 
to determine a course of action. Your product 
in the pages of Automotive News will help 
them determine a course of action—to buy 
your product. 


Read what three representative readers in the 
dealership market say about Automotive News. 


s tive Yoh-tdwors Srispuh. Aavertlag Monager, 51 E. 42nd St., Murray Hill 7-6871 
_ Chicago—J. Goldstein, Western Manager, 360 N. Michigon Ave., State 2-6273 _ 


- Deibler, 2506 West re Street, Dunkirk i 


Advertising Age, September 6, 1954 


442 Houses Sold in Day after 8-Page 
Color Section Runs in Miami Daily 


| 
| 


Miami, Aug. 31—More than 400! 
houses were sold in 12 hours last) 
week after the builder ran an 
eight-page, 
section. 

Scene of the real estate develop- | 
ment is Coral City, d new 10,000-)| 
home Miami suburb in which the 
houses, according to the sponsors, 
are sold at actual cost. The back- 
ers’ profit is to come through their 
ownership of nearly all business 
property in the area and of sewer- 
age and water facilities. 

Backbone of the campaign for 
the project was the colur section 
run in the Miami Daily News. 
Coral City and the special section 
also were advertised in a heavy 
schedule of radio spots. An intro- 
ductory b&w page ran earlier in 
the week in the News and in the 
Miami Herald. 


s A total of 442 houses were sold 
between 10 a.m. and 10 p.m. Aug. 
22, despite an all-day rain. Sales 
continued through the week, and 
Julius Gaines, president of 
Gaines Construction Co. and build- 
er of the houses, estimated that 
‘the total for the week hit 1,000 
‘units valued at $8,500,000. 

Julian J. Eberle, production 
manager of the News, said that 
the section was the first of eight 
‘consecutive pages to be printed 
‘back to back on newspaper color 
‘presses. Before the run started he 
‘commented to pressmen, “This 
‘type of printing has never been 
| Jone on a newspaper press before; 
|maybe we are about to find out 
|why.” 

Developers of the project said 
‘they used the big-color approach 
‘to their advertising to overcome a 
\“disbelief’” created by the low 
prices of the houses. 


= “We used this dramatic method 
to show the people the values we 
were offering because the houses 
were priced at actual cost,” Mr. 
‘Gaines said. “Even in the lower- 
‘cost South Florida area the houses 
|were $875 to $2,000 under the low- 
‘est real estate appraisals of fair 
‘market value. A two-bedroom, 
‘one-bath house was priced at 
'$7,025, and the largest model—four 
‘bedrooms, two baths—at $8,400. 


“To overcome the disbelief which | 


these low prices were bound to 
create,” he said, “we had to show 
‘the public everything we could 
‘about the houses. 
‘color photographs in the full-page 
‘layouts did a tremendous job.” 
Opening page of the section told 
‘of the non-profit vhilosophy be- 
‘hind the development, gave direc- 
‘tions to the site and other basic 
information. Interiors were pic-| 
tured on another page and each 
‘of the remaining six pages was de- 


voted to one of the six model| 


/homes. 


\@ The policy of pricing homes at 
actual construction cost—develop- 
ed by Chicago industrialist Ralph 
E. Stolkin, who is financing the 


four-color newspaper | 


The beautiful | 


|project—was outlined earlier in 
‘the week in the b&w page ad in 
‘the News and in the Herald. 

A side result of the success of 
‘the initial campaign was the 
‘elimination of a big follow-up that 
chad been planned. Small-space ads 
with reminder and_ institutional 
copy will be used, but hard-hitting 
copy is out. 

“We can’t afford it,” said Mr. 
Gaines. “Even at the rate of 400 
houses a month, we will be unable 
to deliver the houses already sold 
until the end of the year.” 


Three Plumbing, Heating 
Publications Change Names 


The names of three business 
publications have been changed, 
effective with the September is- 
sues. Plumbing & Heating Journal, 
published by Scott-Choate Pub- 
lishing Co., is now known as The 
Journal of Plumbing-Heating-Air 
Conditioning. The name of Plumb- 
ing & Heating Wholesaler, pub- 
lished by Bookhout-Choate Inc., 
becomes The Plumbing-Heating- 
Air Conditioning Wholesaler. The 
former Sheet Metal Worker, pub- 
lished by Edwin A. Scott Publish- 
ing Co., changes to Heating-Air 
Conditioning-Sheet Metal Con- 
tractor. 

Offices of all three publications 
are at 92 Martling Ave., Tarry- 
town, N. Y. 


California Publisher Heads 
ANPA Research Committee 

J. D. Funk, publisher of the 
Outlook, Santa Monica, Cal., has 
been named chairman of the proj- 
ects committee of the American 
Newspaper Publishers Assn. Re- 
search Institute Inc. 

Committee members are Ralph 
R. Cranmer of Grit, Williamsport, 
Pa.; George L. Green of the Prov- 
idence Journal & Bulletin; George 
Hearst, Hearst Newspapers, New 
York; Joseph E. McMullen, Mil- 
waukee Journal; Peter Miller, 
News-Tribune, LaSalle, Ill., and 
C. W. Welch, Washington Star. 


Penn & Hamaker Adds One 


Charles William Doepke Mfg. 
Co., Rossmoyne, O., has appointed 
Penn & Hamaker, Cincinnati, to 
|handle advertising, publicity and 
sales promotion for its NesTier 
small parts handling equipment. 


Caterpillar Boosts Morgan 


Caterpillar Tractor Co., Peoria, 
has promoted Lee L. Morgan from 
assistant sales manager of _ its 
Plains division to manager of its 
sales development division. 


KEEP YOUR EYES ON SALES 


Use monthly sales geome 
Jj that tell you day-by-day 
4 how you stand against 
quotas, monthly compara- 
tives, etc. Annual sales 
thermometers, full color 
map U.S.A. plus space for 
meetings and closing dates. 
Full year control pad $3.85. 
THORNTON CO. Dept. AA-9 
1036 Peachtree Atlanta, Ga. 
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Radio and TV 


surveys tell us that 


Rock Island’s WH BF 


leads as the QUAD-CITIES’ 
favorite! 
CBS FOR THE QUAD-CITIES! 


Les Johnson, V. P. and Gen. Mgr. 


TELCO BUILDING, ROCK ISLAND, amos 
Bers SCO IP by Avery Knodel tee 
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TV demonstration dramatizes strength and safety of All- 
Nylon Cord Super-Cushion Tire by Goodyear, shows that 
pressure that bends steel wheel leaves tire undamaged. 


TV demonstration dramatizes the closer, more comfortable TV demonstration dramatizes the unique adhesiveness of 
shave of the Remington Electric Shaver by shaving the Band-Aid Plastic Strips with Super-Stick. Just touched . 
fuzz from a peach without nicking or cutting the skin. to an egg, they stick instantly, securely enough to lift it. 


Dramatic demonstration tells the product’s selling story visually and believably. 


To find how to demonstrate takes a lot of thought, a special ability, and a really thorough 


3 understanding of what television can do and can’t do. 


| 
| ADVERTISING + New York Chicago Detroit San Francisco Los Angeles Hollywood |//ontreal Toronto Mexico City London YOUNG & RUBICAM, INC. 
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Advertising Age, September 6, 1954 


AV Witty ~— ers 


Repeat orders from: ° Camel Cigarettes © Westinghouse : 


THE AD-STIK COMPANY «+ 5850 CENTRE AVE., PITTSBURGH 6, PA. 


PLASTIC DECAL 


AD-STh 


A Self-Sticker! 
(for any smooth surface—glass, metal, etc.) 

® Sticks on both sides—any climate 

® Brilliant Baked Enamel Colors 

© Indestructible! Use and re-use! 
Literature and samples FREE on request 


Mobiloil * Ansco and Hundreds of Others 


1. CHARMER OF HOU WOOD 


CARDARAMA—Curved construction of this display card is announced 
as a new departure in point of sale material. Besides permitting 
production on lightweight stock, the concave shape, made possible 
by a patented easel, is said to eliminate surface glare. Cardarama 
Displays, Beverly Hills, Cal., owns the patents. 


the picture people veeter 


before you make your next southwest tv decision, study 
the new hooper survey of tv ownership, coverage and preference 
in the 71 county area surrounding san antonio. 


you'll find important sales facts like these: woai-tv has 

15% greater preference than the next san antonio station in the 
area less than 50 miles from san antonio. 50 to 100 miles 

away, woai-tv has 60% greater preference. over 100 miles away, 
woai-tv has 79% greater preference. woai-tv is the dominant 

san antonio station no matter how far or in 

what direction you go. 


you should know these facts about a territory that has well 

over a million population, retail sales over a billion dollars . . . not 
counting metropolitan san antonio which has half again as much. 
get the whole hooper story from nbe affiliate woai-tv or petry. 


S. A. Publications 
Get First ABC-Type 


Circulation Check 


New York, Aug. 31—First audit 
reports prepared by its new Office 
of Certified Circulations were dis- 
tributed last week by the Inter- 
American Press Assn. They cover 
|El Espectador, a newspaper, and 
Dominical, a magazine, both of 
Bogota, Columbia. 

The OCC, set up earlier this year 
to provide the first ABC-style 
auditing of Latin American publi- 
‘cations, said the two audits were 
prepared by Price Waterhouse & 
_Co., one of seven accounting com- 
_panies cooperating with it. 

James B. Canel, manager of the 
association, called the distribution 
to advertisers and agencies cf the 
| first two reports “historically sig- 
‘nificant in the development of In- 
ter-American advertising.” 

The reports show El Espec.ador 
to have an average net paid circu- 
lation of 64,011 daily, and the 
weekly Dominical a net paid of 
20,653. The reports also contain 
circulation breakdowns. 


‘Young’ Admen Hold Confab 
A meeting of Youth in Adver- 
tising from Europe and the U.S. 
was held in Hamburg from 
Aug. 30 to Sept. 4. The conference 
was held under the auspices 
of such men as Friedrich-Georg 
Amberg, chairman of the Werbe- 
fachverband Hamburg (Advertis- 
ing Assn.); Egon Juda, chairman 
of the BDW (German Advertising 
Union); Karl Saebeler, chairman 
of the Markenverband (Trade 
Names Assn.), and Dr. Wilhelm 
Tigges, president of the ZAW 
(Central Office of Advertising). 


‘Hall Joins KABC-ABC 


Bob Hall, formerly with Avery- 
Knodel Inc.; station representa- 
tive, Los Angeles, has joined the 
sales staff of KABC-ABC Radio 
Sales in Los Angeles. 


Hanneken to Leave Brown 

Bernard J. Hanneken will re- 
sign as v.p. and copy director of 
Carl S. Brown Co., New York, ef- 
fective Oct. 1. 


' ” How to Sellthe 
Fishing Tackle and — 
Outdoor Sports Market. 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


Wilmette, |llinois TRADE NEWS 
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Finance Companies 
Will Lend $3 Billion 


in Year, Study Finds 


WASHINGTON, Aug. 30—Nearly 
10,000,000 Americans—one out of 
every seven families in the U.S.— 
each year use the services of li- 
censed consumer finance com- 
panies. Last year finance compan- 
ies lent $2.8 billion to individual 
borrowers. 

These facts are presented in a 
study just released by Paul L. 
Selby, executive v.p. of the Na- 
tional Consumer Finance Assn. 
here. 

This year, the study shows, the 
licensed consumer finance busi- 
ness, which handles 38.5% of All 
personal instalment loans in the 
U. S., will pump nearly $3 billion 
into the economy through cash in- 
stalment loans made to the public. 

Titled “Consumer Finance 
Facts and Figures,” the booklet 
outlines the role of the 8,000 con- 
sumer finance offices which are 
state-licensed and state-regulated 
in 37 states under some variant 
of the Uniform Small Loan Law. 

The typical client of consumer 
finance services, the study says, 


is the “average” American, whose 


maximum income is $7,500 a year. 
Average net profit of the indus- 
try, the report says, is about 6% a 


year. Charges vary from state to 


state, ranging from 2% to 3.5% a 
month. The average is 2%% in 
those states which have small loan 
laws. Local conditions, operating 
expense and volume of business 
are other variables, the report 
says. 


Bo Bernstein Adds One 

Bo Bernstein & Co., Providence, 
has been appointed to handle va- 
cation and resort advertising for 


the State of Rhode Island. The 
agency has been handling the 


state’s industrial division and the 
new assignment gives it the entire 


advertising program of the Rhode 


Island Development Council. Hor- 
ton-Noyes Co., Providence, form- 
erly handled the vacation and re- 
sort advertising. National and sec- 
tional magazines, newspapers, ra- 
dio and television will be used in 
an expanded program. 


Grey Names Drew. Adds One 


Grey Advertising Agency, New 
York, has appointed Wallace T. 
Drew, formerly advertising man- 
ager of Bristol-Myers Co., an ac- 
count executive. Norex Labora- 
tories, New York, has appointed 
Grey to handle advertising for 
Amitone antacid tablets. Newspa- 
pers and radio will be used. 


(Advertisement) 


New Haven R.R. 


Names Goulett 
Operating Chief 


Paul R. Goulett has been elected op- 
erating vice president of the New 
York, New Haven 
and Hartford 
Railroad Com- 
pany. With the 
road since 191], 
Mr. Goulett has 
passed these ca- 
reer milestones: 
agent - operator 
to assistant super- 
intendent to su- 
perintendent to 
general manager, 
and now to V.P. 
Like so many 
other railroad ex- 
ecutives, Mr. Goulett is a Wall Street 
Journal reader. This National Busi- 
ness Daily helps him make decisions, 
many of them involving substantial 
expenditures. 


This is typical of the impact which 
The Journal makes on key business- 
men everywhere. Today, circulation 
is at 295,367 (and total readership is 
nearly twice that figure). What an 
advertising medium! 


House & Gerstin Names Four |Gardner-Jacobso: Adds One 
House & Gerstin Advertising, | Briggs Mfg. Co., ‘acoma, manu- 
Washington, has appointed Robert facturer and dist’ butor of Cliff 
Haney Dellett art director. He May Homes, has.: »pointed Gard- 
formerly was with Hecht Co. and ner-Jacobson, Tac ma, to handle 
Woodward & Lothrop. The agency | advertising and m. chandising for 
also has appointed Evans Saxe, ‘the modern rancl homes. Maga- 
formerly | a radio-tv producer and | zines, trade public ions, newspa- 
director in Los Angeles, an ac-| ‘pers and direct m: | will be used. 
count executive and Mrs. Judith | 
Richards to the art staff. Edward ‘WINT Joins CBS- / 
Delanis has been promoted from| WINT, Ft. W: ne, Ind., has 
production assistant to production signed a primary < iliation agree- 
manager. ‘ment with CBS 1 ‘evision. OF REPRODUCING YOUR ART 


MAKE YOUR CLIENTS BUDGET HAPPY with 


me wipes, etc., at this low price 


10 SECONDS $10 
PLUS SMALL COST 


1323 So. Wabash, Chicago, Ill. 


Send For A 
Sample Reel Today 


GIVES YOUR ADVERTISING TRIPLE IMPACT 
IN NEBRASKA AND WESTERN IOWA 


Rarely do you run an advertisement for just one purpose. 
Usually you want to (1) reach consumers, (2) impress and 
assist retailers or dealers, and (3) give your salesmen, job- 
bers, distributors or brokers an effective new sales tool. 


With The World-Herald's 103 PLAN promotion, you can do 
all three. Your advertising in The World-Herald is merchan- 
disable advertising. - 


Men in the field get behind it. They know that throughout 
103 counties of Nebraska and Western lowa, The World- 
Herald goes where their distribution is. Retailers and dealers 
know that in this Two Billion Dollar market, three out of five 
families read The World-Herald. 


To find out how you can do a three-way job in this market 
of 1 %-million people, ask your nearest O'Mara and Ormsbee 
office for details on the 103 PLAN promotion. 


Omaha World-Herald 


O'Mara & Orm:ee, National Representatives 
New York + Chicago - Detroit + San Francisco + Los Angeles 


253,199 Daily — 264,361 Sunday 
Publishers’ statement for «ix-month period ending March 31, 1954 
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Texas Cattlemen 
Look Homeward to 
Beet Up Beef Sales 


Fort WortH, Aug. 31—Texas 
cattlemen are on the verge of dis- | 
covering a new market for beef: | 
Texans. 

In a move to consolidate the} 
new discovery, the Texas Beef 
Council, promotional arm of the 
cattle industry, has signed up a 
p.r. firm and authorized a research 
study to see just how wide a 
breakthrough can be made in the 
Lone Star state’s ingrained alle- 
giance to hog meat. 

First step in the program, ac- 
cording to Roy Parks of Midland, 
president of the council, was to 
appoint Paul Cain Organization) 
Inc., Dallas p.r. company, to, direct | 
the promotion. In its turn, Cain. 
has named a research firm (Joe 
Belden & Associates) to conduct. 
an inquiry into Texans’ eating 
habits and preferences. 

An advertising and promotional | 
operation, scheduled to be kicked 
off in September, will use the 
poll’s findings as a copy theme—_| 
depending of course on how prom- 
ising the t-bone steak looks as a 
competitor to the pork chop. 


|Co., 
_New York, to handle their adver- 


Ocean Spray Budget Set 

The 1954 Ocean Spray cran- 
berry crop of National Cranberry 
Assn., Hanson, Mass., will have 
an advertising budget of $1,500,- 
000, a large portion of which will 
be used in October to promote 
sales as soon as the fruit is har- 
vested. Color pages will appear 
in Better Homes & Gardens, Good 
Housekeeping, Ladies’ Home Jour- 
nal and This Week Magazine. 
Newspapers, radio and newspaper 
supplements in metropolitan areas 
also will be used. Agencies for 
Ocean Spray are Harry M. Frost 
Co., Boston, and Batten, Barton, 
Durstine & Osborn, New York 
(television) . 


Steigerwalt to Seberhagen 

W. H. Steigerwalt, Philadelphia | 
shoe company, has appointed Se- 
berhagen, Philadelphia, to direct | 
advertising, merchandising, sales | 
promotion and public relations| 
for its metropolitan operation and | 
country stores in the Philadelphia | 
suburban area. Newspapers, di-| 
rect mail and radio will be used. 


anyone can do 


Hand-Lettering 


£ 
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VARIGRAPH 


LETTERING INSTRUMENT 


All the ‘‘heads'' and sample 
styles in this ad lettered 


Sans-seris by Varigraph 


Now anyone can do a good job of hand 


lettering ...and do it exactly the size you 
want to fit your layout. 


be produced from one templet. 126 tem- 
plets and lettering styles to choose from. 


For complete information write Dept. 159 


RAPH CO., INC. 


WISCONSIN 


fore than 600 | 
variations in size and shapes of lettets may | 


Publishers Name Green-Brodie 


Garden City Books and Hanover 
House, divisions of Doubleday & 
have named Green-Brodie, 


tising. The previous agency was 
Thwing & Altman. 


NBC Boosts Murray Heilweil 

Murray Heilweil has 
named to head the merchandising 
department of National Broadcast- 
ing Co., New York, replacing Fred 
N. Dodge, who resigned. 


been) 


Friedman & Rich Adds Two 


Fried & Reineman Packing Co., 
Pittsburgh meat packer, and Gly- 
colator division of 
Chemical Co., Valencia, Pa., have 
named Friedman & Rich, Pitts- 
burgh, to handle their advertising. 


Warren Manning Joins Lloyd 


Warren Manning, formerly an 
art director of H. B. Humphrey, 


‘Alley & Richards, has joined the 


staff of Lloyd Advertising, Bos- 


ton, as art director, 


WFAA-TV Names Larkins 


Charles E. Larkins, formerly as- 
sistant sales promotion manager 


Iron City of KMBC and KMBC-TV, Kansas 


City, has been appointed sales 
promotion manager of WFAA-TV, 
Dallas. 


Witherspoon & Ridings Adds 2 
Two Dallas companies have ap- 
pointed Witherspoon & Ridings, 
Dallas and Fort Worth, to handle 
their public relations. They are 
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milk company, and 7-Eleven Food 
Stores, operator of 145 drive-in 
grocery stores in 14 cities. 


BBDO Elects Three V. P.s 


LeRoy H. Dreher, account exec- 
utive, and Arthur J. Bellaire, in 
charge of tv and radio copy, both 
in the New York office of Batten, 
Barton, Durstine & Osborn, have 
been elected v.p.s. Burton E. 


Vaughan, account executive in the 
|San Francisco office, has also 


Oak Farms Dairies, independent! been named a v.p. 
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Advertising Age, September 6, 1954 


Smith to ‘School Executive’ |POPAI Picks Samuel Krebs 


Frank E. Smith, formerly with, Samuel Krebs, president of 
Macfadden Publications and Gen- Copeland Displays Inc., New York, merchandising ma 


eral Electric Co., has been named has been named chairman of the wick & Legler, } 


Ingeman Joins Lii 
Milton S. Inge 


1ographer 

an, formerly 
iger of War- 
w York, has 


Aldens Inc. Plans 
$5,000,000 Project 


buildings now being used through- 
out the Chicago area. 

The 26%-acre location will house 
three connected buildings includ- 


Cuicaco, Aug. 31—Aldens Inc.,|ing a two-story office building, a 
mail order house, will start con-|two-story office service structure 


salesman for 
York display 


Cleveland regional advertising| trade relations and speakers com- been appointed a 
Snyder & Black, Ne 


journal of American education. 


WABC-TV Appoints Weed 
WABC-TV, New York, has 
named Weed Television as its na- 
tional representative. The ABC 
owned station formerly was rep- 
resented by Edward Petry & Co. 


manager of the School Executive, mittee, Point-of-Purchase Adver- 


struction of a $5,000,000 building 
here at Cicero Ave. and Roosevelt 
Rd. in late September. 

When completed about Oct. 1, 
vill hold its| 1955, Aldens will confine all of its 

3-7 in the| operations to the new location and 
i Redington |its present headquarters at 511 S. 
ersburg, Fla.\Paulina St. instead of the eight 


lithographer. 


AAAN Sets Flori 

The Affiliat: 
Agencies Network 
annual meeting C 
Glades Hotel, N« 
Beach, near St. F 


tising Institute, New York. 


‘Desert’ Names Zander S. M. 


Dave Zander, formerly on the 
Los Angeles advertising sales staff 
of Sunset Magazine, has been ap- 
pointed sales manager of Desert, 
Palm Desert, Cal. 


1 Meeting 
Advertising 


Awe 


RL ee 


on ait tee 


ae oe 
ag Bs 


ae Re 


You've got to 
keep hitting 
to be a champ 


Whether you’re batting for base hits or battling for sales, 
you’ve got to keep slugging if you want to come out on top. 


And in today’s competitive markets, that means steady round- 
the-calendar advertising. 


Can you afford to maintain that kind of pressure? You can— 
in Collier’s. 

On an annual budget of $220,000, for example, you can place 
19 black and white pages in Collier’s—and get more paid cir- 
culation (ABC) than the same sum will buy in any other mass 
weekly or biweekly. 

What’s more, your ads work double time in Collier’s. Those 
19 pages deliver 38 weeks of continuous selling. ° 


What $220,000 Buys 


Weeks of Total Cost per Page 

No. of B&W Current Active Advertising per Thousand 

Pages per Year Selling Impressions * of Circ. (ABC) 
COLLIER’S . . 19 $218,785) .. . 38... 69,209,856. . . $3.16 
S.E. Post. . . 141$219,800) .. . 14... 62,228,600. . . $3.53 
Life. ..... Megazsss ... 1)... 90,414,575... $3.77 


Look ..... 174$217,005) ... 34... 63,088,955... . $3.44 


*ABC Circulation, Dec. 31, 1953—times no. of insertions 


How about giving these facts extra careful consideration, 
when you map your advertising strategy for next year? 


The big new 


Collier's 


The Crowell-Collier Publishing Company, 640 Fifth A: nue, New York 19, N.Y. 
Publishers of Collier's, The American Magazine, Wo:«n's Home Companion 


jen a one-story warehouse. All 
hard lines will be handled at the 
new location. 


DeLoach Names Bagby V. P. 


N. P. Bagby, has been appointed 
a v.p. of DeLoach Advertising 
Agency, Dallas. Formerly adver- 
tising manager of a Waco com- 
pany, he will head the agency’s 
production and copy departments. 
Barbara Funk, a member of the 
art staff, has been named art di- 
rector. 


Reddington Appointed 


Patrick J. Reddington has been 


| appointed manager of club services 
‘of National Sales Executives, New 


York, to succeed John C. Freeman, 
‘who becomes fulltime president 
‘of National Industrial Advertisers 
Assn. Sept. 15 (AA, Aug. 23). 
Your conscience: 


aurence 
INCORPORATED 
| CHICAGO 


| Fine Photoengravings 
| for 20 Years 
547 South Clark +WAbash 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers”? If not, write or phone today. 


We eae nf ee ee Be rile ee 7 a " 
eam elope Mae iy Oe ee ina ot eg sgt e Macae ace we weger sg ae rte ae Pe a ease iS. a ree 3 M,/) Petes: Pte r (pets : iF pe 5 paragh Ie "FS. a>. 2 "Ss - 
Py; Besse a GS Tye ae mR ME ST 2 Se pet. ans Sa pat ee * ee PES ARE a A OPA RA ERS tT ae ep: ; MO SRORLES F Eeot_ Bh Se ny tee mie tie Eade ot Se a ae “gd ja Ne hes: Tei : oi ‘ pe A oy «aA 
Pa hea ed Poe pice a i * = ature 4 Os eee Sriree tS ‘ dts Pee a Mees OR Re Le Ha 22a bie WO REN. Hee + si cle aae ot eee igs oe be Aas wa ie 4 OREN Stee Com Nd Ste SE AGT 50. Te elas teas Low A 2d ee Be Sosa ; ge hae ad ar otek < ssp Ala ht Se 3 
ge een gk SOON OT ict ig Bu Bc. ge Prac, SS SENS RL SN <A pi LMA Bs La 3 Tg FF atk Pe nee COREE PaNaetae KAN, iy Mela RTS ad Cn RCM ren cherries Nanas Ser et ie EMT Rts ho RRs Shen Wed oe apapene pg, 5 Dit AM ae icy UR We Meats ticles NN ae) Cale Re) ol : ee PEE 5K Os teehee 
Pete AS 8s ei ig Ft aaa phen he ce, Sey ore we re B's A 33 Be See Os Se eae hal Fak i, Mee ae Ua SG amae 8 5k pee SP ick Bt BIH, She Sait Be th Bat, eae Ni te ees hd ere ote aes ghee ai ey ee LNT een gate are ioe (rly attend Say Perea yc Ee OR lee ois cat vt ay 
ST Eg RPh PME i Tg RS cnn eR 7A ae Wee ey Re ne ita Pile hence thie’ vehi ORS eptenabr solely ply Set ee OA ar aR Re Uae ae een yt Minne 7 1m Rane an Sees er tn SS ee RT, cis gS Ne eRe aR PA NO A mae ee Sg pee Bee Shad athe ae ee 
Bee © Ree, Seay 3 FN pein Nae ge can” Ae Nah Lg Se ete Lae toi ees Wes iat ii ie RAR Se iicicn Fe ae Se Fok, Sew Peete ae Yuet A) Re anne CORE 4 Vt mca Oo tei Ko er sie i te es PSs Pegi Ge Soha ee ha Webs a ele he Mn Pere hte RUG Oe fair OAT RLS Se ater ClO rT Rae eee : 
fie os ti pesiiee Wee Sch Remo g nigh vase Mice MOM AN Tey deer Coes Beane ae A Peo 2 RRR eT NV CeO rN ae PU oN es fyb Mae ek rope a ne ES a ta EP eager YEN A Sa SSS RA AN ein ee oY ue ree peste Bes Sear 
2 ee ee aa acetyl ae Neen Oxegen or Ie Erie 4 ee Reet Oe. tare ge Sentare Sy ee Cena DFO tks ees See ee em ao ea venaes xe a) ig eth eS i Bed Oe eee Chae ee cag Bae ye RE aeaete Aunty Ter Es PBT Spot Be eK ri Meier nar en Mer Seti’ Cues fs ere AIL Sa eb 
LONI es rgilecrragee’s Aye te eet ark ea aia 8 ee Bad iis ice Mire ep Sethe. os ae eas BAUR ark Mabe sy taxi e RIry as Pe eg AS he a Te tee leh Peta eee ton Bi etn Sp Oey aR rae nec Gah Prctmetn ee ee ee 
0 ; 38 wai en et Ie Pg Se a A ae aa ree aa eae a eS Pvp ticiewapet 4.8 SN CE MAAS) ote Sa Od ee Meals ams 5 Le iia ec Ren Oi ie eG See fair ie ae ie eet sugar ae 
ea , ( 3 3 “* = ks ae niece cama ae By aes eS eis Y, SUR 8 ee ap ae ES aaa ae 5 ad oe ne ae seh ie <n eae Be raae 
ss | . ‘ : ¥ j Sie ee bigs ak a ee? 
Oa J : eae 
i tes | pies : 
yy b, Rae 
| i : 
) Pe ae 
i 21 Re: 
ee | : 
if 
L | 
i] 
’ 
: | ee ee ; a 
A ee 
i) ae 
i} 
{ . 
ae 
. ; 
i os 
i 
SS 
| 
a 
| 
| 
i | 
| 
| 
i 
4] 
fg 
es Se ee ee . eV — a 
am ° , | reat 
a : nee: 
/ ‘ ae 
eo j - eat 3 yee 
7 i " = j See 
a5 | ee 
Si | © a se a 
— ; Baits 
. i a 
pk ie sa : Byer ame se | 
os - 3 Rie ; i a gs 
: “ wy ‘ eee 
: | - = be Pay gene heer 
iad oe ‘ . a earahas 
2 * 2 5 , : Bore ese, 
She ae - << Ps. 
i “3 i ‘ %, Red 2 
e sa ee eee 
: } ss et : om ee 
5 « % = =e ae ge a oR igs 
| ' & a od et a y Pee 
oe } ay : ep 3 as 
y ited ¥ Be: 
a 4 AS CA ‘ - 4 
ee ] S 3 es 7 5 uated 
us oe os, ta (ee 
on ‘ <éi : = Beret ae 
@ 2 2RP “xe oe * oy 
wey 4 7 are | 1 i9 
~~. ¢ ‘i 
4 a : 
* te, Ne ° 
% i Ee: i ; 
8 ‘ x 
: { ~> e ~ = < “ ee i raat 7 
“ ee . a . 
Se, 2 ea Ears 
. i ~ 7 ® eS, | : ¥ 
ry Y = a4 ts Se 
" ‘whl is. a> | 3 
Bis ~~ ie % PA te | ¥ ; 
ce *. ses 3 ee 
> a ‘ ie — 
‘ > a hel hs “ Aas 
a e | saa 

“ar oe Ses * 

# 2 ae 4 Rae 8. e : sig 
fo > a | ie 
3 . Pore 2 7S cleat a 
B ~ 9 MP TRE. ¢ me 
Hi a Se OE oS ep: 

: es ° * ai . ear ee 3 
pee By : % ae 
Rs We + fetal, tees Se 
G be eS 3 ‘d ah, 0S Pe. 
ye , ‘ ae : : fi. Sau 
2 a : | ee oe ata 
" bas gy $ | a 200 ge ee Visas 
Ee er. é } Th eats 
2 J ‘ . te e ~~ * ea tang 
‘D5 ae i ; e T as oe am 
is eae 4 $ 2 . = Rehr k 
“Re a ce. e* ; Pome ‘: mn eee Ee 
am > ee * P : #4 eels ws 4 ie ¥ eae 
: P : ea es Bs ee og rome Ree 
= 3 } : Rat ae = ; ; a % 
te 3 / - ie. a . Dee See 
ec ; . eo or “a > Vs ia tes 
* : , : fs * a eS ate renee: 

& ee oh cscnaalle 
= é y ~~. £; | a Seaman 
Pe ; f re ‘§ fae ae: Sy ae 
oe. i ee ‘fos Beers Ss 
a / ey ee j - og a if pi, - ae 
¢ os Fy PES ie ey : : 

gia r Beaty % ; * a 4 A E 

. : ae | PF: " ‘ “es ‘ : at 

= a i sf aes, ie 7s 
aki ss 3 yee Z j " ee =) . me Ste ia ee ps c s 
we # , Ve cg ; } # , # ae oe 
i _ Sa oo 4 ‘, ae bag aS, 2 . poe ee z ii 
oe Gia noe foe H fae Ts $ ae am igh ae Sees pone 
“~ agian Price uP pees. ah” ate : ie | ime Ray essera 2 to ep eee 
ue: ae ae 2 lea is cea 
= ae a a eee ae 
ice ge Ee a ee 
‘ae pelea. ee tee —s ee ; Steed 
se oS: re ee: Se 
: bs 2 a aos ie ie eet ae Spates 

ve * a ‘ oe a 
t bs Sony ee as — F yer 
: ee le * hee oo, Bie ras 
c eee . oe - oe 

. gi eS: } tee is 4 
eae tne ae Ret aes ye, Bee peace s. 
5a ee « ae Ss a ee 
sai ye ost : bs eh ae | eas: 
°% ieee ee Ps, Se ae oan ea 
; 4 Res 2% aa f 
» wm * P i ; 
= ; . + #28 3 pags ‘Bow 
- | * ’ aie) ae oa 
i rane * ot en “4 5 
Bee © >. es, Bi My iy ge me ae 
; ) 2 ' ad re ii pe a tt ee er eae ; 
we : Be a ‘ ad the best possible aeons ss 
ay ii Sr. A fatty Tere aj pee ae as P 
are 4 % a . | eee Cc Pc ks Se F 
mat ' ‘ bits eh x ‘! ‘ & son | cnr einne Pr PS aaa pie eS 
rc “ee £ é =" en. JAVITS you de ENG a es 
| Dee S. at 3 “4 re : Naeem Sore parmaet i) 
: , Ms ‘i. ; 4 4 . Piper. a ae tt a 
4 ee ¢ eee a ieee eet ‘ nie ses? we 2 
: a i ace Kor gaa J } eat SE ay Da ie eae as r 
; , i oe cE Sa ? i a | = ere Wu ’ : ea 
ose be ie a ee ig En eae ean ‘ Le eee i 
=e ri . “wae ae Pr ae a eae Ge 
: “tm a | Pee hori ter fa ot ee Naa ; 
Ny j ‘ ; ~*~ ads ee, ee STONE Ao oe 
“t x ¢ "A aS here aug Hee os Sakae ae 
Ms ; git , ¥ A me big Fig oll | . nt oe ryoqic oe 7 wis > atl - 
oe ; oe eee Ty e' | a arn ec: Lan 
‘ i “a * Sig { VIE UVR g¥uU;, th 1 ICS. ak 
; 4 : : ee oe Ee Sa, 
eat ni } 4 Rss 3 ae ee | Merge as F< ea Ss amir ae: 
wh ow pee vty tr te 
ih } é bY we ; Bate = 
i | aed ' rh A ereaue 
sie i 4 * Petes ae rae 
oo oe a ey ote 
nS } ee 
ae 1} © a echo 
he i 4 : ee 8 
: ‘fi ; ; : 3 Wee BE iene 
: Me , : Piece 
" 5 ee 
ad de oe 
i 4, es ore.” 
a; j Ne a od | | ea 
i ASS ‘ i" ; | Peso 
/ ’ . | i 
' rg 7 * ] 
£44 = a } | ee 
‘(= , . 
ae ie Bh : | 
i os For Impact and F ats 
: .? r requency | an 
‘ ss —— 
: Aah a { | i 
i ‘ 
" ' A 
a 4 a 
; 3 4 ee 
‘age 3 
P iy <” 5 
: er {al ~ "9 { 
: ‘Fi = a 
‘4 2 >. «it a : 
$ pao ——- e| ra. . | 
| game = : 7 
a : 
‘ d 
| 
ae | 4 a is 
agente 
oa | SRR OS aa c | 
a § % 
# 
ee Bi 
ws be h @ oo : . . “a : } 
Fs — ) : pS “i oe . ’ 
ict oye SP of : 5 ‘ pa Gert : , 
| aes : : i hs Phen ae ee yA hs =e a Sis Spite : “gat or : 
ae tt * : Se ee aoe Kan . ee” oe : unt ‘ ig > Tien f $e: . : ' ae PAA Naser : : a 
rh, ‘ > he tas . = * 3 : $ " ¥ ape a IE Ties ea, a i ‘ > toot Sad ae s q 
~ ne _ = . i > aa A ol fi Ngee feed ee A PE beer ae ee ee ee o.: caee ip ores ew: ; ed = io Se as Rae , Te , aa 
 - er Age eo gees ~ an et oh eS - Fie it ie bs Fo ae i by os ein eee repr mae aed tea Res oR can ieg 


22 


\for General Electric and 7.1% for 
\General Motors, 12.3% named the 
|telephone company. 


Has Voice in F ly | The tots showed definite prod- 
‘uct brand preferences, albeit the 


Buying, Study Finds ‘survey indicates that at least one 


Dayton, Aug. 31—As advertis- advertiser—Toni Co.—might be 


Catholic Youth Also 


ing men have known for a long 
time, small fry are a potent force 
in family buying choices. 


off on its advertising with this 


group. For, while 47.1% of the 
girls said they use a home-per- 


One more statistical buttress to manent preparation, their choices 
the knowledge of just how the ran: Toni, 41.2%, Prom, 21.2%, 
junior family member operates has Lilt, 17%, and Bobbie, 7.3%. But 
been added by Young Catholic Tonnette, the Toni Co. product 
Messenger in its third youth mar-' made for and advertised to the 
ket survey, “Today’s Youth.” youth market, was the choice of 

The publication polled a samp- only 2.9%. 
ling of its readers—1,331 boys and 
1,352 girls—and found that 84.2%|m™ The choice of dentifrices seems 
of the boys and 49.9% of the girls'to be out of the hands of this 
do some shopping for their fam-| group. Only 39% of the boys and 
ilies. Some 75.7% of the girls as-| 46.8% of the girls chose their own. 


sist in planning family meals and 
88,7% help with the cooking. 

The youngsters also showed an 
awareness of the big advertisers. 
When asked to name two large na- 
tional companies which they con- 
sidered outstanding, their answers 
read like a partial roster of the 100 
top advertisers. 


= Both boys and girls were out- 
standingly in favor of General 
Electric and General Motors; 
18.7% of the boys and 16.2% of 
the girls tagged General Electric 
as their first choice, and 15.4% of 
the boys and 13.6% of the girls 
picked General Motors. 

Both companies also came out 
well as second choices, General 
Electric being picked by 13.2% of 
the boys, 10.6% of the girls, Gen- 
eral Motors by 10.4% of the boys, 
10% of the girls. 

Other companies named were| 
Sears, Roebuck; Westinghouse; 
A&P Tea Co.; Ford; U. S. Steel; 
Telephone Companies; DuPont; 
Montgomery Ward; RCA; Standard 
Oil; Procter & Gamble; Admiral; 
Macy’s; Coca-Cola, etc. 

This favoritism is, naturally, re- 
flected in their choice of electrical 
equipment. General Electric prod- 
ucts were chosen by 66.1% of the 
boys, 68.5% of the girls. Westing- 
house came in second, being the 
choice of 14% of the boys, 14.2% 
of the girls. 


s In addition, 20.7% of the boys 
said they would like to work for 
General Electric when they go to 
work, 12.9% would like General 
Motors. The girls showed a natural 
deviation from this pattern—while 
10% said they wanted to work 


" NATION'S LARGEST TRADE TERRITORY 


NOT ONE...- 
BUT TWO 


Separate and distinct 
newspapers cover 


Mother is the big buying factor 
here. But this didn’t stop the kids 
from voicing a_ preference for 
dentifrice brands, when asked. 
Colgate was the choice of 45.4% 
of the boys, 47.3% of the girls. 
Next was Gleem, 18.4% (boys) 


and 18.7% (girls); Pepsodent, 
11% (boys), 18.7% (girls) ;) 
Ipana, 8.7% (boys), 8.8% (girls);) 
Amm-i-dent, 7% (boys), 5% 
(girls). Listerine, Dr. Lyons and 
Chlorodent were the choices of 2% | 
or less of the group. | 

Other subjects covered in this 
survey, which was planned and. 
executed for the magazine by Nel-. 
son J. Peabody, include sports, 
hobbies, travel, bicycles, fountain. 
pens, automobiles, record players, | 
musical instruments, candy, soft 
drinks, photography, canned foods 
and many more products. 


| jackson. Haerr Adds One 

| Farm Bureau Mutual Insurance 
Co. (South Dakota division), Hur- 
on, S. D., has appointed Jackson, 
Haerr, Peterson & Hall, Peoria, II1., 
and Jefferson City, Mo., to handle 
its advertising. An agents’ pro- 
gram for newspapers is being 
planned. The agency now handles 


Mother-in-Law’s an Asset 

The following ad in the 
Transcript, Holyoke, Mass., 
was placed by Jeremiah T. 
Downing, local realtor. It of- 
fered a nine-room house on 
a 112-acre lot at the follow- 


ing prices: 
To a single person, $25,- 
000; a couple, $22,000; a 


couple with child, $21,000; 
with two children, $20,000; 
with “a houseful of kids,” 
$18,000; a couple with a 
houseful of kids and moth- 
er-in-law, $17,500. 


Leedom Joins Electro-Voice 
Electro-Voice Inc., Buchanan, 
Mich., manufacturer of high fidel- 
ity speaker systems and _ other 
electro-acoustic products, has ap- 
pointed Everett E. Leedom adver- 


advertising for the company’s 


tising manager. He formerly was 


services in Missouri, ensas, Ill- with Acme Steel Co., Chicago, and 


inois and South Dakota 


| Warner Press, Anderson, Ind. 
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Dairy Council Names Thomas, 
Merges PR Departments 

The National Dairy Council, 
Chicago, has appointed Rex Thom- 
as, formerly director of promotion 
_of the American Shorthorn Breed- 
ers’ Assn., an assistant director in 
the public relations department. 
'He will be responsible for agricul- 
tural press and radio relations. 

The council has merged the de- 
partment of information service 
with the public relations depart- 
ment headed by Lloyd H. Geil. 
William S. Epple as head of infor- 
mation services has been named 
as assistant public relations direc- 
tor. 


Chicago Show Boosts Criswell 

Chicago Show Printing Co., 
point of sale advertising specialist, 
|has named Richard B. Criswell 
manager of its new Detroit office 
at 12960 Westwood Ave. Mr. Cris- 
well formerly was a sales execu- 
tive in the company’s New York 
| office. 


The Fabulous Southwest! 
One Low Rate— 
30¢ line—Buys Both! 


The Zl Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspoper 
Evening 
Two Separate Newspapers 
30° Line BUYS BOTH! | 


WOW) THEY SPEND 
LOTS OF MONEY 


MORE THAN 
# 200,000,000 ON 


AROUND SEATTLE / FOOD AND DRUGS 
SEATILE. - ALONE, Z 
ae / 
aa DAGWOOD, $5 
YZ , 


— 


PUC ( The Comic Weekly 
SELLS the U.S. 4 
..Mote SEATTLE for example | 


CERTAINLY! IT GOES 
INTO ALMOST EVERY 
OTHER HOME IN 

METROPOLITAN SEATTLE. | 


THE SEATTLE 
MARKET ACCOUNTS 

A FOR 44% OF 

WASHINGTON 


T 


STATE'S BUYING 


INCOME, -— 


~ 
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Kemper Picks Newspapers 

The Kemper group of insurance | 
companies will use newspapers as | 
the basic medium for its statewide | 
advertising in Missouri in 1954- | 
55. A. R. Weed, assistant secretary | 
of Lumbermen’s Mutual Casualty | 
Co. and American Motorists Insur- | 
ance Co., said after a study of ad- 
vertising media, Kemper officials | 
feel “newspaper advertising is the | 
best means to get the story to the | 
public.” The Kemper campaign | 
will stress personal services avail- 
able from local insurance agents | 
and the savings the agent may 
provide the policyholder through | 
a “tailored insurance program.” | 
ABC Film Opens Offices 

ABC Film _ Syndication has) 
opened sales offices in Dallas and | 
Atlanta. Howard Anderson, for- | 
merly with MPTV_ Syndication | 
Corp., will be in charge of the Dal- | 
las office. G. Joseph Porter, pre- | 
viously with World Broadcasting | 


ROCKET COCKPIT—Youw’ll be able to get this “Space Patrc. instrument 
panel from Nestle Co., White Plains, N. Y., for 25¢ ai.: two Nestle 
chocolate bar wrappers or one EverReady cocoa can lic. Panel meas- 
ures 2x3’, has viewing screen, dials, computer, ray guns, secret 
coders and decoders, “the latter making any messages from Mars, 
Venus or other worlds perfectly intelligible.” The wrapper deal will 


Arvin Launches Fall Magazine 
Drive for Heater Sales 

Arvin Industries, Columbus, 
Ind., will launch its fall and win- 
ter drive for heater sales with ads 
in September issues of Good 
Housekeeping and Parents’ Maga- 
zine. A magazine campaign will 
continue through December in 
Better Homes & Gardens, Farm 
Journal, Life, Progressive Farmer, 
The Saturday Evening Post and 
Sunset Magazine. 

Local promotional help, includ- 
ing a special dealer display pack- 
age, will support the drive. Roche, 
Williams & Cleary, Chicago, is 
the agency. 


Simmonds Directs Kabo Drive 

Kabo Inc., Chicago corset manu- 
facturer, has appointed Simmonds 
& Simmonds, Chicago, to handle 
a new fall line of Miss Kabo gar- 
ments. A campaign in magazines, 
trade publications and newspapers 
begins this month. Stubbs & Mont- 


Corp., will manage the Atlanta of- | gomery, Chicago, is the former 
fice. be plugged on radio only, the can top item on tv only. agency. 
YES, SIRE, 8 OUT OF IO ADULTS 
Buy FOR CHILDREN READ 
ADVERTISERS,’ SUNDAY COMICS. 
task THOSE 
MAIL ORDER 
r BOOK 
ADS IN PUCK GET 3/2 TO | ADVERTISERS 
5 TIMES MORE READERS L HOW PUCK 
PER DOLLAR THAN MATCHED | PAYS OFF, 
ADS IN NATIONAL WEEKLY 
MAGAZINES 


LOOK, SHE LOVES 
READING ADS IN 


PRACTICALLY 
EVERYBODY 


PUCK, T0O/ 


NATIONAL 
CIRCULATION |S 


9,700,000! 


{ 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg. San Francisco 


© King Features Syndicate 


Averages 44% coverage in | 5 markets 


accounting for 42% of all U. S. retail sales 


« 


Sure we have a dictionary... 
but Phooey . . what can 
you do with superlatives? 
They won't make a better 
halftone dot or give you 
better service anywhere! 
But Pontiac has something 
that will do a job for you! 
Six unified services all 
under one roof result in 
better and faster service 
to the busy production man, 
and that’s a fact, not just 
another superlative! 
Call or write and let 
us tell you more. 


COLOR 
ENGRAVINGs -“OCESS 
ART WORK 
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812 W. VAN BUREN STREET 
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Color to Stabilize 
Video Set Industry. 
Says DuMont's Halpin 


Datias, Aug. 31—Dan D. Hal- 
pin, general sales manager of the} 
tv receiver division of the Allen 
B. DuMont Laboratories, predicts 
that the advent of color television 
can bring stability and profit to 
the tv set manufacturing indus- 
try. 

Mr. Halpin made the statement 
in a speech before the Texas Ra- 
dio & Television Service Clinic 
and Electronic Fair here. 

“The demand for color televi- 
sion receivers, following their ini- 
tial mass production, should far 
outstrip the industry’s ability to 
produce them,” he said. “There- 


fore, there should be no pressure | 
on any part of the retail end of | 
our business to start playing see- | 
saw with prices. By the same to-| 
ken, if retailers across the country 
accustom themselves to adequate 
profits on color television receiv- 
ers, there should be a _ consider- 
ably smaller temptation to give 
away b&w receivers for a profit- 
less markup.” 


ws The DuMont executive believes 
that all manufacturers combined 
will not turn out more than 20,000 
color sets this year, to provide 
“little more than a sampling and 
a gauge for public acceptance and 
demand.” But he emphasized that 
even this small number will do 
wonders for building store traffic 

“There are over 30,000,000 b&w 
receivers in use today. It is only 
logical to believe that practically 
every television owner is a pre- 
sold prospect for a color set some- 
time in the future,” Mr. Halpin 
said. 


‘Farm & Ranch’ Splits Editions 

Farm & Ranch, Nashville, will 
be published in two editions effec- 
tive with the January, 1955, issue. 
The western edition will include 
all Farm & Ranch states west of 
the Mississippi, and the eastern 
edition will include all states east 
of the Mississippi. Rate for a b&w 
page, one time, in the eastern edi- 
tion is $2,697.75 and in the western 
edition, $1,897.25. 


Grant, Schwenck Resigns One 
Grant, Schwenck & Baker, Chi- 

cago, has resigned the account of 

Rototiller Inc., Troy, N. Y. 


U & oe 


bonded 


DAY-GLO 


for 24 sheeters 


@ New Sunbonded 
DAY-GLO is ideal for 
24-sheet posters 
because it keeps its 
eye-catching brightness 
as least twice as long 


as regular DAY-GLO. 


SWITZER BROS., INC. 
FIRST NAME IN: FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN’ CANADA. STANDARD SALES COMPANY 
4097 Madison Avenve, Montreo! 28, Quebec 


Ingersoll Named Exec. V. P. 

Stephen L. Ingersoll has been 
elected to the new post of exec. 
v.p. of the Ingersoll Steel division 
of Borg-Warner Corp., 
Mr. Ingersoll formerly was v.p. 
and treasurer of the division. Har- 
old G. Ingersoll Jr., assistant to 
‘the division president, has been 
elected a v.p. and secretary; Ralph 
|W. Leigh, also an assistant to the 
president, v.p. in charge of sales, 
‘and William C. Zepf, 


secretary, treasurer. 


_Aid for TV Dealers Out jeach from the publisher. Two or 
The 1955 TV Blue Book has more copies cost $3.50 each, and 

been published by National Ap-| quantity prices are available on 

pliance Trade-in Guide Co., 2132 | request. 

Fordem Ave., Madison, Wis. De- 

signed as a trade-in guide for tel- | Sperry-Boom Adds Three 


Chicago. 


evision dealers, the book includes Bituminous Casualty Corp., Rock 
trade-in values based on present Island, Ill., has appointed Sperry- 
market conditions and lower list; Boom, Davenport, Ia., to handle 
prices, an analysis of the 1955 tv its public relations dnd advertis- 
market, an appraisal form of ing. National Assn. of College 
trade-in allowances and an article Stores, Oberlin, O., has named the 
on the current trend in price cut-| agency to direct a merchandising 


assistant 
ting. Copies are available at $5 | consultation service and sales pro- 
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motion plan service for member 
stores, and W. A. Sheaffer Pen 
Co., Fort Madison, Ia., has ap- 
pointed Sperry-Boom to provide 
a special merchandising consulta- 
tion and dealer aid service. 


Y&R Promotes Skinner 

Eugene M. Skinner, formerly a 
member of the merchandising 
staff, has been named assistant 
manager of the merchandising de- 
partment of Young & Rubicam, 
New York. 
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Advertising Age, September 6, 1954 


$15 Billion Total 
Ad Volume in 1975, 


Educator Predicts 


ALBUQUERQUE, Sept. 2—The fine 
art of extrapolation was employed 
with interesting results here today 
when an advertising expert pre- 
dicted that in 20 years advertising 
would be doubled because of more 
adults, old people, marriages, chil- 
dren and teen-agers. 
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An annual national advertising;or surpass $500 | ‘llion by 1975.\feels. This will be sc, he declared,|marriage rate during World War 


‘budget of $15 billion by 1975 was|[In 1953 it was 
forecast as “possible” by Dr. Royal | $307.5 billion.] H 
'H. Ray, head of the department of ratio of advertisi: 
advertising, Florida State Univer- to national income 
sity, Tallahassee, speaking at the | be less than 2% 
national convention of the Assn.|)more than 3% ( 
for Education in Journalism. then. [Total ad v 
was about $7.8 bil 
s Admitting the extreme hazards national income.] 
of making such long range fore-| Advertising wil 
casts, Dr. Ray based his predic-| bear greater burc 
tions on the expectation that our tribution of gooc 
annual national income will equal | during the next 2! 


approximately 
felt that the 


| because of anticipated further ex- 
‘pansion of self service in our re- 


II, Dr. Ray added. These marriages 
will generate an unprecedented de- 


* expenditures tail stores. The decline of personal|/mand for new homes, furniture, 
will not likely selling at the retail outlet, he ex- housewares, appliances, and auto- 


ume last year 
n, 2.5% of the 


e required to 
is in the dis- 
and _ services 
‘rears, Dr. Ray 


5 billion) by} the consumer be better intormed. 


about products through advertising 
before he visits the store. 


|@ A new marriage boom and fam- 
ily formation rate should occur 
during the next 20 years, which 


‘will eclipse by a wide margin the 


39 REASONS WHY THIS IS THE 
HOTTEST SHOW SINCE DRAGNET 


Each of these 39 half hour films packs trigger fast action, set in exciting locales all over the world. 
Charles McGraw, as THE FALCON (an undercover intelligence agent for the government) is being 
hailed as TV’s greatest personality since Jack Webb. No wonder everyone who sees “THE FALCON” 
agrees that it’s a startlingly new and exciting experience in television mystery-adventure. 


TITLE 


Backlash 

A Very Dangerous Bedfellow 
A Drug On The Market 

Case of the Babbling Brook 
The Furious Lady 

The Picture in the Case 
Borderline Case 

The Case of the Lonely Hunter 
Tangiers Finale 

Out of All Evil 

Double Identity 

Decision in Red 

Rocky's Asylum 

Deadly Welcome 

The Case of the Big Heist 
Kiss Me Not 

The Wheel of Fortune 

The Baby Sitter 

The 4.98 Buddha 

Murder With HiFi 


LOCALE 


Macao 

An tron Curtain Country 
Vienna 

London 

Berlin 

Rome 

Germany 

Cairo 

Tangiers 

Rome 

London and North France 
Paris 

Capetta, Italy 

Atlantic Ocean en route to U.S. 
New York 

A City in the U.S. 
Chicago 

New Jersey 

San Francisco 

Any big U.S. city 


TITLE 


The Invisible Destroyer 
False Faces 

The Golden Phoney 
Case of the Guilty Stamps 
Eyes In My Back 
Paper Finger 

Small Hotel 

The Blonde Bomber 
Target 

The Reckoning 

The Big Break 

Green Means Danger 
Snake Eyes 

Hot Cargo 

Rare Editions 

Reunion 

Grab-Bag 

The Stevedore Kid 
Buried Treasure 


Call, write, or wire today! 
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FILM DIVIS! 


LOCALE 


Arizona 
Florida 

Los Angeles 
New York 


A prison in U.S. 


los Angeles 
U.S. City 
Miami 
Honolulu 
Denver 


A Prison in U.S. 
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310 billion) or plained, makes it mandatory that mobiles, he continued. 


Dr. Ray pointed out that other 
|age groups where population is ex- 
pected to expand substantially will 
be among teen-agers and those 
persons over 65 years of age. These 
additional millions of teen-agers 
|will increase the demand sharply 
|for food, shoes, clothing, school 
supplies, athletic equipment and 
recreational facilities, he felt. 


= Our over 65 years of age group 
is expected to increase approxi- 
mately 50% by 1975 when com- 
pared with 1955, Dr. Ray stated. 
He felt that this group will in- 
crease the demand for such prod- 
ucts and services as travel, recrea- 
|tion facilities, flower seeds, books 
/and hobby equipment. 

Advertisers in the future, how- 
ever, will need to place more 
emphasis on product information 
and less emphasis on vretty girls, 
in Dr. Ray’s opinion. Consumers 
are growing weary of extravagant 
claims about products, he believes. 

Advertising will be needed in in- 
creasing amounts duriug the next 
20 years to tell additional millions 
of people «bout thousands of new 
products and services, he con- 
cluded. 


Buckley Heads Board of 
Price Advertising School 


Earle A. Buckley, president of 
Buckley Organization, Philadel- 
phia, has been named chairman 
of the board of trustees of 
‘Charles Morris Price School of 
| Advertising and Journalism. The 
|school is sponsored by the Poor 
Richard Club. 

Appointed members of the 
\school board are Joseph H. Hop- 
| kins, classified ad manager of the 
Philadelphia Inquirer; Philip 
‘Klein, Philip Klein Advertising; 
William B. Caskey, general man- 
|ager of WPEN, and Andrew C. 
|/Kunkel, saies manager of Breyer 
Ice Cream Co. 

_Gaudiosi Names Agency 
Brothers _Inc., 


| Gaudiosi New 
'York, has appointed Ritter, San- 
|\ford & Price, New York, to han- 
‘dle its advertising. Gaudiosi man- 
'ufactures Mademoiselle G and 
| Demoiselle G blouses and sports- 
wear. Gaudiosi has had no previ- 
ous agency. 


__ If you are concerned with ad- 
_ vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 
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nd Modern Industry 


' 99 Church St., New York 8, WN. ¥. 
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All of you sales and advertising managers—as well as agency executives 
—have seen more and more emphasis put on supermarkets. 


Take a look at your volume customers. Today more than 50% of your 
sales are made in 21,500 supermarkets. Some of these supermarkets 
are chain operated. Others are co-op, voluntary, or independent super- 
markets serviced by large wholesale grocers. All of them are big. 
Everyone of them is important to you. 


To increase volume sales today you need to concentrate and intensify 
your efforts where the greatest buying power exists. Buying and adver- 
tising decisions are made weekly; promotions and displays are planned 
weekly. You've got to keep the men sold that your salesmen call on 
regularly; as well as sell the “decision making” executives they rarely 
see. But, before you set out to accomplish your trade objectives evaluate 
all industry publications because 


THE SUPERMARKET OPERATOR HAS CHANGED HIS READING HABITS 


Today’s high speed and volatile supermarket business emphasizes the 
need for complete, up-to-date, timely news information. suPERMARKET 
NEWS—The Industry’s Only National Weekly Newspaper—is the 
supermarket operator’s answer to this need. 


IN THE 


GROCERY 


BUSINESS! 


HERE ARE THE FACTS! 

e More supermarket executives 

e More independent and voluntary supermarket operators 
e More wholesale grocers 


in more different companies are paid subscribers to SUPERMARKET 
News than any other industry publication. Every week more than 
29,000 paid readers depend on SUPERMARKET NEWS for information 
that cannot be found anywhere else. 


SO DON’T RELY ON LAST YEAR'S MEDIA SCHEDULE TO DO THIS YEAR'S SELLING JOB. 
Your supermarket customers have changed to SUPERMARKET NEWS. 
Have you? Your supermarket customers get more out of SUPERMARKET 
NEws ... and so will you. 


SUPERMARKET NEWS e The Industry’s Weekly Newspaper 
A Fairchild Publication e 7 East 12 Street, New York 3, N. Y 


Times have changed in the grocery business: 


! 

! 
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© 21,500 STORES DO 50% OF BUSINESS 
© IMPROVED COMPANY SELLING METHODS 
© EXPANSION 
| 
| 
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@ ADDITION OF NEW LINES *: 
@ SUPERMARKETS SELF-SERVICE 

@ TWICE AS MANY ADVERTISED BRANDS 
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MORE “DECISION MAKING” EXECUTIVES 
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Advertising Age 


Discount Selling: No. 4 


Woolf: ‘Good Old Snob Appeal’ 


PER OF MARKETING 


Bedell Discusses Gimmicks 


C. M. Spots Good Strategy 


The ‘Off-List’ Revolution ...No. 4... 


The Shape of Things to Come: How Discount Retailing 


By. E. B. Weiss 


Director of Merchandising, 
Grey Advertising Agency Inc. 

The objective study of the off-list rev- 
olution detailed in the first three articles 
of this series leads directly and inevitably 
to these conclusions: 


e 1. Discount retailing, in its innumerable 
ramifications, has penetrated too deeply 
into the marketing world, and has been 
satisfactorily shopped by too many mil- 
lions of the public to be eliminated from 
the marketing scene. (We must always re- 
member that shoppers have unhappy ex- 
periences in all types of outlets.) 


e 2. Indeed, it seems impossible to escape 
the conclusion that—assuming normal 
supplies of merchandise in the market 
place—discount retailing in all its facets 
will inevitably: 


A. Account for an ever-growing per- 
centage of total retail. 


B. Become, in time, and with certain 
changes in technique produced by 
time, a new form of retailing in some 
(not all) merchandise categories. (In 
certain categories it will not pene- 
trate at all, or to such a small extent 
as to compel small, if any, adjust- 
ments.) 


C. In those categories where it performs 
a true public service, and these are 
numerous, it will, in time become a 
major and even a dominant form of 
retailing to the point where it will 
really no longer be a “discount” op- 
eration but will rather represent a 
“normal” operation. This develop- 
ment will compel price and discount 
and other changes by manufacturers. 


s Furthermore, I believe the off-list rev- 
olution will: 


e A. Take still more new—and sometimes 
weird—forms. 


e B. Ultimately include new-type outlets 
operated by many of our department 
stores, chain stores, large independents, 
etc. 


e C. Establish new standards as well as 
new techniques of low-cost retailing that 
other retailers will emulate, exactly as 
the food super has been copied. 


e D. Spread into an ever-expanding var- 
iety of merchandise classifications. 


e E. Lead to a great stimulation of dis- 
tributor-controlled and store-owned 
brands. 


= And because of these conclusions, I 
further conclude, with respect to manu- 
facturers, that: 


e 1. Many manufacturers in numerous 
fields will ultimately (some very soon!) 


May Affect All Marketing Practices 


This is the fourth and last of a series of articles on off-list retailing and discount 
houses. Previous articles have spelled out, in vivid terms, the shape and size 
of the off-list problem, and assessed the problem and its implications realist- 
ically and without soft-pedaling. In this final summation, Mr. Weiss analyzes 
what effect the off-list revolution will have on the operations of mass retailers, 
on ‘independents,’ on distributors, and on manufacturers and national adver- 


tisers. 


have to reshape their pricing, marketing 
and merchandising programs as the off- 
list revolution becomes an increasingly 
persuasive factor in the world of selling. 


e 2. Those marketing and merchandising 
changes will include: 
A. Changes in the distribution struc- 
ture. 
B. Changes downward in the pricing 
schedule, including retail margins. 


e 3. And, inasmuch as low-cost retailing 
must inevitably lead to still more robot 
retail techniques that compel merchandise 
to be self-selling, I conclude that brands 
will have to be still more compellingly 
pre-sold. 


s Each time I make a categorical listing 
of conclusions such as these, I make it a 
regular business to explain that these con- 
clusions will not apply to all manufactur- 
ers in all lines of merchandise, nor to all 
wholesalers and retailers. But each time 
I note these exceptions I get the same 
feeling of frustration sired by the certain- 
ty that—in this instance, for example— 
I will be charged with being a “discount 
house lover” and with having predicted 
that “the discount operation will take over 
the entire world of selling”’! 

Now I know full well that the best way 
to carry out the Dale Carnegie technique 
of making friends would, in this situation, 
involve viewing the discount operation 
with alarm; predicting its early demise; 
charging the discount operators with be- 
ing illegal if not subversive. 

However, I go along all the way with 
the editor of Electrical Merchandising, 
who can hardly be charged with a lean- 
ing toward the discount operator, when he 
declared in an editorial in that publica- 
tion, that “the tougher, more realistic 
way is to conclude the obvious point that 
they are here, growing all the time, and 
that one must learn to live and do business 
with them.” 


# It has always been my bedrock phil- 
osophy that whatever a large enough seg- 
ment of the shopping public wants—or 
will accept—somebody will eventually 
supply. Discount shopping was a con- 
firmed habit of substantial segments of 
our public long before the discount house 
itself was born; that shopping habit was 
built up years ago first by the department 


stores, then by various mail order houses 
and chains, and most recently by the food 
supers. The multitude of new-type dis- 
count operators have merely picked up 
the discount ball that these now-giant dis- 
count pioneers have dropped (because the 
latter have themselves become high-cost 
operators and could no longer afford to 
carry the discount ball). 

So I repeat—what a large enough frac- 
tion of the shopping public will support, 
some business man will cater to. And 
neither threats nor law act as deterrents. 
The chains should know that lesson well, 
because both threats and law were used 
by entrenched merchants years ago in ef- 
forts to throttle these “upstarts.” 


s Simultaneously, I almost monotonously 
make the point that no one technique of 
doing business in this vast country takes 
over all business. So, while I conclude 
that the discount operation is clearly the 
rising retail star in certain merchandise 
categories, even in those categories there 
will be great opportunities for some keen 
manufacturers who work smartly under 
fair trade and related policies with dis- 
tributors and retailers capable of stand- 
ing up to the discount operation. And in 
other categories, as I’ve stated several 
times, the discount operation may make 
no dent at all—or so tiny a dent as hardly 
to be noticed. 

It is significant to note in this connec- 
tion that, even in this age of the food 
super, there are probably just as many 
luxury-type independent food outlets 
selling high-priced food specialties as be- 
fore the emergence of thé food super. In 
the shopping town of New Milford, Conn., 
which is nearest to my home in Sherman, 
I find a fine food store of this type doing 
a wonderful year-round business in com- 
petition with First National, A&P, etc. 
And producers of fine foods continue to 
find both a shopper and an outlet for 
their merchandise. 

Consequently, it is up to each manu- 
facturer to decide to what degree the 
discount operation has already left an 
imprint on his markets, and what the fu- 
ture may hold in this respect—and then 
to decide how he wants to play ball. The 
decision will be his to make. 


s Some manufacturers may want to 
ponder the following questions: 


e 1. Is there an opportunity in this 
chaotic situation for our brand in the de- 
velopment of a program that will enable 
our traditional outlets to market profita- 
bly a line planned quality-wise, price- 
wise, distribution-wise, etc., for competi- 
tion in a discount age? (The answer so 
far as price is concerned may not be 
lower price; there are “Cadillac” oppor- 
tunities in every field.) 


e 2. Or should we conclude, as for 
example Motorola has apparently done, 
that inasmuch as the discount operation 
will “continue and flourish,” to quote a 
Motorola executive, it is necessary to 
“learn how to live with them’? 


And if a manufacturer concludes that 
he must consider the discount operation, 
in at least some of its forms, a type of 
retailing for his line—then the manufac- 
turer must ask himself what permanent 
plans he must develop for working with 
these new outlets, while simultaneously 
holding on to the old in whole or in part. 
(I might remark in this regard that many 
manufacturers had to learn how to ride 
new and old horses simultaneously when 
the department stores were the “bad 
boys” of retaildom. They had to learn the 
trick once again when the chains were 
the bad boys. Most recently, any number 
of non-food manufacturers have had to 
learn and perform that trick with respect 
to the food super—and some are sstill 
learning it!) 


# I am satisfied that the discount opera- 
tion is not only here to stay—again in 
some, if not all of its forms—but that, as 
is true of any technique that lowers prices, 
it will broaden markets for many mer- 
chandise categories. It will prove a head- 
ache while it broadens markets; but a 
broader market is such a vital need today, 
in view of our enormous expansion of 
national plant, that the headache induced 
by the discount operation may require 
less aspirin than the headache that would 


You Can Get Reprints 


Reprints of the complete series of 
four articles by E. B. Weiss on the 
Off-List Revolution will be avail- 
able in booklet form. This thought- 
ful, provocative study of the major 
merchandising problem of the age 
should be must reading for every- 
one who is concerned with the 
realities of retail selling and buying. 

Order copies from the Library, 
ADVERTISING AGE, 200 E. Illinois St., 
Chicago 11. The price is $1 for sin- 
gle copies, 20% off for five or more 
in a single order. Please sénd check 
with order. 
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otherwise be caused by glutted markets. 

Now—what impact is the discount op- 
eration apt to have on our giant retailers? 
I single out the giant retailer because 
these large retail organizations are the 
major outlets for most national adver- 
tisers and because they started out to be 
low-cost, low markup merchants. Their 
growth has been premised on this repu- 
tation. Today, with only a few notable ex- 
ceptions, they no longer live up to that 
reputation. They are no longer low-cost 
operators. 

What will they do to meet their new 
low-cost competition—and particularly 
what will they do as the discount opera- 
tion develops its own chains? (Korvette 
now has a chain of eight stores.) 

While obviously the programs of the 
chains will vary widely, I think that their 
strategy will include the following: 


e 1.—For some little while, some of the 
chains and department stores will con- 
tinue to ignore the new “upstart,” pre- 
cisely as the A&P for quite a while re- 
fused to acknowledge the existence of the 
food super concept and as the department 
store, before that, refused to acknowledge 
the existence of the chain concept. 


e 2.—Then some of these giant retailers 
(with some exceptions among the pres- 
of which 
there are only several score) will start to 
experiment with low-cost store units of 
new types. That process has already be- 
gun. It will accelerate. 


e 3.—A trend may then begin leading 
back to a specialty-type of store. 

The department store warehouse opera- 
tion and the discount outlets opened by 
several chains are really specialty stores. 
I am firmly convinced that we now have 
many more one-stop outlets than one- 
stop shoppers. I am equally convinced 
that once everybody rushes into a single 
business technique, that very unanimity 
of action automatically creates an oppor- 
tunity for a quite contrary procedure. 

Thus, with the food super getting al- 
most as far away from food as the drug 
chain unit has departed from drugs—and 
with no more profitable results!—some 
smart operators are opening food stores 
that concentrate, of all things, on food. 

It is entirely possible, therefore, that the 
need to lower costs—which presumably 
was the motivating factor leading our 
giant retailers to their giant outiets but 
which, on the record, hasn’t even held the 
line on costs—will now head some big re- 
tailers back to a specialty-store concept 
with, of course, new low-cost trimmings. 


e 4.—The store-controlled (and by no 
means unknown) brand will be assidu- 
ously developed. More and more, a battle 
will emerge between the manufacturer’s 
known brand and the distributor’s or re- 
tailer’s known brand. 


e 5.—That tendency to turn to the store- 
controlled brand will also lead more of 
our giant retailers into manufacturing 
and/or control of production—exactly as 
has happened in the case of Sears. The 
whole process of retail cost-cutting will 
also lead in this same direction. Giant re- 
tailing will aim to cut out all intermedi- 
ate steps. The big shoe chains are pointing 
the way, and it should be noted that their 
brands outsell manufacturers’ brands on 
a current basis. 


e 6—These giant retailers may also 
learn that they must once again become 
merchandisers rather than landlords; that 
they must buy built-in velocity of turn- 
over from their brand suppliers rather 
than allowances; and that they must work 
more equitably with their major suppliers. 
That would be a day! 


e@ 7.—More dependence on merchandising 
—less on allowances. 


e 8.—The development of individualities. 
Most chains today have no personality 
whatsoever. Practically all chains started 
out as distinctive retail services. They’ve 


lost practically all of the original marks 
of differentiation. 


e 9.—Streamlining the organization. Too 
many chains have developed a haunch, 
paunch and jowl. 


e 10.—Dropping luxurious store archi- 
tecture. Chains are still taking losses on 
parts of their volume to create the ap- 
pearance of low prices in their merchan- 
dising technique—and then promptly be- 
lie that merchandising economy atmos- 
phere by opening luxurious emporiums as 
plush as some of our finest specialty 
stores. 


e 11.—More advertising—paid for by the 
chain! 


e 12.—More selling away from the store 
floor; this would include direct sales. 
There is really only one retailer in this 
country who reaches out to the shopper 
through every conceivable physical means, 
and that’s Sears. Also, Sears stores are 
open more evenings than many chains, 
and Sears has a 24-hour telephone serv- 
ice. (Incidentally, the automatic answer- 
ing and recording telephone will give an 
enormous impetus to telephone retailing 
24 hours a day, seven days a week.) 


e 13.—The giant retailer will turn in- 
creasingly to new techniques of self- 
service and self-selection rather than 
merely aping the food super—and I think 
he will do so with the objective of re- 
ducing his prices as well as his costs. In 
this connection it is vital to understand 
that even the food super, when it sells 
non-foods through self-service, usually 
takes traditional margins. (The discount 
operator is one of the few retailers who 
doesn’t ask the public to shop self-serv- 
ice on non-foods for the same markup the 
public has been paying for years in 
service outlets.) 


e 14.—The trend to the specialty store 


and self-service will, | believe, lead these 
giant retailers increasingly toward me- 
chanical and electronic developments in 
the warehouse, in the backroom, in the 
office, and ultimately on the floor. Giant 
retailing, particularly with its present- 
day built-in high overhead, cannot oper- 
ate low-cost stores by simply turning to 
what are now traditional self-service or 
self-selection techniques. Neither can it 
do so by opening stripped-down stores, 
because its big costs come as well from 
headquarters and from inventory han- 
dling, as from the architecture of the store 
unit itself. Consequently, mass retailing 
must eventually apply to every phase of 
retailing the most modern mass produc- 
tion techniques of the factory—and, to- 
day, that means “automation” as well as 
mechanization. That is mass retailing’s 
great opportunity for cutting costs. Pres- 
ent-day self service techniques hold no 
such hope for the retail giants. 

I pictured the future of mechanical 
and electronic mass retailing in the fourth 
article of the four-article series I wrote 
for ADVERTISING AGE on cybernetics-auto- 
mation, and which appeared in successive 
issues during November, 1953. It has 
been personally gratifying to note the re- 
markable progress that has since been 
made in less than a year by some of our 
large retailers in applying mechanical 
and electronic techniques. 

Here are some recent examples of me- 
chanical and electronic developments in 
retailing which not only were unknown 
one short year ago but are still being 
pooh-poohed in some retail headquarters: 


e 1. A Kroger food super has installed 
a “walkie-talkie” communication system 
that connects all of the store’s depart- 
ments. Six central units are employed. It 
saves clerk time walking from one depart- 
ment to another. Also, in restocking 
shelves, the stock boy simply walks down 
the aisle and walkie-talks to the stock- 


"'! Can Get It For You Wholesale” 


by HARRY ALTER, President, Harry Alter Company, Chicago 


] estimate that 50 million dollars worth of retail 
appliances and ‘I'V business is funnelled out of 
regular retail channels in Metropolitan Chicago 
by what I call “Back door selling” — something 
the Harry Alter Company does not do now, nor 


have we for 10 months. Ask your other suppliers 
to define their policies. Find out if they issue a 
wholesale catalog which is mailed indiscriminately 


far and wide to stores dealing in anything from 
accordions to zippers. Inquire if their catalogs 
quote net dealer prices or if the dealer price is 
“hidden” in the stock numbers so all can see it. 


Ask about the policy of your suppliers regarding 
accepting orders at dealer prices from personal 
friends, or friends of friends; or employees, or 
relatives and friends of employees; or friends of 
friends of friends of friends! 


WATCH PHONEY BUILDER SALES 


Ask your suppliers whether they have a real 
estate and builder department, and how they de- 
termine real estate or builder qualifications. Find 
out if they give lower than dealer prices to a 
“builder” who expects to build 200 homes but 
finally builds only 3. Let your suppliers define an 
apartment house sale — whether a 2-flat or 3-flat 
or 6-flat owner can buy at special prices. 


Finally check with wholesalers who sell appli- 
ances as an adjunct to their principal lines like 
clectrical supplies, or jewelry, or auto accessories, 
or hardware — and you will very likely find that 
a filling station or back alley garage repair shop can 
buy electrical appliances and TV at vour cost, the 
hole-in-the-wall jewelry repair shop can do’ like- 
wise, and that an electrical repair shop or wiring 
contractor or building engineer or industrial pur- 
chasing agent or industrial maintenance man who 
buys electrical supplies and apparatus, can also buy 
appliances and TV sets at dealer prices for his own 


use, for the use of his employees, and all their 
relatives, and friends and friends of friends. 


COMPETITION FROM SUPPLIERS 


This whole practice in our opinion is one of the 
most disgraceful conditions that confronts legiti- 
mate dealers. It’s bad enough to face the fierce 
competition from other dealers and discount 
houses but competition from your own suppliers 
is indeed shameful. 


In Chicago the employees of any kind of busi- 
ness large or small have access to a swarm of 
wholesale catalogs. I estimate that there are 50 
different firms who publish at least one catalog 
cach year, and each one prints a minimum run of 
25,000 copies. Some publish as many as 100,000 
such books, and my estimate of the total number 
circulated by all of these “wholesalers” is in excess 
of 2 million copies. 

Why do manufacturers of electrical appliances 
stand for it? I think it is because no serious com- 
plaints have been made by dealers, so why should 
the manufacturer worry about it, if seemingly the 
dealer doesn’t care? Very likely few in the indus- 
try realize how wide-spread this evil is, and to 
what mammoth proportions it has grown. 


DEALERS, STAND YOUR GROUND 


You can help correct this condition by refusing 


-to handle those products appearing in such cata- 


logs; by refusing to, buy from distributors who 
don’t take a clear-cut stand on “back door sales,” 
and who refuse to set up a declared policy with 
respect to apartment house, real estate and builder 
sales, that is fair to dealers. You can also improve 
conditions for yourself and other dealers by push- 
ing product brands that protect you against these 
evils, and by awarding your “business to distribu- 
tors who play fair with you! 


WHOLESALER SPEAKS UP—This article im the Aug. 16 issue of Narda News, publication of 

National Appliance & Radio-TV Dealers Assn., gives some estimates of “wholesale” 

sales in the area. It is interesting to note that Mr. Alter, head of one of the Midwest’s 

largest appliance distributing organizations, says his company does not engage in back 
door seliing—“nor have we for 10 months.” 
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room, advising which items are running 
low on the shelves! . 


e 2.In Chicago, Bargain Shopping 
Service Inc. functions this way: Shopper 
dials number. She then hears a recorded 
message, listing eight “specials.” The 
message is recorded on a special drum 
developed by Bell Telephone. A number 
of chains and specialty stores were origin- 
al sponsors. I believe the automatic tele- 
phone will revolutionize the retail tele- 
phone order board. The technical journals, 
like Power, report an increasing number 
of uses of the automatic telephone in in- 
dustry. 


e 3. Banking is a “retail” function. The 
Citizens National Bank, Waterbury, Conn., 
has installed the first “auto window” to 
use an automatic turntable. The depositor 
drives her car on the turntable. An elec- 
tronic device lights up a “Stop” sign. Five 
seconds later, the turntable automatically 
revolves the distance required to bring 
the driver alongside the teller’s window! 
That same turntable device is being used 
in a few store windows for display. It 
may wind up on the store floor. And it 
may even have applications in parking 
lots. 


s 4. Dictograph announces a new si- 
lent paging plan for locating roving store 
personnel. A miniature receiver, smaller 
than a pack of cigarets, is worn by the 
floor help. No loud speakers, horns or 
bells are needed. It’s called “Private 
Paging.” 


e 5. Cantrell & Cochrane Corp., soft 
drink bottler, is selling canned soft drinks 
through vending machines. Will canned 
foods some day be sold by vending ma- 
chines? I think so. 


e 6. A manufacturer’s representative 
for housewares has employed an “Order- 
Matic” technique. The merchandise is 
shown through slides flashed on a screen. 
A continuous recording gives the sales 
talk. Customers are seated as though in 
a theater. They order from pre-printed 
forms. Some day, related techniques will 
be used in some branches of selling. 


e 7. The John G. Herrmann Co., Floral 
Park, N. Y., offers a device that auto- 
matically selects from stacked bins any 
items called for by an operator who sim- 
ply punches keys on a keyboard. The 
items are released onto a conveyor belt. 
The machine does the work of ten stock 
clerks. It’s 65 feet long, 10 feet wide. 


_ Price—about $15,000. Devices of this na- 


ture will find application in retail ware- 
houses, retail backrooms, and may even 
have a floor selling application. 


e 8. International Business Machines 
has a fully automatic electronic punched 
card transmitter that “talks” over regular 
telephone circuits. It is capable of trans- 
mitting or receiving audible sound at the 
rate of almost 1,000 alphabetic or numeric 
characters per minute—and it converts 
the sound into standard punched cards. 
It makes possible the electronic transmis- 
sion, etc., of data from store units to 
headquarters. 


e 9. One of my favorite concepts is the 
completely electronic check-out gate. One 
of the early steps in this direction is being 
taken on the Pennsylvania Turnpike, and 
on New York State’s Thruway. This elec- 
tronic toll collector and audit system is 
capable of weighing and _ classifying 
trucks and cars while they are being 
driven up to the toll booth. It will even 
count the number of axles on a truck. 
Picture these toll booths as check-out 
gates, and you begin to comprehend 
where retailing may be heading. 


e 10. Will electronic devices warn of 
stock shortages on the floor? Note this: 
Hewitt Robins Inc. has an electronic de- 
vice that keeps bins, tanks, etc., from 
being emptied too fast. It’s called the 
Robintronic Level Indicator. When the 
contents of a bin drop too low, a radio 
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signal is flashed to a remote control unit. 
Could a similar device be used to report 
under-stock conditions from the store 
floor to the stockroom? 


e 11. Even the conservative Woolworth 
chain has installed about 500 “talking 
mats.” When a customer steps on the 
mat, a sales talk goes into action. 


e 12. Vending machine operators have 
installed equipment in several food su- 
pers. The operator owns and maintains 
the equipment and pays the food super 
a percentage of the gross. This may be- 
come a new type of leased operation in 
the food super and in other outlets. The 
Goldblatt department store chain in Chi- 
cago works in this way with vending 
machine operators. Incidentally, a new 
vending machine dispenses five different 
types of sandwiches, three hot and two 
cold. 


e 13. A magnetic tape player unit, 
marketed by the Pentron Corp., Chicago. 
is designed specifically for announcing 
special messages in self service stores. It 
permits up to four hours of continuous 
playing. It can be actuated automatically 
by the movement or presence of a cus- 
tomer. 


e 14. The use of the conveyor is leaping 
ahead in every phase of mass retailing. 
This simple mechanical contrivance, neg- 
lected for so many years by retailers, is 
proving a versatile performer in retail- 
ing. 


e 15. J. J. Connolly Inc. is marketing a 
power paper dispenser. It imprints 
advertising messages as it feeds out 
wrapping paper. The paper is dispensed 
automatically by push-button control. 
The application of simple mechanical 
contrivances to the wrapping and tying 
of packages at the cash-wrap desk is just 
beginning; it is utterly shocking to note 
the slow, costly, wasteful hand operation 
that typifies this function in most mass 
retailers. Indeed, it is only recently that 
devices have become available for retail- 
ers who want to do their own pre-pack- 
aging. 


e 16. One of the fascinating examples 
showing how important mechanical prin- 
ciples will some day be applied to innum- 
erable retail functions is to be found in 
the devices now available for handling 
and storing broadloom carpet. The Easi- 
quip Company, Los Angeles, has devel- 
oped a complete mechanical setup for 
carpet retailers and, in view of my in- 
sistence that the engineer must come into 
retailing, it is interesting to note that this 
company urges retailers to inquire “con- 
cerning our free layout and engineering 
service.” 


e 17. B. F. Goodrich, in a recent adver- 
tisement for its “moving sidewalk,” re- 
marked, “And in years to come, you may 
see a moving sidewalk carrying crowds 
to and from cars in shopping center park- 
ing lots.” I contemplate the use of the 
moving sidewalk as a “moving aisle” in- 
side the store! 


e 18. RCA’s new low-cost tv eye for the 
remote supervision of any operation is 
finding an exciting variety of uses in re- 
tailing. Any mass retailer that has not 
yet checked into the applications of this 
remarkable and now low-cost device has 
already fallen behind the procession. 


e 19. The huge “electronic brain” com- 
putors are enormously expensive. They 
can, however, be rented for special jobs. 
Also, organizations are being formed in 
various cities which are buying these 
machines and making them available, on 
a fee basis, for problems brought to these 
service organizations. One more point: 
low-cost electronic computors are now 
coming on the market; their functions are 
not quite on the grand scale of their big 
brothers. 


e 20. Anew vending machine for selling 
newspapers is being tested by leading 
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metropolitan newspapers in Philadelphia, 
Chicago, Washington, and New York. And 
a Penn Fruit Super Market features a 
“refreshment bar” consisting of a small 
battery of automatic vending machines 
that sell sodas, popsicles and hot coffee 
with or without cream. Moreover, a Penn 
Fruit executive recently said, “It seems 
likely that the role of the corner grocery 
store may be enhanced in the near future 
by the automatic vending of milk, bread 
and other convenience items.” (Would it 
be pardonable for me to add that all of 
these developments ‘vere specifically pre- 
dicted in these pages?) 


e 21. With many types of chain-stores 
doing pre-packaging, it is interesting to 
note how rapidly labor-saving devices are 
coming on the market to simplify this job. 
At Bamberger’s, the Newark department 
store, which is doing prepacking on a big 
scale, the following devices are now used: 
(1) An automatic bag-making machine 
capable of turning out 3,500 tailor-made 
cellophane bags per hour. (2) A ticket 
marking machine which prints and stacks 
perforated labels from large rolls. (3) A 
bag-sealing machine that makes an in- 
stant heat-sealing closure. It also affixes 
the price ticket to the bag; this is done 
by vacuum. 


e@ 22. Kroger uses a label-printing ma- 
chine for pre-packed meats that prints 
weight, price per pound, unit value, grade, 
product identity, date, code. It also pro- 
vides automatic count for packaging con- 
trol, and permits figuring of profit mar- 
gins. 


e 23. National Tea has installed a labei- 
printing machine that has an attached 
scale. The operator sets the price per 
pound on the scale, then transfers the 
computed value to a keyboard. A printer 
then prints weight, price per pound, unit 
value. 


e 24. Minute Maid Corp. has developed 
an automatic device for vending frozen 
orange juice. This is quite a revolutionary 
development. 


e@ 25. Remote control of a tow tractor 
from as far as 50 feet is now possible. In- 
stead of having an operator on the tractor 
and a man to select items, one man now 
walks from shelf to shelf, and by pressing 
buttons has the tractor follow him like a 
puppy. 


e 26. A Standard Brands executive as- 
serts that equipment manufacturers are 
actually thinking in terms of a “conveyor” 
store. The shopper sits before a revolving 
conveyor which brings to her every item 
in the store. She turns a key to make her 
selection. A packer collects her selected 
items and all purchases are ready and 
totalled for her when she leaves her seat! 


e 27. A study by the Harvard Graduate 
School of Business Administration de- 
clares: “The progress of electronics for 
automatic retail record keeping depends 
upon the nation’s retailers, not scientists. 
The scientists have already done their 
job!” 

A Remington Rand executive says: 
“Retailing stands on the threshold of a 
new era in record-keeping. Electronic 
computing equipment will soon permit 
stores to maintain up-to-the-minute in- 
ventory controls almost as rapidly as sales 
transactions are made.” 


e 28. Parcel post in St. Louis is moved 
by a new conveyor belt system between 
the Union Station and the Post Office. 
It’s all controlled electrically by a bench- 
board which can select any desired con- 
veyor arrangement and instantly indicate 
them by lighted routes. How could that 
device be applied to merchandise han- 
dling in wholesale and retail stockrooms 
—and even on to the retail floor? 


e 29. Push-button garages are leaping 
into popularity. Several hundred are now 
in operation. In some, the car is un- 
touched by human hands; parking is en- 
tirely by push-button. An excellent re- 


Buying Off-List 
Growing U.S. Habit 


BY SAM DAWSON 
NEW YORK—(#)—Buying offlist is a growing habit with 
many American families in the present buyer's market. 
Many manufacturers wink at the cutting of their regular 
retail list prices. Many others deplore it and fight it. “Fau 
trade” advocates see red at the mention cf it. 
“I can get it for you whole- 
sale,” long a popular slogan, is 
only one of many now. 


Recently both Ekco Products 
Co. of Chicago and Philco Corp. 
cut off their lines from all dis- 
DISCOUNT houses are at war |tributors in the New York area 
with old-line stores in many| while drawing up new contracts 
cities. Buying clubs have spread |with stiffer “fair trade,” or list 
through factories and govern-|price clauses, and dropping 
ment industrial offices. Dis-|some dealers who consistently 
counts, trade-in allowances.|cut list prices or resold the 
gifts and other sales come-ons items to stores that do. 
yi . “ee 
characterize this year's auto A LEADENG’ battler against 


. |“loss leaders” is Emanuel Katz, 
sional price sales |President of Doeskin Products, 
perk in aap toes. raaleer of tissues. He says he 
Even the President, in his|has successfully kept retailers 
midyear report on the economy, | from using his products as off- 
takes note of “discounts, con-|!ist promotion items by con- 
cessions, bargain sales, etc., vincing them that it's to the 
that have been a significant fea-| merchant's benefit to maintain 
ture of recent markets,” he cites | 4dequate profit margins. 
them in his contention that “the| He preaches that a “loss 
value of the people’s money has| leader” price tends to become 
remained entirely intact.” the fixed price in the house- 
oaths wife’s mind and she won't go 


DISCOUNT houses have been! 14K to paying the list price 


the chief peeve of other retail- 
ers of late. These inflation-born| !ater. 
houses slash the usual retail} Katz says dealers who try to 
markups to sell goods below list | cut Doeskin prices can't get auy 
prices. Objecting manufacturers | more to sel]. He claims that the 
say this cheapens their product | company’s increaseG sales total 
in the public's eye. this year justifies its price pol 
At first the older stores | icy. 
fought the discount houses by 
stressing the services and con- | BUT DISCOUNT houses and 
veniences the regular ones of- | “joss leaders” represent only a 


fer. frac in this 
But of late a few have been 


ry, according to 


feiss, director of mercha 
ing for the Grey Advertis 
€! Agency. 
Writing in the current Issue 
i of Advertising Age, he esti- 
“| mates there are only 2,500 
_| store-type discount houses in 
.| the land now. 
ut, he says, five milli 
tory ying 
MANUFACTURERS center) clubs sponsored either by their 
their dislike on both the dis-|employers or by their unions 
count houses and the regular | and thus get goods at less than 
retailer who uses “loss leaders,” | retail list prices. Two million 
items sold below cost to attract! more belong to buying clubs for 
government workers. he adds. 


or promotions. 

One big chain store 
however, predicts that 
ward trend in markups 


housewares is in the making. 
ses 


customers to the store. 


AP PICK-UP—Ed Weiss’ series in Advertising 
Age gets prominent attention in a wrap- 
up on off-list selling supplied to member 
newspapers by the Associated Press. This 
clipping is from the Chicago Daily News. 


port on these amazing installations ap- 
peared in the Wall Street Journal. If cars 
can be stored automatically—how about 
cases of merchandise? 


e 30. The Telecomputing Corp., Bur- 
bank, Cal., has developed—and demon- 
strated to some large stores—a system that 
automatically reads pre-punched sales 
tags into machine-language tape when a 
sale is made. (This was one of the con- 
cepts I “dreamed up” a year ago; it’s here 
now!) It eliminates the manual sorting 
of tags before sales and unit control re- 
ports can be made. It eliminates the hand- 
written sales slip in cash transactions, 
surely an archaic, time-consuming hang- 
over. 

Here’s how it works: Merchandise is 
pre-marked with a price tag containing 
control information punched in the form 
of small holes. The sales clerk inserts the 
tag into the electronic reader. The rest is 
automatic. The clerk can also make spe- 
cial entries such as refunds, sales taxes, 
clerk numbers, etc. Once entered, they go 
onto machine language tape and are then 
handled automatically. The tape can be 
converted into punched cards. Two years 
from now devices of this kind will be 
common in mass retailing. 


e 31. Montgomery Ward, at the time of 
writing, was expecting early delivery of 
an IBM 650 accounting and computing 
machine. It includes a “table look up.” It’s 
given a number table—and remembers it. 
That table might consist of employes’ 
numbers and rates of pay. Then when it 
is given the hours worked, the machine 
can be instructed to look up the individual 
worker’s number and get the hourly wage 
rate! Incredible—yet true. 


e 32. Automatic electronic accounting is 
moving ahead with fabulous strides. A 
“dream,” so far as most businesses were 
concerned, just three years ago—it’s 
“here” today. Recently, when IBM intro- 
duced its new 702 electronic data proc- 
essing machine, it was announced by 


IBM’s president that “this is the biggest 
step toward automation in accounting 
procedures since the introduction of al- 
phabetical punched card machines some 
20 years ago.” It can perform more than 
10 million—yes, I said 10 million—oper- 
ations in an hour! 

An excellent talk on this subject was 
made before the Controllers’ Congress of 
the NRDGA by Everett S. Calhoun, man- 
ager, Electronic Data-Processing Re- 
search, Stanford Research Institute. Get a 
copy of it. Altman’s, New York, is using 
an “electronic brain” for push-button 
perpetual inventory control of 8,000 items. 
The Robert Hall apparel chain reports: 
“We not only control shipments to stores, 
take inventory, calculate mark-down to 
sales and gross profit electronically—but 
we also control piece goods purchases 
automatically.” (Where are those fellows 
who tapped their head significantly when 
I predicted these things a short while 
back?) 


e 33. Film and flash bulb vending ma- 
chines are now available. Both Eastman 
and Ansco are studying the development. 


e 34. Frozen food outdoor vendors are 
now being predicted—“Good Humor” is 
now being sold through vending machines. 
Ice vending stations are growing rapidly. 


= Of course, our giant retailers will in- 
troduce many other changes in operating 
techniques; changes of considerable mag- 
nitude. And all of these additional chang- 
es, especially when accompanied—as they 
will be—by the growth of the discount 
operation by new retail organizations, will 
compel adjustments of policy and pro- 
cedure by many manufacturers of brand- 
ed merchandise. 

Let’s now look at the future of the 
independent retailer. He will survive as 
he always has managed to do. 

In those merchandise categories in 
which full list is presumed to include a 
high degree of selling and a high degree 
of service, the full-list specialty retailer 
will, more and more, be compelled to re- 
build his organization to deliver that kind 
of selling and that kind of service. In ap- 
pliances, in furniture and rugs, in auto- 
mobiles—to mention a few typical cate- 
gories—only a small percentage of retail- 
ers are set up to function on this level. 
This is a sad but incontrovertible fact. 


= Moreover, we have a growing slice 
of our population—and among our young- 
er generations this may constitute a near 
majority—by whom this service, if not 
this selling, is considered quite unneces- 
sary at least in their opinion, and their 
opinion is pretty important since it is 
backed up with their dollars. Unless a 
considerable persuasion is brought to bear 
to change their minds, and unless that 
persuasion is based on a type of service 
they will accept at a higher price, they 
won’t change their minds. And because 
there is small hope that this will come 
about, common sense demands that we 
accept as inevitable the conclusion that 
this part of our population will increase 
its off-list purchases through off-list out- 
lets. 

It is also pretty important for retailers 
to ask themselves and to make a thorough 
answer to this question: Exactly how 
important is the manufacturer’s guaran- 
tee on this or that category? What per- 
centage, for example, of the refrigerators 
sold require any really skilled servicing 
within the period covered by the guar- 
antee? And how many buyers of autos 
have any reason whatsoever to conclude 
that the service they get within the guar- 
antee period is worth full list? Ask these 
same questions with respect to electric 
ranges—or furniture. 


= Let’s linger with furniture for a few 
moments. There is a broad trend in this 
industry toward the pre-packing of fur- 
niture. That should make it unnecessary 
for the dealer to uncrate, polish, etc. And 
if a small amount of polishing is still 
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Magazine in the midwest 


It’s the Chicago Tribune Magazine with 


greater penetration and buying influence 


than are delivered by any other magazine 


The multi-billion-dollar Chicago and midwest market spreads 
over five states. It’s a big market. It calls for big measures. 


Only the midwest’s own magazine—the Chicago Tribune Maga- 
zine—can deliver big results in this tremendously wealthy, highly 
competitive market. Nothing else comes close. 


The Chicago Tribune Magazine has a larger circulation in Chicago 
and suburbs than the top five national magazines combined! Its 
circulation in metropolitan Chicago is five times larger than that 
of the nation’s top magazine. 


It reaches virtually three out of every four families in Chicago 
and its suburbs. It will deliver your story to practically half the 
households in 840 midwest cities and towns of 1000 or more 
population. 


This is the midwest’s own magazine, edited and written by mid- 
west writers and editors who are in closest touch with midwest 
ideas, traditions and aspirations. 


Midwesterners prefer it, believe in it, respond to it as to no other. 


It’s big in circulation, big in appeal, but lowest in rates of any 
leading magazine or Chicago Sunday supplement. You can get 
blanket coverage in the midwest with 13 full-page color insertions 
for about 34% cents per family! — - 


To get big results—the big volume sales waiting for you here— 
use a big medium. Ask a Tribune representative for full details. 


CHICAGO TRIBUNE MAGAZINE 


ADVERTISING SALES REPRESENTATIVES 
CHICAGO—A. W. Dreier, 1333 Tribune Tower. SUperior 7-0100 
NEW YORK CITY—E. P. Struhsacker, 220 E. 42nd St. MUrray Hill 2-3033 


DETROIT—W. E. Bates, Penobscot Bldg. WOodward 2-8422 


SAN | RANCISCO—Fitzpatrick & Chamberlin, 155 Montgomery St. GArfield 1-7946 


LOS ANGELES—FPFitzpatrick & Chamberlin, 1127 Wilshire Blvd. Michigan 0259 


Meml.+: Firat 3 Markets Group and Metropolitan Sunday Newspapers, Inc, 
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necessary, surely a fix-it-yourself, do-it- 
yourself public can do that polishing— 
especially where a money saving is in- 
volved. 

Consequently, it would appear that not 
only must the service retailer improve 
his traditional services, but very likely it 
will be necessary for the service retailer 
to develop new services that will justify 
full list—if full list is to remain at cur- 
rent levels and to include current margins. 
I think we will soon be seeking a flock 
of new concepts of retail service—or a 
flock of tumbling list prices and tumbling 
margins! 


s Of course, simultaneously, the major 
factors in the discount field will them- 
selves offer more and more service of a 
type appropriate for their shoppers; and 
this brings to mind the fact that there 
are “ages” in a business, exactly as there 
are “ages” in man. In retailing, new low- 
cost concepts always start as stripped 
service-less operations; and they always 
add trimmings as they add size and corpu- 
lence. That will happen in time to some 
of the discount outlets—and it is not at all 
improbable that some of these discount 
outlets will, before long, be offering a 
service superior in appeal, to younger 
people especially, to that of most present 
service outlets. (In view of the low estate 
of service of many so-called service out- 
lets that achievement would not represent 
major difficulties.) 

Then, too, as I mentioned in one of the 
previous articles, various smart individ- 
uals who see the swing of the times are 
setting up services to complement and fit 
in with the discount operator’s techniques. 
These “leased” services, if you care to 
call them by that entirely appropriate 
term, will probably be more efficient and 
less costly to the shopper than the serv- 
ices now available through most—not all 
—dealers. 


s Finally, there is every reason to ex- 
pect that many manufacturers—again be- 
cause they see the trend of the times— 
will take two fundamental steps, and I 
cover these steps here rather than in the 
manufacturer’s section of this article be- 
cause it is so pertinent to the problems 
of the service dealer. These two funda- 
mental steps will involve: 


e 1. The setting up by the manufac- 
turer of a national service organization. 
This is a positive trend right now in the 
appliance field. (Some day, an alert fur- 
niture manufacturer will turn in the same 
direction! ) 


e 2. The pre-packing of merchandise 
for sale to the shopper in the package, 
with the manufacturer improving his in- 
spection line so that this pre-packaged 
merchandise reaches the consumer in 
perfect condition. (In this connection we 
must understand that even the bulkiest 
of items can now be pre-packed; a pow- 
erful ground swell in this direction has 
set in.) 


Of course, when these things happen 
it may be that manufacturers will con- 
clude that existing retail margins are no 
longer fully earned. There will be merit 
to that conclusion. 


®# In addition to improving his servicing 
and his selling—his merchandising and 
his promotion, too—the service retailer 
might consider these additional proce- 
dures: 


e 1. Instead of passing resolutions con- 
demning discount operators and manufac- 
turers, retail groups might first clean up 
their own off-list structure. They could 
start by vowing not to buy “wholesale” 
for themselves, their families, relatives, 
friends, and friends of friends. And then 
retailers might cease operating a two- 
price system, as so many do. It really 
must be done. Will it be done? Only in 
isolated fields, I’m afraid. 


e 2. Eliminate off-list privileges to re- 


tail salespeople. Actually, this is a “fringe 
benefit” for retail employes that costs the 
merchants of the country vastly more 
than would be the case if they limited 
the practice and upped retail clerk com- 
pensation. I recommend this action in 
particular to department stores and to 
chain stores—and, in connection with 
chain stores, may I remark that the 
chain-store manager is so deeply involved 
in off-list purchases for all and sundry 
that he is practically an off-list oper- 
ator! 


e 3. Devise new techniques for compen- 
sating floor people so that they have a 
real incentive to sell—and, even more im- 
portant, so as to attract a better caliber 
of personnel. The discount houses are 
showing real originality on this score; 
they are even going to the extent of en- 
couraging financial participation by their 
employes in new outlets. 

By and large, retail salesperson com- 
pensation is back in the dark ages. 

And, as a direct consequence, any hope 
of really training salespeople for better 
selling is forlorn. The right human mate- 
rial as well as incentive just isn’t avail- 
able at the current compensation levels. 

What is more, there is a direct rela- 
tionship between the caliber of courteous 
service rendered by salespeople and the 
caliber of retail personnel available. At 
current salary rates and compensation 
plans the personnel attracted to retailing 
is, and will continue to be, as low in 
courteous and intelligent service as in 
effective selling. 


e 4. Outside selling forces (well se- 
lected, well trained, well supplied with 
selling equipment and leads) in those 
merchandise lines susceptible to this form 
of selling simply must be added by many 
retailers. We must remember that outside 
selling has shown astounding strides in 
recent years. It is being applied to a 
spreading variety of merchandise cate- 
gories. And we must remember, too, that 
thousands upon thousands of off-list oper- 
ators are really “outside” sellers—selling 
to people in their homes, to workers in 
factories and government offices, etc., etc. 


e 5. Retailers may also be compelled 
to change store hours to suit customer 
convenience, rather than the convenience 
of the retailer and his salespeople. The 
discounter tends to be open six nights a 
week. The whole trend of the shopping 
times is toward nocturnal shopping; and 
changed store hours, as well as outside 
selling, are necessary to conform with 
this trend. 


e 6. In general, I think that independ- 
ent retailers must look first into them- 
selves when they contemplate the off-list 
problem. Off-list has grown to its present 
proportions not so much as a direct con- 
sequence of the astuteness of the discount 
operation, as because of the lack of astute- 
ness, nimbleness, flexibility, drive, etc., 
of traditional outlets. If every solitary 
off-list operator were whisked into ob- 
livion today, a whole new host of off-list 
operators would be back doing business 
tomorrow—because the golden opportun- 
ity established for them by the lacks of 
the “legitimate” retailer create a vacuum 
that, in a competitive society, would 
quickly be filled. Wherever money can be 


made, business men will appear on the 
scene! 


e 7. The mortality rate of the inde- 
pendent will jump—too many will be un- 
able or unwilling to make the necessary 


changes. This has already begun in a 
few fields. 


e 8. Many competent independents will 
“go discount” in whole or in part, some- 
times with new techniques. 


® As for the food super, it is quite likely 
that the peak of its entrance into non- 
foods has been reached. I don’t mean to 
ample, continue to expand its drug vol- 
say that the food super may not, for ex- 


ume. What I mean is that the hot race to 
add more and more merchandise cate- 
gories is about over as an industry-wids 
trend. 

It is important to point out that, aside 
from the tape plan and the stamp plan, 
the food super usually (by no me2ns al- 
ways) sells non-foods at the same margin 
as traditional outlets. More often than 
otherwise, then, the food super is definite- 
ly not a low-margin retailer of non-foods. 
This point is quite generally glossed over 
by the champions of the food super. (Why 
do the food supers need defenders?) 

However, the food super entered most 
of its newer non-food categories when 
the going was delightful—it was a seller’s 
market. As the bloom wore off that peach, 
the food super found it increasingly dif- 
ficult to sell some of its newer non-foods 
in profitable volume at full margins by 
incidental display and with inadequate 
assortments, etc. Consequently, it turned 
to the tape plan and similar devices. 

In time, the food super will begin to cut 
margins on some of its newer non-foods. 
This has already been in evidence. It 
will increase, especially as the food super 
feels the competition of the new-type dis- 
count operators. 


# It is therefore likely that the next 
great trend among the food supers will 
include: 


e 1. Smaller store units. Some food super 
units have clearly reached an optimum 
point in size. 


e 2. A return to food and traditional non- 
foods. 


e 3. Less swank—the food super, too, 
has gone excessively luxurious. One con- 
sequence of both size and luxury is that 
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in any number of new food super units 
less than 20% of the total area is taken up 
by selling fixtures. That hardly makes for 
a low-cost operation! 


e 4. A return by some food supers to their 
original technique, with a few new trim- 
mings. For example, out in Provo, Utah, 
a food super is doing a $1,400,000 volume 
in three units that operate on a 10% mar- 
gin on food. Note that well—a 10% mar- 
gin! 

The new trimming is this: Merchandise 
is marked at the wholesale price. When 
the shopper comes to the check-out, 10% 
plus tax is added to the total of her pur- 
chases. Another new trimming: Food is 
displayed right in the shipping case 
which, incidentally, saves a lot of expen- 
sive handling charges. (I might add that, 
as the problem of materials handling be- 
gins to receive the same engineering at- 
tention in retailing that it has in manu- 
facturing, ideas of this kind will become 
common. A related development is the 
selling of appliances, for example, in the 
“original factory carton” or crate—a 
growing practice that finds these con- 
tainers frequently to be quite unsuitable 
for their new role.) 


s I don’t pretend that a technique of this 
type will, or should be, adopted by all 
food supers. But I can remember when 
the food super was proudly and happily 
predicting that it would get down to a 
12% margin. It never did. And it no long- 
er mentions that ambition, because its 
margin on food today is moving above 
17%. 

In any event, retailing—which has just 
gone through the self-selection, self-serv- 
ice revolution—will now be compelled to 
go through another revolution; a revolu- 
tion that will break down into one or 


when it comes to “discounts on home appliances 


You'll be money ahead, if you separate 


FACTS ano FABLES © 


i 


1?’s a fable when you are told “discounts” 
always save you money. Anyone can give: 
discounts from high “list prices’. But it’s what 
you get for what you finally pay that counts. 
Not what you are told you save. 


it's a fact that Sears catalog prices first of 
all are low because of our factory-to-Sears- 
to-you distribution. There's no place for fan- 
tastic trade-ins or questionable “list prices” 
in this straightforward sales policy. 


it’s @ fable that anyone gives you some- 
thing for nothing. Judge values by comparing 
home appliances feature for feature. Then 
© look for hidden costs, too. 
*, , 4 
‘It’s a fact that Sears appliances give you 
 the-most wanted features. Just look at the 
values to the right..We invite you to fry to 
_ match them feature for feature anywhere. 


it’s a@ fable that low monthly payments 
always cost you very little. Sometimes padded 
carrying charges on “discount goods add 
considerably to your final cost. 


{t's a@ fact that Sears Easy Payment Plan is 
fair and reasonable. Add up al/ the money you 
are going to pay, then compare. You will find 
Sears appliances cost you less, give you more. ”, 


it’s a fable when you are given verbal 
promises about service and can't get the 
facts in writing. Or when your satisfaction is 
guaranteed only by someone's “say-so’. 


it’s a fact that Sears gives you nation-wide 
service. Wherever you may move, Sears is a 
dependable neighbor who has been in busi- 
ness 68 years. And our long-famous guoran- 
tee of “Satisfaction or Your Money Back” 
applies to everything Sears sells. 


At Sears Retail Stores ~ ea gs 
You can itepact the volves Seors alone ig Sanne “a% 
offers in a wide variety of home é - %@,’ ' 
eppliances like those snown on page to my EP aad ‘ “— 
your right. ee iwo, oN 
¥ — .. 

At Sears Catalog Sales Offices \ —~ | mB git 
You'll find many S ars Home appliances Res J SY ~~: . nae i 
included in ever-changing merchandise ~~ i ‘ ine 
disploys. Visit the Sears Catalog Sales ' — sae mo 
Office nearest you soon, . i ‘ ei } 

. i” ! 

2. CREE. ae — “< 


SEARS GETS A PITCH IN—The inside front cover of Sears, Roebuck’s fall and winter cata- 
log carries this full-page message aimed at discount selling of home appliances. The 
financial editor of the Chicago Daily News reported the message, appearing in 7,000,000 
catalogs, under a two-column head: “Sears Catalog Opens War on Discount Houses.” 
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How many brands can you name? 


Try it sometime. It’s a good party game. 
See how many brands of blends, bour- 
bons, scotches and gins you can name. 
Then go into a liquor store or bar and 


take a look. 


More than you thought. Way more. Actu- 
ally, the last time we checked the number 
of brands advertising in newspapers and 
magazines, it ran something like this: 
Scotch —44. Bourbon —74. Blends —91. 
Gins —28. 


Funny you couldn’t check off more than 
you did. After all, liquor advertising is 


essentially name remembrance. Could it 


be that some aren’t getting exposure in 
the right media? 


Who buys the liquor 8 times out of 10? 
Men. Who selects the brand 8 times out 
of 10? Men. Don’t take our word for it. 
Ask any liquor dealer or bartender. 

Who sells more men than any other man’s 


magazine? 


TRUE, America’s Largest Selling Man’s 
Magazine, read by more than 2,000,000 


men every month. 


That’s why leading liquor advertisers like: 
Lord Calvert, Coronet Brandy, J. W. 


Dant, Dewar’s White Label, Early Times, 
Fleischmann’s Gin, Fleischmann’s Whis- 
key, Gordon’s Gin, I. W. Harper, Hill and 
Hill, MacNaughton’s Canadian Whiskey, 
Myer’s Rum, Old Crow, James E. Pepper, 
Seagram 7 Crown, Teachers Scotch and 
White Horse Scotch run schedules where 
they’ll be exposed to 2,000,000 men in... 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MAN’S MAGAZINE 


One of the Fawcett family ... serving millions 
of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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more of these fundamental facets: 


e 1. A turn toward variations of the dis- 
count operation. 


e 2. An improvement of all of its pres- 
ent techniques and the addition of new 
techniques that will justify existing mar- 
gins and prices. 


e 3. A compromise somewhere between 
these two extremes. 


® As for the manufacturer of branded 
merchandise, the programs that will 
emerge as a direct consequence both of 
the growing discount operation and the 
new competitive tactics of giant retailers 
and independents will, obviously, be as 
many-hued as Joseph’s coat of Biblical 
fame. I should imagine that, among the 
new policies among manufacturers that 
will come into being will be: 


e 1.—A re-evaluation of fair trade 

Manufacturers who have merely paid 
lip service to fair trade—and who have 
in no way made it part of a complete 
merchandising policy and program—will 
ultimately realize that they are fooling 
nobody but themselves. Much the same 
will apply to manufacturers who use 
fair trade to maintain outmoded price 
levels, outmoded distribution facilities, 
outmoded or non-existent retail service 
standards—or to perpetuate outlets that 
have no economic or social justification. 
They will tend to permit their fair trade 
programs, if their lack of honest or sound 
policy can be properly described as a 
“program,” to go into total oblivion proba- 
bly by plain default. 

Other manufacturers—like Doeskin— 
will continue to frame their total pro- 
grams around honest value to the shop- 
per, honest profit to the trade and sound 
business procedure. And they will find 
in fair trade a potent tool. 

It would not astonish me if the total 
number of manufacturers functioning un- 
der fair trade were to decrease in the 
future—while the total number of man- 
ufacturers successfully operating under 
fair trade were to increase. 


s In other words, I think that wholesale 
and retail pressure will, in time, compel 
manufacturers who have pseudo fair 
trade policies (and there are many, too 
many) to come out in the open and de- 
clare themselves. Simultaneously, whole- 
salers and retailers, as they find them- 
selves increasingly harried by off-list 
competition, will tend more and more to 
throw the weight of their full support 
behind these manufacturers who go all- 
out with fair trade. That, in turn, will 
encourage a growing number of manufac- 
turers to cultivate the potentials of a fair 
trade policy and program, as differenti- 
ated from the mere fair trade label. 

Another thing that will happen along 
this same line is that some fair trade 
manufacturers will find in time—some 
quite soon—that such a large percentage 
of their total volume is coming from off- 
list operators that there is little reason 
for them to fly the fair trade flag. This 
will also tend to leave the traditional out- 
lets still more solidly behind the out-and- 
out exponent of fair trade. Some other 
fair trade manufacturers will find that 
their outlets are featuring other brands 
at big cuts to the competitive disadvantage 
of the fair trade brand—and they will go 
off fair trade. 


e 2.—Discounts from list: 

In some merchandise classifications, 
some manufacturers will eventually be 
compelled to re-examine their entire pric- 
ing programs. At this very moment, the 
national advertising of some manufac- 
turers is being compelled to function un- 
der the unfair burden of prices that would 
not be at all competitive were it not for 
the prestige of the advertised brand. In 
these instances, advertising does not func- 
tion to lower prices; to the contrary, it 
functions either to increase prices or to 
maintain an artificially high price level. 
There is more of this than there should 


be. And the more of this there is, the 
better is the opportunity for the dis- 
tributor-controlled brand or the store- 
controlled brand. (And I might add at this 
point that there is little doubt that, in 
time, some of the discount operators—as 
they become large retailers—will tend to 
develop their own brands.) 

In several categories there is no ques- 
tion that the so-called “private” brand, 
which is anything but private in the 
sense of being unknown to the shopper, 
offers better value than the so-called 
“advertised” brand, which, in local areas 
particularly, is frequently not as strong- 
ly advertised as the “private” brand. In an 
off-list age, that kind of pricing is an 
open invitation to the discount operation. 


s Discounts off list will also have to be 
examined in many instances; the whole 
markup structure needs re-study in some 
classifications. This is a big subject, and 
it is loaded with dynamite. But candor 
compels the observation that, in too many 
instances, changes in public shopping 
habits, plus deterioration in retail serv- 
ice standards, have combined to outmode 
historic markup practices in some cat- 
egories. Right here is one of the great 
sources of the entire off-list revolution. 

In particular it is necessary to rernind 
ourselves that our younger generations 
are being brought up on do-it-yourself, 
fix-it-yourself, assemble-it-yourself, 
shop-for-it-yourself, sell-it-to-yourself- 
by-yourself. They have also spent their 
entire shopping lives, these younger peo- 
ple, during ten years of retail arrogance, 
retail ignorance, retail disservice. Add all 
that on top of unwarranted list prices, 
unwarranted markups, etc., and the total 
is clearly a field day for the off-list op- 
eration. Unrealistic pricing must become 
realistic—and I believe we will soon see 
some steps in this direction. 


© 3.—Riding two horses 

It stands to reason that some manu- 
facturers will be compelled, for many 
reasons, to work with both traditional 
and new outlets. This may involve com- 
plicated pricing schedules; it may involve 
the development of secondary and even 
tertiary brands, special models or designs, 
etc., etc. I think there will be a good deal 
of this, especially in a few industries. 

We might remind ourselves that many 
manufacturers who formerly did not sell 
to chains now have a sales manager in 
charge of chain-store sales. Other non- 
food manufacturers who formerly did not 
sell to the food outlet, now have a sales 
manager in charge of food store volume. 
Similarly, I am certain that, in time, some 
manufacturers will have a sales manager 
in charge of discount-outlet volume! 


e 4.—Merchandising practices 

Manufacturers who want to keep their 
lines out of the hands of the discount op- 
erator will find it necessary to plan new 
merchandising programs. Deals, premi- 
ums, purchase quota plans—the host of 
merchandising hypos that wind up, in 
one form or another, as distress or other- 
wise discounted merchandise—will have 
to be reconsidered by those manufactur- 
ers who have decided to stick with “reg- 
ular” outlets. 


e 5.—Marketing practices 

There will develop a tendency to cut 
down the number of steps between man- 
ufacturer and the ultimate consumer. This 
will take many forms, varying in each 
industry. It doesn’t mean the end of the 
wholesaler—his demise has been regular- 
ly predicted for the last 50 years. But it 
does mean his total or partial elimination 
in some industries; and it does mean new 
techniques of working through him in 
other industries. 

It is also possible that some manufac- 
turers will reverse the current trend 
toward multiplication of outlets. In some 
instances, this has gone too far. However, 
if decisions of this kind are made without 
considering the shopper, then the wrong 
decision may be made. The shopper, to- 
day, will not walk a mile for any brand— 
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and not 100 feet for most brands. No 
amount of promised trade support can 
balance out shopper resistance. 


e 6.—Review existing practices 

Manufacturers who are sericus in their 
desire to curb off-list retailing should also 
take an inward look, precisely as I pre- 
scribed for retailers. By this I mean that 
they should: 


e (A) Check their wholesale and, if 
possible, their retail outlets, to determine 
required changes that would lead to a 
tightening up of distribution. The claim 
that this is physically and financially im- 
possible is not always well founded. 


e (B) Check the activities of their 
personnel director and purchasing de- 
partment. To promote fair trade on the 
one hand, and to tear down the fair trade 
policies of other manufacturers simul- 
taneously through buying clubs, etc., is 
not only not cricket—it is pretty poor 
business procedure. (Of course, the less 
manufacturers support the employe buy- 
ing club the more the unions may sup- 
port it, and there may therefore be no 
genuine solution to this problem; if so, 
I’m afraid that all other solutions that 
are applied will be seriously weakened. ) 


e (C) Wild over-production is ciearly 
a prolific producer of off-list abuses. It 
is easy to say “don’t do it”; it is vastly 
more difficult to carry out such a policy 
in a mass-production highly competitive 
age. 


e (D) Eliminate as far as_ possible, 
what General Electric has described as 
(and is now studying) “needless duplica- 
tion of effort between manufacturer, dis- 
tributor and dealer in transporting and 
stocking of merchandise on the way from 
manufacturer to the ultimate consumer.” 
In connection with short-cutting the road 
to the ultimate buyer, not only is it true, 
as reported in one of the earlier articles, 
that General Electric is making a thor- 
ough study of this situation, but I learn 
that Hotpoint is actually testing out, in 
the Toledo area, a direct-to-dealer plan. 
Apparently, many of the functions for- 
merly performed by the distributor will 
be taken over by Hotpoint itself. 


s Simultaneously—and one without the 
other would be of little benefit—Hotpoint 
is making a minute study of its dealer 
organization in the Toledo area. Hot- 
point now has some 80 dealers in that 
area; it will probably wind up with less 
than half that number. 

It is hugely significant to note (and 
this really suggests a “program” to many 
manufacturers) that Hotpoint will en- 


deavor to concentrate in Toledo on deal- 
ers who will: 

1.—Carry the required inventory (a 
very serious weakness in most bulky, high 
ticket lines). 

2.—Demonstrate the line. 

3.—Merchandise astutely. 

4.—Promote energetically. 

This Hotpoint plan is entirely experi- 
mental. In its final form, it may be quite 
different from this early “model.” How- 
ever, I am sure it reflects, even in its 
present state, the fundamental trend of 
thinking that more and more manufactur- 
ers will be compelled to employ. 


e (E) The use of factory show-rooms 
by the public is something manufacturers 
could control, as well as the host of off- 
list practices that have grown up around 
this facility. However, the history of 
growth of this policy gives small reason to 
anticipate any steps to suppress it. 

e (F) Check new model programs, as 
well as programs involving new sizes, new 
packages, new price lines, etc. The im- 
proper handling of these product pro- 
grams gives the off-list operator three 
sumptuous meals a day. 


e (G) Check any selling programs that 
load the distributor, the dealer. This in- 
cludes round-the-world trips for meeting 
purchase quotas. The aim must be to 
help the trade re-sell. 


e (H) Train, instruct and equip sales- 
men so that they are willing and able 
to house-clean their territories. Too often, 
the selling program and the nature of the 
compensative incentives are such that the 
offensive salesman would be an idiot not 
to sell the off-list operator. 


Advertising: 

It has appeared to me thoroughly obvi- 
ous that the less selling on the retail 
floor, the more of the selling burden that 
must be shouldered by advertising. I’ve 
been making this fundamental point for 
some years. Each time I do, several some- 
bodies bob up with “That’s what you'd 
expect an advertising man to say.” May- 
be so; after all, I haven’t found many 
people in business who aren’t influenced 
by the pocketbook consideration. 

Yet it appears to me so amply clear 
that, as retailing goes more and more 
robot—and I am positive that the robot 
trend in retailing is now merely in its 
infancy—the more vital it becomes for 
advertising to sell the brand more strongly 
than ever before. A number of other 
factors point in the same direction—the 
shopper’s dismaying willingness, for ex- 
ample, to accept one known brand or 
another, including the retailer’s known 
brand. 

In this connection, it would appear as 
though color television has come along 
just when advertising needed a medium of 
super-selling proportions. Color televi- 
sion offers that potential. 


Conclusion: 

Readjustment to new market conditions 
is seldom done in one fell swoop. On the 
contrary, such readjustments are usually 
made step by step; and frequently by one 
very tiny step after another. Indeed, the 
readjustment is so gradual as a rule that 
those who have contributed to its de- 
velopment are quite astonished, when 
they look back—after several years—to 
note the magnitude of the total change. 

I believe that that will be the general 
procedure in most businesses with re- 
spect to the basic problem of conform- 
ing to the requirements of the off-list 
revolution. 


e The first essential is to recognize 
that this is a revolution—and that its 
effects will be far-reaching and per- 
manent. That’s the stage most manufac- 
turers who are affected by discount out- 
lets are pretty deeply into right now, no 
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as if growth were something that is entirely behind us! 


Maybe that’s because we’re accustomed to making comparisons of 
yesterday and today. There’s no question about the growth we’ve had 
since ’40 or °47. Most everyone is now taking this growth into 
consideration in today’s planning. 


But what about the growth ahead of us? The next time you sit in a 
planning conference, try this little bombshell: 


The increase in our population within the next four years will 
be the equivalent of adding another New England to the U.S. 


That’s just one example of how fast America is continuing to grow. 


Visualize the opportunity ahead for your Company in such a dynamic 
and expanding economy. But making the most of such an opportunity is 
going to take some raising of sights. It’s going to require sound sales 
and advertising planning based on the size of the job ahead, 

and not the size of the job behind us. 


For help in your planning we invite you and your advertising agency 
to make full use of the information facilities of the Penton Publishing 
Company. We will be happy to cooperate with you. 


THE PENTON PUBLISHING COMPANY 


PENTON BUILDING e CLEVELAND 13, OHIO 


within the next 4 years 


In making plans for the future it’s surprising how many of us act 
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matter what they may say publicly to the 
contrary. 


e The second essential is to begin to 
evaluate the impact of that revolution on 
one’s industry and on the particular com- 
pany that is studying it. A rapidly in- 
creasing number of manufacturers in a 
spreading variety of merchandise cate- 
gories are beginning to take tentative 
steps toward this particular bridge. 


e The third essential—if a manufactur- 
er has decided that the off-list operator 
is the retail tide of the future—(and this 
is certainly the case in some fields) is 
to preserve the business in hand while 
simultaneously developing and imple- 
menting plans for cultivating the poten- 
tials of the new-type of outlets. Only a 
few manufacturers have arrived this far. 
Most manufacturers whose merchandise 
is moving in volume through the off-list 


Salesense in Advertising... 


outlets find themselves there willy-nilly. 
However, the number of manufacturers 
arriving at this third stage will increase 
rapidly in the very near future. 

In this same general bracket will be 
found the manufacturer who has decided 
that his future lies in playing ball strictly 
with his traditional outlets. These manu- 
facturers will find it smart to re-plan 
their total procedures so as to operate 
more effectively under the new order. 

And, of course, finally there are those 
manufacturers who are in classifications 
that will not attract the off-list operator. I 
think that those manufacturers will be 
smart to conclude that a robot retail age 
will not pass them by without compelling 
many changes in their total structure. 
And that might even include piano man- 
ufacturers—because even a robot with 
run-down electronic tubes could do a 
vastly better selling job than 90% of our 
retail piano salesmen, so-called. 


Some Thoughts Concerning 
the Good Old Snob Appeal 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


It was Lord Chesterfield, I believe, who 
once observed that every man is two 
men—the man he is and the man he 
wants to be. 

The state of being lost in thought, often 
defined as reverie, in- 
volves a process almost 
as continuous and un- 
controllable as the 
beating of our hearts. 
Most of this daydream- 
ing, the psychologists 
say, has to do with the 
man we want to be. 
Reverie of this sort, as 
we all know, manifests 
itself early in life. 

Probably there has never been a 
normal child, once he is old enough to 
observe the world around him, who hasn’t 
hankered to some day be something that 
he isn’t: A policeman, a fireman, a base- 
ball player, or some other such glamorous 
figure. In my own case, after reading 
Stanley’s account of his adventures in 
darkest Africa, when I was ten or so, I 
yearned to be an explorer. My father, 
who was a newspaper man, had plans for 
me to follow in his footsteps, but it was 
Africa and not the fourth estate that 
beckoned to the man I wanted to be. 


James D. Woolf 


ae As we grow older, of course, we 
outgrow such childish dreams, but we 
don’t outgrow our enslavement to the 
habit of reverie. What, as adults, do we 
want to be that we aren’t? I have a notion 
that within our secret hearts we yearn— 
often unconsciously perhaps—to be glam- 
orous in one way or another. I don’t mean 
glamorous in the sexy sense, but rather 
in a man-of-the-world sense. We may 
scoff at the monocled man who carries 
a cane or a tightly furled umbrella, just 
as we once sneered at the dude in the 
white spats, but it’s my notion that mest 
of us have a sneaking and reluctant ad- 
miration for the dashing fellow. 

To put it bluntly, there is a little bit 
of the snob in all of us. 

One of the outstanding business men of 
a few years ago was a man named Ralph 
Hitz, a hotel manager who was given the 
job of building the business for the 


largest hotel in New York City, at that 
time a pretty sick elephant. 


# What did Ralph Hitz do first? He found 
out what hotel guests wanted, down to 
the kind of soap they preferred for their 
baths. He spent months studying people, 
what they liked, what they disliked. 
When he began giving them what they 
wanted, his business skyrocketed, and his 
hotel became one of the most successful 
in all time. 

What did Ralph Hitz discover his guests 
wanted above all else? The feeling of 
personal importance! They all wanted to 
be glamorous, recognized by and kow- 
towed to by elevator pilots, bellboys, and 
headwaiters; addressed by name by desk 
clerks, bowed to by doormen. Hitz clearly 
saw his guests as two kinds of people: 
(1) Unglamorous folk, in the main, of no 
great distinction and importance; (2) day- 
dreaming folk who wished they were 
somebody else. 

All advertising, like all politics—some- 
times pianissimo, sometimes fortissimo; 
sometimes expertly, sometimes crudely— 
appeals basically to the longings of the 
human race to be what it is not. Well, 
perhaps not all advertising, but a very 
great deal of it. When we buy necessities 
vital to our survival, products that supply 
our basic needs, we are not motivated by 
the yearnings of the man we want to be. 
But when we buy products that gratify 
our wants, we are inspired and prodded 
by an entirely different kind of motiva- 
tions. 


Advertising Age, September 6, 1954 


The Creative Man‘s Corner... 


your hat, this morning... 
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go over and take a good, close look inside and 
outside the door of your office safe. Iti take only 20 
seconds. But it may save you the work of 20 years! 
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Good Strategy 


Driving to work recently we heard, over our car radio, a spot announce- 
ment for Mosler Safe that struck us as not only memorable but pretty con- 
vincing. No music, no jingle, no trick effects. Just a straight spoken message— 

delivered, in fact, by an announcer who 


Before you even hang up did not sound like an announcer. 


Customarily we would have left com- 
ment on such an announcement for our 
colleague who writes the “Looking at 
Radio and Television” column—and for 
whom we have no little respect in those 
matters. 
identical announcement in print in our 
morning newspaper, and it occurred to 
us not only that it made as much homely 
sense in print as it did on the air but 
that this was an exceedingly shrewd 
way of implanting a sales message. 


For one thing, seeing in print what 
you heard on the air excites your curi- 
osity; are the words really the same? So 
you read to find out. Then, as you read, 
the words you heard become doubly im- 
pressed on your consciousness. 


It may have been accident that the 
commercial was aired the same morning { 
the ad appeared, but it was hardly ac- 
cident that the same copy was used in 
each. We think it’s good advertising 
strategy. 


But then we discovered the 


Thinking of this Chesterfieldian pro- 
fundity this morning, I fell to wondering 
what is being done about it in current 
advertising. To my astonishment, after 
examining the contents ci at least 30 
magazines, I found very few overt and 
expertly executed efforts to appeal 
directly to the little bit of snob that is 
in all of us. Basically, as I have said, the 
underlying appeal is there, but most of 
it is so covert and so deficient in finesse 
and artifice and drama that it is unlikely, 
I think, to fan into a blaze the reader’s 
secret emotions. 


= The best of these few, in my opinion, 
is the campaign featuring the doings- 
around-town of the bearded and romantic 
Commander Edward Whitehead, the Fly- 
ing Schweppesman. Snob appeal? Oh, 
brother! Feast your eyes on this: Speaking 
to an obviously aristocratic lady in 
Chicago’s doggy Pump Room, the distin- 
guished Commander seeks to explain the 
pronunciation of Schweppes. “But why 
quibble?”, he asks, his fascinating beard 
jerking up and down jollily. “After all, 
these days gin-and-tonic is the reigning 
favorite in Ceylon and Lisbon and Cannes 
and Zurich. And Schweppes is now 
ordered in German and French and 
Portuguese and heaven-knows what else.” 

I have no sales figure to prove it, but 
the rumor is that Schweppes quinine 
water is doing jolly well in the market 
place. 

And I hear (but again I have no 
sales figures) that Hathaway shirts are 
doing all right, too. (See typical Hatha- 
way color ad shown here.) The gentleman 
with the eyepatch looks, at least to me, 
like a snob of the first water, and I 
suspect I’d find him bloody dull in the 
flesh, but could it be, deep down inside 
of me, that he is the man I’d like to be? 
After all, he is an explorer sort of a 


Hathaway imports authentic tndia Madras 
i 


ies : ; 
chap, and it’s true that as a ten-year-old 
I did want to explore darkest Africa. 

Incidentally, the Hathaway copy is 
good, and my hat’s off to the writer. I 
especially like these two sentences for 
their engaging frankness: “The natural 
dye-stuffs used by these Indian cottagers 
aren’t completely color-fast—they fade a 
little, with washing and sunshine. This 
gives the shirts a look of good breeding 
and maturity which no mass produced 
fabric can ever aspire to.” 


= Snob-appeal advertisements do not 
necessarily feature prominent real-life 
people. The Hathaway character is a 
mythical man of no prominence whatever. 
What gives him his lure is the fact that 
this mysterious Mr. X is obviously a 
foreign correspondent, an explorer, a 
diplomatic attache, or mayhap a spy. If 
he were a coal baron, the preside xt of a 
railroad, or an All-American halfback, 
Hathaway sales would be in the doldrums. 
The important consideration is glamor, 
and nobody has understood this better 
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Be it ever so humble, Him 


there was no place 


but home... 


It’s a lucky thing home was sweet in the “good” 
old days, because that’s where people were 
stuck most of the time. 


Housewives had their hundred and one daily 
chores. And husbands, with their daily 10-hour 
work stints, had neither the time nor the urge 
to go anywhere but home. 


In recent years we’ve had the most pleasant 
revolution in history . . . a big change in our 
way of living. Appliances have provided us 
with mechanical maids to help run our homes. 
Our work week has been abbreviated. 


To a startling degree, we now travel more, 
entertain more, pursue more sports and hob- 
bies. And, today, a large segment of America 
enjoys this pleasurable “holiday way”’ of living 
virtually every day. 

It’s this segment—the leaders in “everyday 
holiday living”—for whom Holiday Magazine 
was designed. They’re the first people in every 
community to accept new ideas, new products, 
new ways to enjoy life both at home and away. 

Each month, Holiday whets the appetites of 
more than 850,000 of these pace-setting fami- 
lies—families who influence millions. 


This explains Holiday’s incredible success. 
It explains why Holiday is the only magazine to 
show gains in both linage and revenue every 
year since 1946.* Be it ever so unique, there’s 
no magazine like Holiday BUT Holiday. 


*Source—Publishers Information Bureau 


HOLIDAY MAGAZINE 


A CURTIS MAGAZINE 


... its readers are leaders 
of the big change to “everyday 
holiday living!” 
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than JWT in its advertising of Pond’s 
vanishing cream. 

The half page shown here, featuring 
the Marchioness of Milford Haven, is a 
typical advertisement of a_ series that 
began all of 25 years ago with, I think, 
the testimonial of Marie, Queen of 
Roumania. The important thing to note in 
this current ad is the fact that the Pond’s 
lady is a Marchioness. Therein lies the 
glamor—as against, say, Mrs. Leo Duro- 
cher or Mrs. Paul Hoffman. Note that 
the Herbert Tareyton campaign features 
the approval of “socialites.’”” Perhaps I 
am wrong, but I don’t believe this cam- 
paign has ever used the testimonial of a 
“commoner.” 

What set me thinking in this Chester- 
fieldian vein was a letter of complaint 
from a correspondent. He avers that snob- 
appeal advertising is offensive to him on 
the ground that it is undemocratic and 
un-American. He also contends it encour- 
ages people to live beyond their means. 
“This business of forever aping our 
betters,” he says, “is ruinous both to our 
paychecks and to our peace of mind.” 


# I tend not to ge along with this point 
of view. Most of the characters drama- 
tized in this type of advertising, snobs or 
not, as you prefer, are persons of refine- 
ment and good breeding and far more 
worthy of emulation than Moon Mullins 
and Li’l Abner. Few campaigns use such 
overt snob appeals as the examples shown 
here, but most advertising does portray 
the activities of people, either real or 
mythical, who are well-dressed, well- 
scrubbed, well-mannered, ambitious and 
anxious to get ahead. Advertising, 
because of this, is a powerful force 
inspiring us to be—not the men we are— 
but the men we want to be. The little 
bit of snob that is in all of us has con- 
tributed importantly to our fabulous 
standard of living. 

Of course, the consideration of appro- 
priateness is important. I cannot imagine 
the fastidious Commander Whitehead in 
the role of ambassador extraordinary in 
behalf of Dinty’s corned beef hash. Nor 
can I imagine the elegant Marchioness 
of Milford Haven testifying that Duz does 
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everything. I have a notion that testimo- 
nials, snobbish or otherwise, are seldom 
believed when they are out of character. 


Looking at Radio and Television... 


They re Off at Hollywood and Vine 


From the earliest moments of the an- 
nouncements of the coming tv spectacu- 
lars, the sane, scientific advertisers who 
are in all media for the long haul shud- 
dered at the prospect of the cosmetic and 
automotive madman Muntzes bidding up 
the prices in television to a point where 
there would be no pay-off from a cost 
per thousand point of view. Well, it’s hap- 
pening—and worse than they feared. 

It seems that there are too many spec- 
taculars and too few pieces of talent and 
too few good producers. Here are some of 
the often rumored bits of gossip: 

The bench mark of what the sought- 
after talent should draw seems to be what 
they got paid on the Ford Anniversary 
Show or the General Foods Show. The 
former reputedly hit a $250,000 talent 
budget and the latter, though obscured by 
many obtuse charges, came to consider- 
ably more. 


s The most sought-after acts are those 
that have never appeared on television. 
Judy Garland, with a new picture that 
may be big box office and certainly will 
be heavily promoted, since it cost over 
$5,000,000, is a hot item. She has been 
offered $100,000 to do her Palace Theater 
act and will probably be offered more 
when the tense, competitive bidding 
starts. This means that the costs of talent 
and production, only, for a Garland spec- 


tacular will end up in the $250,000 class. 

Danny Kaye is another hot item. He 
has already turned down over $160,000 for 
himself alone. Add to this the little es- 
sentials of production and hold your ears 
when the bill comes in. 

Bing Crosby is continually being be- 
sieged with more and more handsome of- 
fers and will take no less than his friend 
Bob Hope, who claims he is getting close 
to $125,000 a show. Neither of these gents 
needs the work very badly and may hold 
out for still more. 

Since so few big names are available, 
the impresarios have had to go to prop- 
erties and cast them. Have you had a hint 
of what is happening to property rights? 
Every literary agent knows the desperate 
situation and every day the rights go up. 
Then comes the casting. Gene Tierney 
who is not a hot box office name, was of- 
fered $15,000 to appear in one of these 
shows—Gene Tierney! 


# And what do you suppose the impre- 
sarios get? It is an accepted market value 
for producers with standing office staffs 
who take care of everything to get $25,000 
a show. Needless to say, as this gold rush 
in television is bragged about by the re- 
cipients in the haunts from Romanoff’s 
to “21,” the prices all along the line go up 
accordingly. 

Take the fellows who have to put on an 


“inexpensive little’ drama every week. 
The Goodyear-Philco “Playhouse,” “Stu- 
dio One,” Montgomery, Theater Guild, 
Elgin Hour, Chrysler Hour, Kraft, etc., 
must compete for performers and scripts. 
Scripts have gone as high as $3,500 in an 
ever-tight market which is presenting few 
new writers and many new shows. Talent 
has gone up, too. 

There are many more bizarre exam- 
ples. Half of “This Is Your Life”—alter- 
nate weeks, that is—is offered at $50,000 
for talent only. “Halls of Ivy” went for 
about the same. The world is whirling 
madly about the television industry. 
What’s going to happen? 


= In the first place, sets-in-use are not 
going to increase. One third of the homes 
will just not be available because listeners 
are sick, dead, just gone out, or the set’s 
on the bum. Three networks are compet- 
ing heavily, so the split’s bound to be at 
least three ways. That leaves a handsome 
10,000,000 homes to the winner and 7,000,- 
000 each to the runners up. Assuming that, 
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at $250,000, a spectacular gets the maxi- 
mum, the cost per thousand homes is go- 
ing to be $25. A good cost per thousand 
historically is around $7. Therefore, an 
advertiser is going to get three times the 
value from a spectacular, or he will re- 
sign himself to the fact that television 
costs more than any other medium. 

The plain cold fact is that a bunch of 
wild buyers are doing irreparable dam- 
age to the television talent market. They 
are making it hard on the legitimate, old- 
line, hard buyers who are trying to make 
television a good advertising value. They 
will tend to drive the rational advertisers 
into the magazine concept which gives 
the networks control of the prices, and 
the networks are guilty of having started 
the policy of “it’s only money” in nego- 
tiating for talent. The commitments are 
made for this year, but, when the honey- 
moon is over and the costs are in, a drive 
by the ANA and the Four A’s should be 
made to temper the mavericks and mod- 
ify the spectaculars until the pay-offs 
are relative. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

Fifty years from now, if any adver- 
tising researcher looks back at our pub- 
lications he will be inclined, I think, to 
muse on us as a generation of gimmick 
artists. Writing, he might say: “Appar- 
ently in the 1950s, a great many adver- 
tisers had lost the fine art, if they ever 
knew it, of selling products on their 
merits. They therefore resorted to the 
use of many gimmicks. Among them, 
fake list prices that could be radically 
discounted; price cuts in huge type; free 
deals in which the gift got much more 
space and emphasis than the item for 
which the ad was run; customer parti- 
cipation deals that roared like lions and 
brought forth mice, etc.” 

Much. can be said for gimmicks in 
both national and local selling—if they 
are consistent with sound selling, if they 
result in PLUS business, if they are an 
addition to intelligent sales effort and 
not a substitute for it, if they represent 
worth while benefit to the reader. 

The trouble is, many of the people 
who resort to gimmicks, many of them 
in high places, mistake gimmicks for 
selling ideas. My guess would be that 
not 50% of the gimmick deals appearing 
in publications work sufficiently well to 
merit their cost. 


ws Yesterday a salesman for Fiberglas 
awnings came to me, following up a 
response I had made to an ad. It in- 
volved a glass door awning advertised 
for 20-some dollars. My office is a brick 
dwelling. I thought I might consider 
such an entrance awning, and others, for 
it. 

The salesman measured my door and 
announced “$108’—for one awning. In 
the friendly conversation that followed, 
as to why I would not buy, he told me 
the cheap awning might be suitable for 
a back door, but it was small and 
pitched so a door could not be opened 
under it, unless it was perched com- 
pletely above the door. The various 
companies using that “pitch,” he said, 
find ways to avoid delivering that awn- 
ing at that price, even for back doors. 

He also said: “People don’t believe 
the ads. They know advertising’s full of 
fake pitches and a lot of lies and exag- 
geration. But they respond to such offers 
anyway, always hoping to get something 
extra,” 

A salesmanager friend of mine—one 
of the best in the business—tries to tell 
me that it is much cheaper to sell with 
gimmicks than to teach salesmen to sell. 
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But my friend is long headed and all his 
gimmicks are with a capital “G.” He 
truly stimulates sales very successfully 
with them. But he is honest, and sophis- 
ticated. I contend that with the gim- 
micks, even the best, there should be 
selling consistent with at least the most 
elementary proved principles. Whatever 
the Gimmicks achieve, the Gimmicks 
plus a little sound selling would achieve 
more, and profitably. 

All the above is occasioned at the 
moment by the ad shown here. For ad- 
vertising shares with the specialty in- 
dustries and with specialty selling and 
other selling, in this mania for not ex- 
plaining and selling a product—but 
rather, some gimmick. It is a national 
phenomenon. The assumption presum- 
ably is: “It’s hard to explain why our 
product is good and should be used. It’s 
easier to suck the reader into a trial by 
making him think he’s getting some- 
thing for nothing. Then after the trial 
maybe he’ll be too indifferent to other 
products to forsake ours.” 

Now this above is a strong headline. 
But when the reader reads the ad, if he 
has an average automobile, he finds that 
if he goes through whatever ritual the 
company prescribes, he is to have only 
a quart of oil free if it’s needed at his 
1,000 mile oil change period. Or if his 
car is a clunk, maybe two quarts. If 
there’s anything DARING in that offer, 
in exchange for 70 gallons of gas busi- 
ness, then the bright lexicon of my 
youth led me to understand the word 
“daring.” 
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This Little Red Barn is a radio program on 
Fort Wayne’s WOWO. It’s a farm program so 
real to its listeners that they can almost tell 
you the pitch of the roof. Matter of fact, a 
blind listener built a scale model of the barn 
and sent it to Jay Gould, who runs the program. 

From the sounds that go on, you’d think Jay 
was talking from his own farm in Allen County. 
He uses words probably never heard on any 
other program. But his listeners understand. 
Because good farming is next to good religion 
with Jay and his friends in Indiana, Michigan 
and Ohio. 

And do they like it! Here’s a typical com- 
ment from the hundreds of letters that come 
in each week: ‘“The very first door I open 
every morning is the door to the ‘Little Red 
Barn’ on WOWO.” 

You, too, can open the door—for bigger 
sales of your product. ‘““Tommy” Longsworth, 
WOWO Sales Manager, will gladly lift the 
latch. Call him at Anthony 2136. Or call Eldon 
Campbell, WBC National Sales Manager, at 
Plaza 1-2700, New York. 
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wowo, Fort Wayne; WBZ-WBZA + WBZ-TV, Boston; KYW + WPTZ, 
Philadelphia; KOKA, Pittsburgh; Kex, Portland; KPix, San Francisco 
National Representatives—FREE & PreTers, INC. 
KPIX Represented by THE Katz AGENcy, INc. 
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Block Drug Slates Spot Drive 
| Block Drug Co., Jersey City, N.. 
\J., didn’t take long to decide what | 
to do with the money freed by 
the eviction of “Name the Tune” 
by NBC-TV a few months ago. 
It’s going to spot tv. One-minute 
spots for Amm-i-dent are being 
scheduled on leading stations in 
107 major markets for this fall. 
Frequency will run as high as 25 
per week. Harry B. Cohen Adver- 
tising Co. services the account. 


Over aoe 
1,000,000 Men 
With High Incomes 


‘Waters Gets Troy Lingerie 


| Helen of Troy Inc., New York, 
‘has appointed Norman D. Waters 
_& Associates, New York, to handle 
advertising for a new lingerie line 
_in the medium-price field. Media 
‘will include fashion magazine ad- 
_vertising backed by business pa- 
per advertising and a dealer sales 
‘help program. 


The family incomes of Elks are far 
above average. That’s why these 

~ fraternal-minded men are exceptional 
; bed > prospects. They can and do buy 

2 >) more to live better. 


ere en 
i tp ee aa 


All Elks are co-owners 
of The Elks Magazine. 
They welcome it, read it, 
believe in it. The 
effective selling power 


Carter, Toni Sign for ‘Corliss’ 
Carter Products, New York, and 
Toni Co., Chicago, have signed to 
sponsor ‘Meet Corliss Archer.” 
The situation comedy returned to 
CBS Radio Aug. 30 at 8 p.m. EDT. 


‘ Ted Bates & Co. is the agency for 
= ; of The Elks Magazine Carter. Time for Toni was bought 
‘ DD is due to the preference through Leo Burnett Co. 

s these 1,078,590 men 
give to the products John Strouse Named V. P. 


John C. Strouse, account ex- 
ecutive in charge of Colgate- 
Palmolive Co. advertising at Cun- 
ningham & Walsh, New York, has 
been elected a v.p. of the agency. 


advertised in it. 


B&B Boosts Lowenstein 


Larry Lowenstein, who joined 
Benton & Bowles, New York, five 
New York « Detroit « Chicago « Los Angeles years ago, has been named direc- 


|tor of publicity-promotion. 
pon't "PICK BLIND” 


m IN SHREVEPORT! 


ee 


Look at KWKH's Hoopers! 


JAN.-FEB., 1954-— SHARE OF AUDIENCE 


Hoopers show that despite com- 


Cee tan at rs ct soc [Tae [ woe | ARON | RAQR OON [PATON 

the BIG Shreveport favorites, [2AM ta90NooN | 381 | ws | 42 | wa | ns 

Shreveport sopresenteonly a [2 wGONseaw,| 43 | nia | 9a | 61 | ine 
; . | es 

a of KWKH’s total cov- = ng paw yd 54.6 | 112 85 24.0 


Look AT KWKH's S.A.M.S. AREA! 


S.A.M.S. credits KWKH with 22.3% more daytime 
homes than all other Shreveport stations, combined! Yet 
KWKH gives you 89.4% more listeners-per-dollar than 
the next-best Shreveport station! 


WK 


A Shreveport Times Station 


50,000 WATTS 
CBS RADIO 


SHREVEPORT, LOUISIANA The Branham Co. 


Representatives 


Fred Watkins 
Commercial Manager 


Henry Clay 
General Manager 


Advertising Age, September 6, 1954 


Getting Personal 


Charles O. Puffer, head of his own Chicago agency, is proudly 
showing pictures of Heidie Von Marvon, a German short-haired 
pointer, who has won three first places as best of breed at the 
Regina, Sask., dog show. She has chalked up seven points toward 
a Canadian championship, and will make her U. S. field trials 
this fall... 


The Iowa Press Assn. has bestowed a “Kernel’of Iowa” title upon 
Austin Schneider, of KVTV, Sioux City—first tv newsman to re- 
ceive the award. It was given in recognition of his outstanding 
promotion of the state and his participation in state activities. .. 

Ray Dubrowin, display manager, merchandising services depart- 
ment of General Foods Corp., White Plains, N. Y., has been selected 
chairman of Popai’s door prizes and golf prizes committee for the 
annual outing and golf tour- 
nament to be held Sept. 10 
at the Westchester Country 
Clue, Rye, N.Y... 

Edward L. Bernays, p.r. 
counsel, has been named by 
New York’s Mayor Robert F. 
Wagner as a member of the 
advisory committee for the 
aged of that city. Mr. Ber- 
nays is also a member of 
the p.r. committee of the 
New York City Department 
of Commerce and _ Public ; 
Events... 

Back from his vacation at 
Lac du Flambeau, Wis., 

Paul Bezazian, treasurer and 
partner in Burton Browne 
Advertising, Chicago, reports 

that he did an average of 

two miles’ swimming eac: 

day, for a vacation total ot 

30 miles. The site was Whi‘e 

Sand Lake—and nary a life- a 
guard anywhere in_ that ee 
pristine locale... 

Truman S. Wood, adver- 
tising supervisor of Conti- 
nental Oil Co., Houston, is 
the proud father of a first child—a girl named Robin Buffett Wood. 
She was born on Aug. 13... 


When Jack Pearce, Station KYW director, returned from three 
weeks’ Army reserve training as a first lieutenant, he found he had 
been promoted to Captain. Since his unit was still away, he sup- 
posed he’d have to wait until fall for his colonel to swear him in. 
But he found that KYW newsman John Franklin was a reserve Ma- 
jor. Maj. Franklin swore in Capt. Pearce and presented the latter 
with his old captain’s bars in the bargain... 

Fred W. Geibel, publisher of Marine Digest, Seattle, and Don 
Page, marine editor, Seattle Post-Intelligencer, shared top honors in 
“anchor” awards made by the Port of Seattle for coverage of the 
maritime field. Presentations were made at a maritime press lunch- 
eon in connection with the Seattle Seafair. Geibel’s award was 
based on a series of articles he wrote during a two-month trip to 
Europe... 


Herbert M. Moss, president of Gotham Recording Corp., has 
what he thinks may be a record in the television industry. In co- 
operation with his producing partner, Bob Jennings, Mr. Moss now 
produces four different shows on four consecutive days on four 
different networks. The shows are “Chance of a Lifetime,” “Two 
in Love,” “Through Other Eyes,” and, beginning Sept. 8, “The 
Jimmy Nelson Show”... 


Al Paxton, McGraw-Hill’s Chicago v.p., is back on the job after a 
summer visit to Europe with his family. They saw the sights in Eng- 
land, France, Switzerland and Italy... 

Francis S. Murphy, retired editor and publisher of the Hartford 
Times, and chairman of the Connecticut Aeronautics Commission, 
has accepted a bronze plaque commemorating the construction of 
the terminal building named in his honor at Bradley Field, Windsor 
Locks, Conn. Mr. Murphy has headed CAC since its inception in 
1046... 

Neil H. McElroy, president of Procter & Gamble, has been cleared 
for appointment 2s head of President Eisenhower’s Conference on 
Education, a Hoover commission which will study U. S. school prob- 
lems in all states... 


Crosley Broadcasting Corp. VIPs are currently sopping up the 
sunshine and moonshine of Miami Beach. Among the bigwigs of the 
WLW ‘stations gathered there are Harry Mason Smith, v.p. in 
charge of sales; K. T. Murphy, v.p. and treasurer; John T. Murphy, 
v.p. in charge of tv operations; James Leonard, v.p. of WLW-C, ae 
Columbus; H. P. Lasker, v.p. of WLW-D, Dayton; William P. Rob- 
inson, v.p. of WLW-A, Atlanta; B. Musnick, v.p. of the eastern di- 
vision, plus non-v.p. executives from various units. Heading the 
meeting is Robert E. Dunville, president of Crosley Broadcasting .. . 

While he was vacationing in Spain, the ten-room home of New 
York Daily News Advertising Director Thomas J. Cochrane Jr. was 
entered by a burglar and havoc was wreaked by smashing several 
heirloom lamps, ripping up the upholstery and knocking things off 
table tops and shelves. Unable to get out of the house, the burglar 
finally starved to death. The entry was discovered by a housekeeper 
who phoned police. Detectives finally located the starved body of 
the criminal under a living room chair—a gray squirrel... 

Benton & Bowles Board Chairman William R. Baker Jr. heads up 
the advertising committee effort for the 1954 Travelers Aid Society 
campaign... And William A. Foxen, assistant to B&B’s president, 
has been named a consultant to the Hoover commission on organi- 
zation of the executive branch of the government... 


CHANGE OF PACE—Clay Buckhout, 
advertising director of Life, with 
his daughter, Constance, on vaca- 
tion at Jasper Park Lodge in the 
Canadian Rockies. 
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SSTAND SALES! § 


(a record of phenomenal growth) 


tr _ 


Re ae 


Lo oK AT 1,708,015 copies purchased voluntarily 
| eT orp T en each week at newsstands alone .. . 
i TH a proves that fast-growing TV GUIDE 
seg ported in AB con the Cony sales has taken a firm hold on the public. 
*no Marc ’ 1954 
Your advertising in TV GUIDE 
—. will now reach over 2,000,000 
: ga 5 families who read and use 
; 1.567.336 TV GUIDE 
1,561,265 every day... 
1,460,796 seven days 
aa 1,374,370 a week! 
1 Tt ae Companion eye 
Woman ,209, 
Coronet pe 877 i 
10 Life :. 
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BIGGEST BONUS BUY IN MAGAZINES 
NOW 22 EDITIONS, SERVING 104 OF THE 162 STANDARD METROPOLITAN MARKETS 


NEW YORK CHICAGO PHILADELPHIA LOS ANGELES DETROIT 
ADVERTISING OFFICES / 488 Madison Ave. 6 N. Michigan Ave. 302 N. 13th St. 1540 N. Vermont Ave. 76 W. Adams Ave. 


Plaza 9-7770 WaAbash 2-9366 LOmbard 3-5588 NOrmandy 2-3101 WOodward 2-5115 
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LARGEST CUTOUT IN LARGEST STATE—That’s the boast Highway 80 near Dallas. Tracy-Locke Co., Dallas, 
for this new illuminated Fritos display on U. S. is the agency. 


ACE TASTERS—Louis Petri (left), president of Petri Wine Co., San 
Francisco, chats with Edward R. Merrill, Young & Rubicam v.p., at 
one of a series of sessions devoted to fall ad planning. 


E. P. H. JAMES has been appointed a 
v.p. and assistant to the president 
of A. C. Nielsen Co., Chicago. For- 
merly a v.p. of Mutual Broadcast- 
ing System, he was for many years Jones Schubert Rawlins Thomas Cathcart 
in charge of advertising and sales 
promotion for National Broadcast- 
ing Co. 


SURROUNDED—Les Rawlins, general manager of KDKA, Pittsburgh, 

seems delighted to be outnumbered by feminine timebuyers at the 

radio station’s three-day presentation party at the Stork Club, New 

York. His guests are Ruth Jones and Genevieve Schubert of Comp- 

ton Advertising; Helen Thomas, 

Christie Kenny Pardoll Weisbrod Kane i isn. ° = a Street & Finney, and Edna Cath- 
cart, J. M. Mathes Inc. 


CAPITAL CONTESTANT—Linda Weisbrod will represent the District of 

Columbia in the Miss America pageant this week. She is showin 

with four New York time buyers, who helped in the judging, for 

WWDC, which conducted the District competition. Pictured are 

Orrin Christie, Morse International Advertising Agency; Phillip 

Kenny, Kenyon & Eckhardt; Arthur Pardoll, Foote, Cone & Belding; 
and Martin Kane, Hewitt, Ogilvy, Benson & Mather. 


Cobb Marcy Lanigan Skoog MT TO MG TO MAGNIN—This boy is 

RCA BUILDING OVERCROWDED?—Hicks & Greist, New York agency, re- working on ap stot MG a 

cently made office space available to NBC-TV so its representative 47, part of a gh a + 

and agency account executives could find immediate answers on ar tig bs ron ‘ao ia a . 

: PP: agnin . stores, is- 
COINCIDENCE—The sales value of the female derriere is attested by clients’ program problems. Sessions lasted through three days. g 


these two posters, promoting beer and gasoline side by side. They Shown are Lewis Marcy, NBC-TV network account executive; John rm004 Peg Scaggs no Macey 
were posted by Wyckoff & Adkins, San Francisco. B. Lanigan, NBC’s eastern tv sales manager; R. Earl Cobb, copy su- P a eB yne, O., . 
pervisor, radio-tv department, and Charles V. Skoog, copy and y ‘ e 


merchandising director, both with Hicks & Greist. 


= = CHOICE 


Gin-and-lonic with Schweppes 


-relax and enjoy it! 


p-. are HUNTER Sunkist-best one of all! <.. ~> Sern, 


LYING DOWN ON THE JOB—Schweppes (USA) Ltd. and Hunter-Wilson Division of Frank- 


Sunkist’s 24-sheet posters have been up in the East at least a month. Who was first? 
fort Distillers Corp. both are using the contour-type treatment, Schweppes in its car 


(Schweppes had the Commander in a lawn-type chair last summer, advertising 
cards, Hunter in outdoor posters and below-counter cards. Sunkist Growers, Products Schweppes quinine water.) Hewitt, Ogilvy, Benson & Mather Inc., New York, handles 

Division, also is featuring a hammock in its 24-sheet posters. Hunter was posted orig- the Schweppes account; Kenyon & Eckhardt Inc., New York, is the Hunter-Wilson 5 
inally May 25 on 24-sheet posters. Schweppes came out June 1 in transit advertising. agency and Foote, Cone & Belding, Los Angeles, handles Sunkist. 


NeaiNes, Me Peet ea oe eae ‘ Se Sia eee bo. § eA OE Ae I ae) inna tae Puke ot ieee ne ae a oP 00S ae ae pee Bis a a es, Pe CIN tn Bev Ry Pea ee ENE > bet sate ef s SR pen iar peta 
gee cal Ae eg Mirae ce gad aera * rc hk SRR ek LeU ae Rah Siena Le tii dalt weee eeu OaMR A Cos Ta be veep ee EE BU gates batrb eI A Ss 7 Ge Ro seen Gh Se RNa ONL ae Ce Pele fogthy SR emer Pe Ree A ae ie ke ede A NN aie eo 
2 As; i Rate ae Or aL aE OME.) AR ee os BH ee et ; bes dois ah Cy PEt BAR ata 3 fal 3 SNR mar ag LO aE Ee AL ets ary Ek OS Pee Bae Be Ca C?: Tk Sete pga, eNO PORT CORRS Te Smt hn ea ed cae GENO TE ete RE EE hte Ch aad 
Pe hea Ie Ae aS wee ae ee Poe OT Se a ei gee ee ae ee Pee ee es COMES ee TRA Se EeePC mee Re. RL Re eae aN Mt SMM A NE GED SN Ee Sees POD AR SSO SRB Gi tar o8 Tne Sh er 
eR sas ETE sd Fs A a SR RN ee ee Ban Pah) tS Spe teet en S oe. TRE oT rains One he Me * ees 2 Lae SEAL ae fee DOC MECN Np Wee en RRL PRON uk Ean ete ten TEAL Me Le eR gee rie eT ah ay iat a ns ee Range ade RAS Sack iy See Pe ea Seeks hike weed ¢ 
Nhe ESS any =P tte tr) eae fe Soe Lae Pere Rtn PR gem sets ya ah Themes 5 A ek RES SN rege Ay SA) SER, SEP Re a eee Sas: Rete Seley eine: Ske TER ly Grains eRe a oe pedo cd Pi aman. fe eee 4 San tot Nits care tats, ET Py ay:, Ay eee 
Sir a ce tN Wes AM ah ree os ee CATED ore Stk e PRE NEE Cot 9 awe. emery Me boon pee Rt Ls Gene ANGELA 278 SN Ga ee ot Mai) Saban COS Ceres Se Peeing re Bem edt Se Ue eee 7 ae oe Soe Beto gee CE hg ante pee Sree ee ae SA'S 
ne Rigi pone ee Der iad in Uap Teds ks cate Seis oe eee Fie PES Boag so oe EEN Boerne, OaLre ont yn ete ‘ sa lle agin RMR Sia ie Rag fat Rass Ss ori Se pamienets # bree 2h a ae ec an sea. Fie wo ‘Sega 
ets: 
a3 42 Advertising Age, September 6, 1954 sie 
i Nae 
_ ene 
ze ss 
7 is cor as oe ~ 7 em * Stn Paes OF Ne eae peer csi See 7 
ape ae ees ey), ee ee, 
- ; Te ae. dita ae ee ee or i ‘ 
: x Z i ee ee Ope ve ‘ oo aie ~ ; 
a . —— See ae rs Bes [i +i re ‘ 
eee lll Roles 
: . Pik a Re Be ee OMe ge ee ein are ee 
‘ F ee ee ee oR ee ae aa 
2 : ; oe ee 5h eae che, a Sa. 
“f en : eg Fre ek ar ies i kt oe ee ee RM oe ce gin er a). oe ie A eee. ' a ae Ob mee ee aa a eoieameets | 2 Ce er -. 2h aa Be 
5 . leg ee Rae is Po Se Oe eae ate : Ee et ee : Ce OS a ea i RON AS tees ss eee Re: gk, ae ae a 2 i are een 
: pone OBESE. vss ts Cae a a BEE, 2 Te $ SORA. y = Bae A NEO Peet goes Sate on te a ie ee ee : Ree Fee 
’ "es oe Boa ae 4 eae : £ ; om 7 . "i ay “eas ae Fos Lar. \. . \ imi airs: 
* _go : 7 ‘ Ss f° Bae am 
si aot , . = Bove aes «4 i RS 7 IRIS i ; ae : 
e : a * on Ne Ee. NO EO OCT LLL ALLEL Ae: -— % i ee ee 5 — AS ae 
i. <a WZ , . OOO OAT ERE A Bao A Mk rer aan es . . es at ae . 4 : es eee, Sony ti ee a : . Be - ee 
7 oan 4 AY us sree ee Be Hn ly Ee eS re ee te Bo ashe 
y. aS — en be —a em er = es a ee ee 7 Gee Se aa ras 
‘ yee a yt + Se gl 8 ee FO ae : eS ae eek 
‘i f F ‘ eae Ee See Re : ee ae OF 4 eee 5 Se oa 
ma 0 r 4 eg cas Bs —— # OS ee cc S32 a 
5 % -- sehen Chips « cs Bae . co ae + ee ee a oe ae 
| . eu ter ~ es We j See tee ee ee ae 
- i = ca i¢ : ‘ >~ Ps 4 Ss Pi * ae 5 Sete re or oS eee ae ae is ‘ 
i : . ; eS cS ee) oe Se ee aS a 
e Rich Mle * ¢ ; f sf Pa wat pe. 3 av F 4 Si ‘ a = = “aS é be takoag ey es ne th a 
a; : ¥ . . " ; : ; oo = si se : « ss se % J s - Pe er = ‘oa = eines a 
ie *. i et mM : * Aaa . 4 : “df. ars ee Se See Ss eta 
a <<, = ~ * -o: re : ; : eo \ 7 = “Sa ae A eR Bent 
99 ky kone $ Pail n < 5 aie oan £& € <> 3 noe S i bas = 
‘: les 4 a a “ Oe es 
= Re: ee ‘¢ 3 ri iat 
: Eas : A 4 Ss FS Be (ie age he ¢ 
; Be ee ohn se : I 4 ee i= ee 4 BY Las. 8 : 
bi _ eeenatia aoe ae aes snk 
ee ; Tee 
a hes 2 pee ho Bt Ps st inet 
: ae — ——_— oa tilled | a 
an me ita” - i ge Rec oo ESS . “ae x 3 os pate 
ey — E Bie ei oe : : . F Pa ‘ iti = ae 
; % a Seas : : a ee 4 ' OE hha pred sii Pear | colts Ne ae sy, Ripa aes en Tare Bees 
ne ow ge lc , as ~ con) eames gists 
. : Ra: 7 4 ‘a is Bt, FE bs. ~ * be ay ee 4% Care ae ee? Teens ee ® = gan Se nee 4 Loa +e 
F a aii Ge eee Regge eee ae 3 . ‘ is ets 3 Sars US, eI cea) N ae oregon Nee aes oe 
ae: << ge =. fe “ae ee deere nag Res , Re te ieee aE 
oi t acs Od p oe | 4 a i — Se ONES et, oom =e ane ey Niro wen rca ae Ge a 
ie io pee ” a ; \ eRe, . ‘ CSS » sin tg Tag es een ee Bre aL 
ie: —- a eee o~ Ms aie - <? 4 oy : —— 0 F sales wey 
: ad : :. a ie 4 oR % J ‘ ie. = . he Tis pear iS ; pce a a 
2 ” 3 : be ss Ss * 4 3 i # . > Fe a ae nei 
4 is 4 ad ’ oe, = a ° ex, $ ‘ f é j ai a * " es 3 fi i i q uF so 
ges: y 5s 3 s ~~ 4 a » et P ; F 5) ‘ - " aS : 
es ‘ - ~ bhi, Fi £ es TOONS : . : F 3 
MES . ieee gan i ‘ike : ——— y b ae P re ae : i . — : ‘ 
4 Bs 2 we + < ae Y ‘ s GAP Fy ee : apes ; 
} ey oie : : "5, ig Ao ; & : aay Eat cae ’ SS o-. te é 
mw. Ce . 1,7 al a er pe ‘ 4 ‘ at RSS nies : e 
ie iad : ate ; —— ye -. ; ‘eon a cars PG: ae Minis 3 ee S& : i . ; 
ae 4 es er Nay i aoe P * te F ? ay ee 3 SS ae i ? 
NV \t We lhe” ae y , 4. 2. | 
de ak Se & ven § “i [ ¥ : ? 5 é noe ihe ae ss SS : — i = 
ie i .» A , = " = “ — Pt. “AES , 
= : ek a pie ii ; J Ea ee a , ak Rie : 7 ~ ee. 
ba: eH ne % “¥ oe E 3 cig <4) % ae oa eee 
, . Ga a\N a > a pees ie >) ‘ae oe : 
oe a # ES be site a " is 
: é oo 2 © a ef Se all ae 
i Fs /. : es ee , 
a +.) oa he a : & a 
a res a. a ae i Pi ae eS oe ,. ae : “ 
ee i ? ig oe oe haan — ae aoe 
; ss , ‘ baile I -ealael oe ae ” te afi one Saeam f 
on 4 a oO : a nae 
7 : Mero " 
ee ek 
ae Laaiake 
oe et Rac ae i . Co Fx 7 ree nee 
= me ‘ ro ee a = A SS ae 
= : ee 
ee - ‘ — = i 
a . =e ; — . as ; E 
Rattan — fry P ’ , * ay = ee : 
ee be ’ — pe a ms 
et, be i WS : ‘ 
‘ = j -— ts \ g 2 a ee x ee 
, 4 . om oe aja ee B e me 
bee : Ee ig ee 3 ! i — : = Re ” : dee te 
& Ei OO ees =: : : ey Syd 
ee ~ A ae . = oe mee Sire ; . 2 — Pa 
as ae ne ne ae ee eee ae . _ ,. a a eee. 
Coe § , a ak ae ees ),. iil * oe Phe so Say 
pao eg — \. i <i bce Boe SP sae ¥ —r ee hoes 
ee 3 ee % 3 — 4 NEED Gs) Pee te é ” Best ‘¢ ees is Saad a ee tae. 
r 4 ~ - a > se Fae ie > — cy i a, OO a a i 
4 Mag io Rs Se . Chee erie ee gs si apg ES ea ue ee ae tt : fe | i a se . 4 ie . yy See MR Woes 9 re sj ; Bs i oes Ns pg ss ia ee 
: Se x 3 Be ge aa er ok # 3 ile cies rears 5 Fe laa aa : Be tren 
ey ; “a ; en 7 ne — ssl ee We ee ; ~ ae a a ig ; pace 
cae ia ; - % ae fyi ’ ey Wk a a cei 
i n amere : poe , ‘Sa a Seen Egat We + i ee ee ge ot 
; iTS LUCKY when you ie RRS bh: Finesd et Z oe Bye oat Bis & ee ae Bes eas 
ms LUCKY ei, A .. (ioe mm : a, ? oe a kil be yh rm 
i LAGER ————— i ' i oS = ~ + a 7 ie 
* 4 i. q EF ad act : 4 Pere. eee a4 ee ook ee 
ra ‘ , ona wali 4 j ee ee - 4 7 & ~ A , pete faa c 
A ‘ _— = io °” | ~ * a >. 
ia , ST ay se = — ‘ ay : Bek = si oe f 
4 a ce tea ;  * an aS j ser. a: . ley. Aeoes Pee Saree ee ed d 
4 “ © i: is | % . * ee Rees on ed readies =. 
ss Z ce fre Rs, sgt ae a ; - 7 Hee a % abe Stina i % ‘ 
‘. . : 3 a rie t oll o He a eh ee é oe ’ % . 7 7 . ~. 
Je ‘ a et ies = Sec ean” ee se 2 a “Ss oar ae Sle f ‘ a slip i i as : Sake 
oe ‘ Saag . = ~ z . —— Peli * M piicis Sa ga he : ? Ri : “at re ae ag 
i : . ——— . 2 he si -_ orn 3) : 
; sa ee % | bas a e e <h . ‘ 4 ‘ 
| ta ’ t . eg ‘ . . ” i a 
: pers aie , see Se oar ae na Ee tome 
a) 
: 
a woh 
- ay 
\ Po he q * ; . cy > J f 
> a. _ ... anytime Uti 5 sl a : pe 
y a eS “oes € 
7 - J : 2 i 4 - F g 
of *’ 3 ‘ 
f . y "a i : ~ a ' 
me as ee Th "3 Pik, wij" ss 
4 ® . UNT; / tng) 
3 Pats pes rs 3 ~ “Se p ; 
Mo See ey > > "gh " = wy ~~ 3 Sunkis; 
Fa. te Sar A ‘ 
a wi rs ~ / 4 
‘eh a : . \ . r , : 
| 2 a | E 
: S , 
| 
’ - 7°. mm % P 
} 
é elidel ” es 
ne : “ = a . : . aR i bole iy = ; = E ; f a nee oe ine ape > rN er “tape Phe: 


arm ERE RE 


ie 


‘a breast developer that really 


Advertising Age, September 6, 1954 


New Drug Could Be | 
Greatest Invention 
Since Foam Rubber 


Cuicaco, Aug. 31—American 
women are going to get more, not 
less, busty, thanks to an imported 
galactagogue substance, if Thomas 
Wainwright & Associates and its 
client, World Wide Pharmacal Dis- 
tributing Co., have their way. 

(A galactagogue substance is 
one which promotes milk flow in 
nursing mothers.) 

World Wide’s product is branded 
Kurvon, and it is said to be very 
galactagogue indeed. This means 
according to Max Goodman, pres- 
ident of the drug company, which 
is selling Kurvon by mail, that it 
will add markedly to the breast 
dimensions of its users. 

“Here,” Mr. Goodman says, “is 
works. And Kurvon is a tablet 
which is perfectly harmless.” 


® According to Mr. Goodman, the 
product is being sold under an 


| Speed-O-Knit Machine 


‘have been appointed to handle ad- 


“unconditional guarantee,” and 
women throughout the country re- | 
port increases of “one, two and 
three inches in their bust meas-' 
urements in just a few weeks.” | 

Mr. Goodman said the active in-| 
gredient of Kurvon has been! 
known to the medical profession 
in France for 100 years as galac- 
tagogue. About 50 years ago, he 
added, the French started using it 
as a cosmetic to increase the size 
and shape of women’s breasts. Mr. 
Goodman said French physicians 
have endorsed the product and it 
has been successfully tested in 
U. S. laboratories. The product is 
covered by liability insurance 
written by Lloyd’s of London. 

At present, Kurvon is being ad- 
vertised in newspapers in 35 major 
markets. The Wainwright agency 
is mapping a consumer magazine 
and radio campaign for the prod- 
uct. 


Mike Gold Adds Nine 


Mike Gold Agency, Beverly | 
Hills, Cal., has acquired nine ac- 
counts since opening early this 
year. They are Charmfit of Holly- 
wood, West Los Angeles, manu- 
facturer of Radiant brassieres; 
Thomas Herbert Enterprises, Hol- 
lywood, maker of Albi home per- 
manent wave curlers; Lindy Pen 
Co., Los Angeles; Puro Water Co., 
Los Angeles; Cyril’s Wilshire 
Women’s Apparel, Los Angeles; 
Tyler Mfg. Co., Inglewood, manu- 
facturer of Spyral saw blades and | 
Tyler magic saw kits; Music Mas-_ 
ters, Los Angeles record maker; | 
Republic Construction Co., Costa | 
Mesa, builder of Freedom Homes, | 
and Cardarama Display Co., Bev- 
erly Hills, maker of Cardarama 3D 
displays. 


Michel-Cather Names Hurley 

Michel-Cather, New York in-| 
dustrial agency, has appointed | 
Robert Hurley assistant director | 
of its publicity department. Mr. 
Hurley formerly was an editor and | 
assistant research director with 
the American Newspaper Publish- 
ers Assn. 


Connecticut Network Elects 

Sam Elman, general manager of 
WATR, Waterbury, has been elec- 
ted president of the Connecticut 
State Network, which represents 
nine radio stations in major Con- 
necticut cities. Charles Bell, gen- 
eral manager of WHAY, New Brit- 
ain, has been elected v.p. 
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D-F-S, Taplinger Get New 
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Dancer-Fitzgerald-Sample and 
Robert S. Taplinger & Associates 


vertising and public relations re- 
spectively for the new Speed-O- | 
Knit hand-knitting machine of A. 
C. Weber & Co., Chicago. 

The machine, which will be in- 
troduced nationally and locally in 
the fall with a comprehensive ad- 
vertising, promotion and public) 
relations campaign, will be sold) 
primarily through franchised Pfaff 
sewing machine dealers. Weber 
distributes the Pfaff machine. 


Molsen to American Exporter 

Gordon P. Molsen has joined the 
Chicago sales staff of American 
Exporter Publications. Formerly 
manager of the export division of 
Hitchcock Publishing Co., Whea- 
ton, Ill., he will represent Ameri- 
can Exporter, American Exporter 
Industrial and Automotive World 


She Stopped To Shop 
Before Having Her Baby 


Dallas, Texas—On the morning 
of August 11, a pretty Dallas 
housewife pushed her way through 
opening-day throngs at the Morris 
Stores’ seventh suburban depart- 
ment store here and made her 
a. Then she sped on to the 

ospital to have her baby. 


That was the single incident Mor- 
ris Stores’ Vice-President and Gen- 
eral Manager Dudley C. Killian had 
time to remember, because August 
11 set a 26-year high in volume for 
= independently owned Dallas 
chain. 


Promotion for the opening of this 
seventh store had been a sledge- 
hammer-impact , <e section ex- 
clusively in The lias Times Her- 
ald. Mr. Killian called the response 
“simply overwhelming”. 

“We _ were all extremely grati- 
fied,’ he wrote. “There were large 
crowds waiting at the door of every 
one of our stores.” 


The six other Morris Store loca- 
tions are widely spread over Dallas. 


“The Times Herald was the only 
medium we used to promote this 
event, and it gave us the largest 
single-day sales in our 26-year his- 
tory!” 


All any newspaper can offer its 
advertisers is friendly, interested, 
action-provoking readership as 
measured not only by circulation 
but by specific reaction. 


Reader reaction to The Times 
Herald is illustrate. »y the sto 
above. As for circv ‘:tiun, the Marc 
31, 1954 ABC Audi'‘'s »me-day count 
lists The Times H>rald’s total net 
aid as 163,299 da: v, 
unday. In_ Dallas ‘County, 
Southwest's Blue Chip Market, The 
Times Herald reaches in excess of 
25,000 more families daily, and 
28,000 more Sunday, than any other 
newspaper. 


Coast 
The Times Herald is represented 


nationally by The Branh 


am Com- 
pany. 


(Adv.) 


in the Midwest. 


Bows bom Mt Washington TV 
$1,000 Pair of Irish Wolfhounds 


\ 


COVERS ALL THREE 


Use America’s 


only “3-state one station 
TV network” and save ... in just 4 weeks 
of a ¥% hour weekly program... the cost of 


a pair of Irish Wolfhounds worth $1,000. 


Because of WMTW’s tremendous cover- 
age we can offer unbelievably low rates. 
Average time costs run 54% less than the 
cost of a combination of the 3 TV stations 
giving next best coverage. 


Mt. Washington’s more-than-a- 
mile high transmitter beams a 
perfect signal over most of Maine, 
New Hampshire and Vermont. 
WMTW ’s three state coverage 
area is unequalled by any other 
television station in the country. 


229,884 TV sets. RETMA—July 2. 


CBS-ABC 


Wt, Washington TV 
WMTW 


i 


John H. Norton, Jr., Vice Pres. and General Manager 


CARRIES MORE WEIGHT 


WMTW serves a market with 
retail sales of over one and a half 
billion dollars... offers primary 
coverage of 445,000 U.S. families, 
many of whom have never re- 
ceived television before. Pro- 
vides the national or regional 
advertiser with coverage that 
can’t be equalled in northern 
New England’s 3 states. 


Channel 8 


REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, Inc. 
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Cabat-Gill Joins Agency Assn. | 


44 


Cabat-Gill Advertising Agency, 
Tucson, Ariz., is the first agency 


Sales and PR Notions... 


to be granted membership in the 
Southern California Advertising 
Agencies Assn. under its new as-| 
sociate membership plan, which | 
makes agencies in Arizona, Neva- | 


Merchandising Ideas 


da and northern California eligi- @ Hy Farber, Los Angeles adver- of Contemporary Design, of which 


ble for membership. Beckman, | tising designer, has put together 
unique self-promotion drive 
which at the same time boosts his 


Hamilton & Associates, Los An-|a 
geles, has also been approved for 


membership. own advocacy of design in adver- 
tising. Mr. Farber started mailing 

"YONNE SAYS:— 

A LITTLE GETS 


THROUGH 


ART PROMOTION—“People look at ad- um approaches. Half of the cans 


We don't have a Dyke, but it we did, you 
can be sure ‘Yonne would be on the spot. A few 
papers trickle in from the outside, but they can't 
get anywhere because ‘Yonne is on the job every 
day delivering up-to-the-minute local and world 
news into 76% of ALL the homes in Bayonne. 
**Bayonne cannot be sold from the outside’ 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
BOGNER & MARTIN 


ing designer. 


Nationally 
represented by 


vertising,” says this self-promotion will carry labels offering a 
piece, one of several produced by Teezer Toy” for three Jabels and 
Hy Farber, Los Angeles advertis- 25¢, while the second half million 


to agencies a series of five silk- 
screen three- and four-color self- eral Manager Robert Usen, is “to 
promotional pieces at the rate of determine first, if the response to 
one a month, each of which em- the free gift offer will be enough 
bodies a strong pitch for the art| greater than the self liquidator to. Fi ; 
approach advocated by the Society | compensate for the additional cost | o mes moe See 

| 


he is founder and president. Upon 
request, Mr. Farber follows with a 
pocket-size portfolio showing ads 
he has designed. His address: 3450 
Wilshire Blvd., Los Angeles. 

| ; 


e@ One of the week’s more dubious 
p.r. notions comes out of Sy!vania 
division, American Viscose Corp., 


* New York. In honor of the 25th 


birthday of Sylvania cellophane, 
the company sent out a birthday 
cake wrapped up in the product. 
Alas for the p.r. effort, however, 
the cake was stale, and it stuck to 
the cellophane! 


e With the distribution of 1,000,- 
000 special-label cans, Usen Can- 
ning Co., Boston maker of Tabby 
cat food, begins a unique “split- 
run” test of two different premi- 


“Tabby 
offer a plastic can cover free with 


five labels. 
Idea of the operation, says Gen- 


yy 
a LZ 


the national average. 


rate. 
better! 


Canton Repository. 


HOW TO HIT HOME IN CANTON 
A $500 Million Market! 


Canton Chio: A 500 million dollar market whose 80,913 fami- 
lies have two significant characteristics: their buying power is 
consistently and outstandingly higher than the national average. 
Their expenditures in retail sales are at a far higher level than 


The Canton Repository: Traditionally first in retail grocery line- 
age in Ohio! Why? Results! 100% city zone coverage, 76% 
metropolitan market coverage—all at a sensibly low milliline 


Get the whole story. It can change your schedule 


Ask for our Food Brand Distribution Study: Write Dept. A-9, The 


The CANTON (0.) REPOSITORY 


A Brush-Moore Newspaper represented 
nationally by Story, Brooks and Finley 


. .. for the 


Aree cent EDE we 


TASBY 


to us, and secondly, to determine 
if cat owners prefer items which 
benefit themselves or their cats.” 


-e Rose Industries, 510 S. Kenmore, 
Los Angeles, has announced what 
it claims is the first complete line 
‘of “dial-chart” mathematical cal- 
culators designed as good will ad- 
|vertising premiums. Printed in one 
ito four colors, the new series of 
four “Fingertip Figure-Finders” 
offers advertisers a range of quick- 
figuring gimmicks which, in the 
/'most complex model, includes in- 
‘ventory and profit calculation. 
|Rose is pushing them to premium 
|users as being “as inexpensive as 
calendars.” 


branch 
store at Church & Sherman streets, 
Evanston, Ill., came up with a 
neat sales idea for the 14,000 visi- 
tors attending the World Council 
of Churches conclave. W. L. Arn- 
old, store manager, instructed each 
\department head to find an ap- 
| propriate biblical quotation and 
then place at the department en- 
\trance a “teaser” sign containing 
jonly the biblicai reference. 

| For example, in the hosiery sec- 
‘tion was a sign saying “Romans 
'10:15,” which turned out to be a 
reference to this passage: “How 
beautiful are the feet of them that 
preach the gospel of peace, and 
bring glad tidings of good things!” 
Other references: In the beauty 
salon, Proverbs 4:9 (“She shall 
give to thine head an ornament of 
grace: a crown of glory...”); in 
‘the infants’ section, Psalms 17:8 
(“Keep me as the apple of the 
;eye, hide me under the shadow of 
ithy wings”). 


Puerto Rican Agency Moves 
ministration, Commonwealth 
Puerto Rico, 
Puerto Rico 
moved to 579 Fifth Ave., 
| York. 


The Economic Development Ad- 
of 
of which Rums of 
is a division, has 
New 


| 


ALL FISH 


CAT FOO? 


BOOT OM means 


TABBY TESTERS—Shown above are samples of labels used in Usen Can- 
ning Co.’s split-run test of premium offers. Offer made on label at 
left costs money, while the one at right is free. 


Schenley Advances 
Frank, Swann, Seidel 

Sidney Frank, assistant to the 
general sales manager of Schenley 
Industries, New York, has been 
named a v.p. and will take over 
the new position of general sales 
manager for open states of the 
newly combined Schenley and 
Melrose operations. Mr. Frank 
joined the company in 1946. In 
1950 he left to establish his own 
whisky brokerage business in New 
York and Cincinnati, and also 
owned and operated the Kentucky 
Distilling Co., Cincinnati. He re- 
turned to Schenley last March. 

In addition, Erwin D. Swann has 
been appointed a v.p. of Schenley 
Distributors and advertising direc- 
tor of the Schenley division. K. H. 
Seidel, advertising director of 
Melrose Distillers, a Schenley sales 
affiliate, has been made a v.p. of 
Melrose. 


Westinghouse Boosts Byrne 

Westinghouse Electric Corp. has 
appointed W. M. Byrne merchan- 
dising manager of electric house- 
wares in its electric appliance di- 
vision, Mansfield, O. Mr. Byrne 
formerly was headquarters repre- 
sentative for the Westinghouse 
consumer products national ac- 
counts department. 


Insurance Field Joins NBP 

Insurance Field Co., Louisville, 
has joined National Business Pub- 
lications, Washington. The com- 
pany publishes Insurance Field in 
two editions, the Life edition and 
the Fire and Casualty edition. 


Ws Photo-Reports 


Illustrated booklet describes how 
Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


Hew Advertisers 
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Stars of Filmed TV 
Shows Will Also Do 


Filmed Commercials 


New York, Sept. 2—If Arthur 
Godfrey, Lucille Ball and other 
network stars can pitch the spon- 
sor’s product, so can that syndi- 
cated tv favorite, Liberace. 

To counteract the network ad- 
vantage of having the star closely 
associated with the _ sponsoring 
product, Liberace and other lead- 
ing performers in the stable of 
Guild Films Co. are being made 
available to participate in indivi- 
dual, custom-built commercials. 
Guild Films decided to provide 
this service as a result of sponsor 
requests. 

Two types of commercials will 
be offered for the Liberace show, 
“Life With Elizabeth,” “Joe Paloo- 
ka,” the “Florian Zabach Show” 
and the “Frankie Laine Show.” 
One is the full endorsement com- 
mercial, with the star demonstrat- 
ing and talking about the product 
in the permanent setting of the 
show, for from 30 seconds to a 
minute. The other is an eight to 
ten second lead-in for the conven- 
tional pitch by a local announcer. 


# Guild will film both types of 
commercials in Hollywood at a flat 
rate. An advertiser may order as 
many separate commercials as he 
wishes to pay for, and Guild will 
write the commercials, if the ad- 
vertiser wishes. 

The company says this is not 
a money-making venture, but is 
intended primarily as a_ service 
for advertisers. Liberace, George 
Liberace, Betty White et al could 
be kept overtime if Guild’s 500 
sponsors should all decide to star 
their stars in commercials. 

Several commerciais already 
have been shot for banks, biscuit 
companies, automobile dealers, 
railroads, flour mills and home 
appliance stores. 

Liberace will film integrated 
commercials for Robin Hood flour, 
which has teamed up with the 
John Ingli; Stores to sponsor the 
half-hour musical show in Canada. 
Robin Hood, through Young & 
Rubicam, is co-sponsoring the 
telecast on all the English tv sta- 
tions in Canada; the flour manu- 
facturer is the sole sponsor on the 
French stations north of the bor- 
der. Spitzer & Mills, Toronto, is 
the agency for John Inglis. 

This film series already is tele- 
cast on eight Canadian stations; 
the new contract calls for its pre- 
sentation on all stations in the 
country. 


Vignolle & Powell Adds Three 


Vignolle & Powell, Los Angeles, 
has been appointed to handle ad- 
vertising and public relations for, 
a 100-mile AAA national cham- 
pionship auto race Nov. 14 at Las 
Vegas Jockey Club, Las Vegas. 
Newspapers, radio, television, car 
cards and outdoor advertising will 
be used. The agency also has 
been named to handle advertising 
for the Flying Sportsmen Lodge, 


Loreto, Baja California, and Park 
Wilshire Hotel’s Mardi Gras room, | 
Los Angeles. Newspapers, radio. 
and television will be used for! 
both accounts. 


Barnes Names Munger A.M. 


Clark Munger has been ap-| 
pointed advertising and sales pro-| 
motion manager of Barnes Mfg. 
Co., Mansfield, O., manufacturer 
of centrifugal pumps, plumbing | 
brass goods and domestic water | 
systems. He formerly was house- 
wares advertising supervisor of 
the appliance division of Westing- 
house Electric Corp., Mansfield. 


Ad Fried Opens S. F. Office 


Ad Fried & Associates, Oakland, 
has opened a San Francisco office 
at 260 Kearny St. 


Newspaper Advertising Linage 
July, 1954 
Media Records Report for 52 Cities 


July July % January - July % 

Classification 1954 1953 Change 1954 1953 Change 
Retail (total) ........ 96,880,470 95,441,735 +1.5 784,423,256 784,887,103 —0.1 
Dept. Stores .......... 33,801,837 32,960,805 +2.6 293,157,333 293,914,089 —0.3 
NE: apiecccres 23,952,076 24,531,497 —2.4 207,422,691 208,494,136 —0.5 
Automotive _.......... 11,519,629 11,581,435 —0.5 86,211,076 79,827,745 +8.0 
a ree 3,226,636 3,074,475 +49 21,744,995 20,406,173 +6.6 
Total Display ...... 135,574,811 134,629,142 +0.7 1,099,802,018 1,093,615,157 +-0.6 
Classified _............ 50.192.546 53,368,040 —6.0 350,265,887 387,960,761 —9.7 

WHEE « iseiieraseetenns 185,771,357 187,997,182 —1.2 1,450,067,905 1,481,575,918 —2.1 


Richard-Lewis Adds One | Hoag-Blair Co. Bows 


Container Equipment Corp.,| Hoag-Blair Co., new national 
Bloomfield, N. J., manufacturer of representative of television sta- 
packaging machinery, has ap-|tions outside major markets, has 
pointed Richard-Lewis, New York, opened offices at 405 Lexington 


to handle its advertising. Ave., New York. 


Globe Steel Tubes to Seitz ‘Silatone Appoints Agency 

Globe Steel Tubes Co., Milwau-  Silatone Products Corp., Dun- 
kee, has appointed Ken Seitz & ellen, N. J., has named Ritter, 
Associates, Milwaukee, to handle Sanford & Price, New York, to 
its advertising. handle its advertising. 


is mighty big in the norfolk market 


WTAR Radio is first in Average Audience morning, noon and night * 
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- Sources: ABC Publishers’ state- 
ments for 6 mos. ending March 
31, 1954; Media Records total 
advertising, less AW, TW and 
Comics, 1953, 


) 

{ 

I Year: 1953 
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Keep your sales growing 
with Oregon's growing newspaper 


the 


Largest Circulation in the Pacific Northwest | 


Represented Nationally by Moloney, Regan & Schmitt, Inc, 


WITH CIRCULATION LEADERSHIP 


WITH ADVERTISING LEADERSHIP 


Over 2nd Paper 


8,508 City Carrier Lead 

4,354 ABC City Zone Lead 

4,715 Retail Trading Zone Lead 
40,726 Total Circulation Lead 


per 


1,148,624 lines Retail Advertising Lead 
796,467 lines General Advertising Lead 
3,264,751 lines Classified Advertising Lead 

5,431,792 lines Total Advertising Lead 


quan wh Gti Cnn Ge aie teh dee emme clhnd Gis Gite eeae Gh eine com wae wel 


Oregonian 


Portland, Oregon 


229,132 Daily 
292,332 Sunday 
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AS THOUSANDS CHEER—KOTA, Rapid City, S. D. (left), 
set up shop at the Knecht yard for Farm and Ranch 


Day broadcast remote for the full 


right is the Wood Conversion Co. booth, with John 
Egan (in apron) assuming same pose as wood 


Hot Dogs and Cotton Candy Sell Lumber at CHARLES W. WHITE 


Gala Exhibit by South 


(Continued from Page 2) 
newspapers—a fair percentage of 
which made the grade—a half-page 
ad was used in the July issue and 
a full page in the August issue of) 
South Dakota Stockgrower to tell 
the story of Farm and Ranch Day. 


customers. 


# Also, 6,400 direct mail pieces | 
were sent to each farmer and) 
rancher in Knecht’s basic five- 


cutout of Crazy Horse monument, which Korczak 
Ziolkowski, sculptor-engineer (left), is blasting out | 
in the Black Hills, near Custer, S. D. Jack Spencer, 
asst. district manager of Wood Conversion, is partly 
hidden by Egan’s hand. 


eight hours. At 


mu . | New York, Aug. 31—Charles W. 
Dakota Distributor White, 59, subscription director 
of Fawcett Publications and for- 
mer v.p. of Macfadden Publica- 
name manufacturers who are tions, died Aug. 26 of a coronary 
Knecht’s suppliers to help Knecht’s thrombosis. -A native of Union 
dealers check up on the latest in- City, Ind., he was graduated from 
formation and techniques in the Ohio State University. Most of his 
building materials business, and pysiness life was spent with Mac- 
also to help the dealers sell their | radden in circulation work. He 
|joined Fawcett about a year ago. 
_ | He was one of the founders of the 
® Knecht’s says that, so far as it Central Registry Board, an orig- 
knows, this is the first occasion of inal member of the 100,000,000 | 


3. To gather together the brand 


Product 


Sweetheart soap and 
Bliu-White blueing 


Flako Cuplets cup cake 


mix 
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Current Deals and Offers 


Listed below are a variety of offers made by advertisers in ads in 
the Thursday, Aug. 26 issues of newspapers in ten cities. The ten 
cities are widely scattered geographically and are used often by 
advertisers as test market cities. For that reason, ADVERTISING AGE 
feels that the offers listed here give a fairly representative sample 
of the deals that are being offered by advertisers. 


Los Angeles Herald Express 


Date 
Aug. 


Aug. 


26 3x98 


26 2x50 


Ad Size 


Offer 


One cake of Sweetheart soap or one 
package of Blu-White for l¢ with pur- 
chase of three. 


Introductory offer of 5¢ off regular price. 


state trade area, inviting them its type held by a wholesale dis- Cjyb, and an honorary member of | Kraft All Purpose oil 


and their families to the event. 
The mailing piece was addressed | 
to each individual farmer or| 
rancher, rather than merely “box 
holder.” 

Farm and Ranch Day was pub- 
licized as a cooperative venture on 
both radio and in newspapers and 
was pitched as “Farm and Ranch 
Day, a cooperative venture of 


tributor in the U. S. There have the Subscription Fulfillment Man- | 


been many building shows agers’ Assn. 


throughout the various states for 
many years, but it is understood 
that this is the first time a whole- | ADRIAN 8, KOTCE 
saler has put on his own show, in| 
his own place of business. 
To follow up the thousands of! 
leads resulting from Farm and 
Ranch Day, Knecht’s hired two. 


| 
CLEVELAND, Aug. 31—Adrian D.| 
| Joyce, 81, chairman of the board 
of the Glidden Co., died Aug. 25 
in his home here. | 

A native Iowan, Mr. Joyce had 


Gem blades Aug. 26 3x98 Free “space saver” attachment for shelf 

which will hold 10 blades and razor. 
Denver Post 
Universal Super Jet Aug. 26 4x198 $24.95 storage chest for 1¢ with purchase 
99 vacuum cleaner of vacuum cleaner. 

Blue Bonnet margarine Aug. 26 3x200 Coupon worth 10¢ toward purchase of 
1 Ib. 

Kraft All Purpose oil Aug. 26 6x238 Introductory offer. Return label, Kraft 
will refund complete price of pint bottle. 

Atlanta Journal 
Kraft All Purpose oil Aug. 26 6x238 Same offer as Denver. 
Indianapolis News 

Reddi-wip Aug. 26 3x116 25¢ off on two pints or half gallon of any 
ice cream with purchase of Reddi-wip. 

Sweetheart soap and Aug. 26 3x98 Same as Los Angeles. 

Blu-White blueing 

Decaf instant coffee Aug. 26 4x198 Mail label, get coupon worth 40¢ on next 

purchase of Decaf. 
Aug. 26 6x238 Same as Denver. 
Star Furniture Aug. 26 4x126 $69.50 Sealy innerspring mattress free 


(local store) 


National Food Stores 


Highland Appliance 
Co. (local store) 


Borden's instant coffee 


Aug. 26 7x302 


fomn 


ibus ad) 


Aug. 26 4x182 


Aug. 26 2x200 


Knecht’s Lumbermen’s Supply and | salesmen a month before the event 
their dealers.” There were approx-|and trained them especially for 
imately 91 dealers in attendance) this purpose. 
from the five-state area, with; The rural leads will all be sent 
over 35 coming from one territory | directly to the dealers specified 
alone. | by the customer, so that each 
On Aug. 11, Knecht’s had a/dealer will have the opportunity 
press and radio luncheon in Rapid! to work toward the conclusion of 
City, which was attended by the) the sale. 
six radio stations and the two lo- 
cal newspapers. The method used| ® Some of the exhibiting national 
to invite the press and radio to the| manufacturers were American 
luncheon was noteworthy—an| Bildrok Co., Chicago; American 
82x11” sheet of plywood, im-| Steel & Wire Co., Cleveland; Bet- 
printed with the invitation and ter-Bilt Door Co., Denver; Kim- 
mailed to the individuals invited) berly-Clark Corp., Neenah, Wis.; 
in management and news-gather-| Masonite Corp., Chicago; Perma 
ing positions. |Products Co., Cleveland; Upson 
Co., Lockport, N. Y.; Weyerhaeus- 
# On Aug. 27, all manufacturers, er Sales Co., Tacoma. 
were invited by Knecht’s to at-  Knecht’s Lumbermen’s Supply 


tend a cocktail and dinner party! was started in 1928 by John, the, 


to meet everyone socially, and father. Since that time, Knecht’s 
also for a short resume of the his-| has become an organization with 
tory of Knecht’s and briefing | the father and four sons—Clem, 
prior to the next day’s events. /Don, Ben and Bob—as operating 

The purpose of Farm and Ranch| heads and has a total payroll of 
Day was three-fold: 65 fulltime people. 

1. To help Knecht’s Lumber-| Actually, Knecht’s yard houses 
men’s Supply’s own customers| two distinct businesses—one is 
see, first hand, what Knecht’s had| Knecht Lumber Co., which is 
to offer in the way of building strictly retail. The supply house 
materials. \is strictly wholesale. 

2. To bring its customers’ cus-| ‘ 
tomers—in other words, the farm- Doyle Dane Shifts Lam 
ers and ranchers who buy from!) Si Lam has been appointed art 
their dealers—into Knecht’s yard director of Doyle Dane Bernbach 
so that they, too, could have the Inc., Los Angeles. Mr. Lam for- 
opportunity of seeing the latest merly was with the agency’s New 
in complete building materials. York office. 


KNECHTS CONNECT—Knecht’s is a family business. Here are six 
members of the family (left to right), Knechts all: John, father 
and board chairman; Mrs. John; Clem, general manager; Don, 
head of Knecht’s Lumbermen’s Supply; Ben, accounting chief for 
both firms, and Bob, Knecht Lumber Co. sales manager. 


been a teacher and a fertilizer 
salesman when, in 1917, he mort- 
gaged his home and bought the 
then small varnish company. Un- 
der his leadership it grew to the 
giant paint and chemical firm 
which now annually grosses more 
than $250,000,000. He retired as 
president in 1946 but continued to 
go to his office each day. 


EDWARD L. MURRAY | 


Cuicaco, Aug. 31—Edward L.| 
Murray, 48, production manager | 
for the Chicago office of McCarty | 
Co., died here Aug. 21 after a | 
brief illness. Prior to joining the! 
Chicago office early this year he 
had been affiliated with the agen- 
cy in its Los Angeles office for | 
many years. 

Earlier in his career he was a 
newspaper man in upper New 
York. He also had done promotion- 
al work for several book publish- 
ers. One of the novels he promoted 
was the celebrated “Lost Week- 
end,” anotber was “The Huck-| 
sters.” A native of New York City, 
he was a graduate of Fordham) 
University. 


RICHARD MANSON 


RIDGEFIELD, CONN., Aug. 30—| 
Richard Manson, 53, general man- 
ager of the New York Post, died 
Aug. 27 of a cerebral hemorrhage 
while visiting friends here. A na- 
tive of New York, he attended 
Columbia University, and joined 
the Post staff in 1934 as music) 
editor. He later became assistant | 
to the managing editor and then) 
served as head of the amusement | 
department. In 1949 he was named | 
assistant to the publisher, and in | 
1950 became a member of the | 


‘board of directors. He was ap-| 


| 


| 


pointed general manager in June, | 
1951. He was a member of the ex- | 


ecutive committee of the Publish- | 
ers Assn. of New York. 


Lefton Moves N. Y. Office 

Al Paul Lefton Co. has moved 
its New York office to larger head- 
quarters at 71 Vanderbilt Ave. 


Holbrook Market Aug. 26 8x280 


‘omnibus ad) 


Aug. 26 7x302 
‘omnibus ad) 


Aug. 26 2x200 


A&P Stores 


Grinnell's ‘local store) 


Speedway ‘‘79" Aug. 26 6x240 
(automotive parts store) 


with purchase of three-piece limed oak 
bedroom suite. 


29¢ Halo shampoo free with each $1 pur- 
chase of Colgate-Palmolive or Vaseline 
toiletries. 


Free power lawn mower with purchase of 
any refrigerator, tv set, dryer, range, 
freezer or ironer. 


20¢ off on regular price of 5 oz. jar. 


Same as National Food Stores. 
Same as National Food Stores. 


12” world globe free with purchase of 
Zenith phono-radio. 


Buy three Dayton Thorobred tires, get 
one free plus four tubes free. 


Minneapolis Star 


Kraft All Purpose oil Aug. 26 6x238 


Same as Denver. 


Cincinnati Times-Star 


Goodyear Service Store Aug. 26 4x205 
Tetley tea bags Aug. 26 4x125 
Kraft All Purpose oil Aug. 26 6x253 
| Sweetose waffle and Aug. 26 2x178 


pancake syrup 


Two Pepperell blankets, value $19.90, 
free with purchase of Apex Washmaster. 


Send in front panel of 48 tea-bag package, 
get 50¢ in cash. 


Same as Denver. 
20¢ off on purchase of favorite ice cream 


with coupon in ad and purchase of 
Sweetose syrup. 


Columbus Dispatch 


David Lyle Inc. 
(local store) 


Aug. 26 4x168 


Blue Bonnet margarine Aug.26 3x198 

Sweetose waffle and Aug. 26 2x175 
pancake syrup 

Tetley tea bags Aug. 26 4x125 

Reddi-wip Aug. 26 3x116 

Boscul tea bags Aug. 26 4x150 

Sweetheart soap and Aug. 26 3x98 
Blu-White blueing 

Sealtest ice cream Aug. 26 3x212 

Kraft All Purpose oil Aug. 26 6x232 


$49.95 Westinghouse food mixer free with 
purchase of any Westinghouse appliance. 


Same as Denver. 


Same as Cincinnati. 


Same as Cincinnati. 
Same as Indianapolis. 


3¢ sale. Get 16 extra tea bags for 3¢ with 
purchase of 48-bag package. 


Same as Los Angeles. 


Regular half-gallon $1.10 pack for 89¢. 
Same as Denver. 


Philadelphia Bulletin 


Birds Eye pre-cooked Aug. 26 3x162 


fish sticks 
Kraft All Purpose oil Aug. 26 6x238 


Acme Super Markets Aug. 26 full page 
(omnibus ad) 


7¢ off on 10 oz. package. 


Same as Denver. 


Three packages of Ideal frozen foods free 
with $15 purchase. 


Memphis Press-Scimitar 


Kraft All Purpose oil Aug. 26 6x238 


Same as Denver. 


Oregon Journal 


Sweetheart soap and Aug. 26 3x98 


Blu-White blueing 


Same as Los Angeles. 
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Advertising Age, September 6, 1954 


Jay Hormel Dies | 
After 37 Years as | 


Packing Pioneer 


Austin, Minn., Aug. 31—Jay 
Catherwood Hormel, 62, chairman 
of the board of George A. Hormel 
& Co., died at his home here yes- 
terday after a year of illness. 

A business leader nationally. 
known for the imaginative and) 
sometimes unorthodox practices 
he used in the meat packing firm 
he headed (AA, Oct. §, ’47), Mr. 
Hormel’s influence was strong in 
the advertising industry, in which 
his name has been associated with 
the company’s most famous brand 
name, Spam. 

In 1914, Mr. Hormel left 
Princeton University to enter the 
packing firm his father, George A. 
Hormel, founded in 1891. He en- 
tered the Army in 1917 and won 
recognition for a suggestion that 
the Quartermaster Corps could 
save 40% of its meat cargo space 
by boning beeves before shipping. 

Mr. Hormel became president of 
the company in 1929 and chairman 
of the board in 1945. In his tenure 
as head of Hormel he was a pio- 
neer in canning meat and other 
products; in labor relations, with 
a guaranteed annual wage policy; 
in management, with an informal 
system of no private offices for 
executives; and in many forms of 
advertising, including the radio 
singing commercial. So profound 
was his belief in advertising that 
in three depression years he main- 
tained a generous ad budget while 
the company ran in the red. 


JULES B. de MESQUITA 
New York, Aug. 31—Jules B. 
de Mesquita, 74, executive com- | 
mittee chairman of American) 
Safety Razor Corp., died Aug. 28 
at University Hospital after an | 
illness of three months. He had) 
been active in the safety razor) 
business for more than 50 years. 

In 1902 he and the late Joseph 
Kaufman acquired American Safe- 
ty Razor Co., which manufactured | 
the Ever Ready safety razor. La- | 
ter they added Gem Cutlery Co. 
and Svar Safety Razor Co. In 1908 
Mr. de Mesquita went to England 
and established Ever Ready Razor 
Products Ltd. In 1919 all were, 
merged into American Safety Ra-. 
zor Corp., in which Mr. de Mes- 
quita held a variety of positions. 
In 1949 he was named president. 
He relinquished the position last 
year and became chairman of the, 
executive committee. | 

Before entering the safety razor | 
field he was in the advertising 
business. He was secretary and 
treasurer of the Kaufman Adver-| 
tising Agency in 1900. The agen- | 
cy later became the Federal Ad- | 
vertising Agency and has since 
been dissolved. 

Mr. de Mesquita was born in 
England and came to this country. 
in 1896. He was a leader of Se- 
phardic Jewry here and was a 
former trustee of the Spanish and 
Portuguese Synagogue, Congrega- 
tion Shearith Israel. 


JAMES B. TAYLOR 

New York, Aug. 31—James Bent | 
Taylor, 52, associate director o° 
Community Chests and Councils | 
of America and former executive | 
director of United Defense Fund, ; 


| 
| 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon’s Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” — 
Order Bacon's Publicity Checker on Approvel — 
Price $6.00 -~it will soon save its cost. 
| 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


| 
LLOYD C. HARRIS | Like olives 


‘at his home here Aug. 27. He had 


died of a heart attack Aug. 25 at} 
Washington Court House, O., while 
enroute from Louisville to his) 
home in Briarcliff Manor, N. Y. 


PaTcHoGuE, N. Y., Aug. 30—)| 
Lloyd C. Harris, 50, former gen- | 
eral manager and acting age 
er of the Patchogue Advance, died | 


go with 
Martinis... 


been in the newspaper business order both at once... 


most of his life. After leaving the ew ae oe eo | 
Advance, shortly after World War . EN A CSET. — tia for superb quality, 
II, he was western field director j (_~7 

for the American Press Assn. super speed... 

From 1951 to 1953 he was public & 1 
relations director for the Suffolk Electros and Typography phone BaC and see 


County Republican Organization. 


MAURICE FISHER 

Cuicaco, Aug. 31—Maurice 
Fisher, 48, program manager of | 
radio station WENR, died of a. 
heart attack yesterday in his. 
home here. An ABC radio and +i EIEN ERE OP Eee EI 


: . , 

producer, pag isher’s a BERTSCH & COOPER, 547 S. Clark St., Chicago 5 

al name was Maurice Murray. Me) creative COMPOSITION AND LAYOUT e MONOTYPE © LINOTYPE © FOUNDRY TYPE 

was the composer of the songs) expert HAND SETTING « ELECTROS ¢ TRU-TONE® PLASTIC PLATES @ NEWSPAPER MAT 

“Crazy Heart” and “I Prayed.” SERVICE e TRU-TONE® ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE 
>. 


are happily “wedded” at a 
BERTSCH «a COOPER : 
s 


AARNE ONES: 


TYPOGRAPHY 
THAT SELLS 
MERCHANDISE 


conte al 


Attractive invitation to dine ae 


WHEN IT'S PRINTED ON CHAMPION ARIEL COVER —A menu printed 
on distinctive paper seems to imply that exceptionally fine food will 
be served. That is why many leading restaurateurs use Champion 
Ariel Cover for their menus, This rich-looking paper always gives 
an impression of quality. Why not use it for your menus? 


THE CHAMPION PAPER AND FIBRE COMPANY * HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, TRADE-MARK 
Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. Symbol of Quality, Integrity, Service 
. 


WHATEVER YOUR PAPER PROBLEM... IT'S A CHALLENGE TO CHAMPION 
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To the Editor: All media men 
The Voice of the Advertiser s a J, RAMEY may look with new interest on 
* ‘ the power of radio advertising, 
Southern Redio Evangelist and former . : a , 
bs pastor of State Line Baptist Church of in the light of this ad from today’s 
é This department is a reader’s forum. Letters are welcome. Kingsport, Tenn., has recently accepted J Detroit Free Press, on the church 
ae ea 7th st Re sinning ee f his broad 
" Switch from Glass to Paper (market of over 21,000,000,000| there has been much discussion|} pow ~< ei pg ens Pigg “Response from his broodcast- 
" , responsible f ; 
" Containers Shows Big Market Quarts of milk (count the zeros!). and concern recently in the ad-/|§ souls in ny ate HS — — b+ =e — conte that se oo 
ee Wells: be mee arti RALPH C. CHARBENEAU, __ vertising profession on the subject|f his unusual interest for the unusual. ey COE Gee Tee Seem of 
F “Cc No Thr t. Bottle Men Say.” Director of Advertising, Pure- of advertising in an honest way. | Response from his broadcasting further him. 
ie ans No eat, yen +i Pak Division, Ex-Cell-O Corp., The Four A’s convention gave proves that God certainly has a great It must be heartening to the 
4 front page, current DVERTISID Detroit. “much time to it and it was dis-| future ahead of him. The chuzch wel- hard-working, ambitious Creator 
AGE, you overlooked one interest- cussed also by the Assn. of Na |f comes you to come and hear the to win such laudatory predictions. 
: | - s . = . . . *. . . 
¥ ing switch in packaging trends: | e tional Advertisers. “Young Man From The Coal Pit be fact, inside information indi- 
pi the switch from glass to paper,| Okay for Copywriters cates that Rev. Ramey may even 


a milk bottles. 


Fifty per cent of all bottled fresh | 


milk is now packaged in paper! 
cartons—and that’s in an annual 


‘DAVENPORT 
_ eeerens 


IN ADVERTISING 
LINEAGE IN 
QUAD-CITIES and 


Represented } 
JANN & KELLEY, 


As a result, the Agricultural To The Pulpit” 


To the Editor: In the August Publishers Assn. has taken a new Services: Sun. School 10 A.M. 
| Companion I spotted a four-color | ]ook at its fair play policy and has| Worship - 11 A.M. ANDREW T. HOWLETT, 


nominate the Lord “Man Most 
Likely to Succeed.” 


spread with the following cacoph-| brought it up to date under the! Evangelistic Service 7:30 P.M. Andrew T. Howlett 
onous headline: title, “Advertising Acceptance Pol-| Wed. 7:30 P.M. Mid-Week Program Advertising, Detroit. 
“Someone You Love _ Loves icy.” 
Chicken. You will find enclosed with this 
So Campbell’s Make 4 Great letter a copy of this new printing.|ing agencies and we have also|them to fill requests from their 
Soups.” We are sending this to each one of sent a supply to the American! members as a result of a bulletin 


Apparently it’s okay for copy- our 1,610 recommended advertis-| Assn. of Advertising Agencies for 


‘error here and there for minor 
| phonetic reasons: Campbell’s, with 
|apostrophe “s” is singular; there- 
| fore, the verb should be singular— 


jused as a plural. However, AA goes 


writers to toss in a grammatical 


ADVERTISING . €PTANCE POLICY 
rieultnral nblishers Association 
me beh 


Lede in the Essentiality, Truthfuiness and Dignity 


Advertising . . - 
le halieve that to be Essential, Advertising must be 
Seuthfuf and Dignified - -- 


Mle recogn We that Essential Advertising is mutually 
Aired fo subscribers, advertisers, advertising 
agencies and publishers. 


“makes.” 

No harm done, though, for I 
get my soups where they have 57| 
varieties. | 

JOHN WALSH, 
Detroit. 
Company names are frequently 


along with Mr. Walsh, and follows 
the style of using singular verbs in| 
connection with all companies and | 
mame” 


* . 
APA Takes a New Look 


We, the members of the Karicuftural Pud- 
Yaa he Kssociation Hear the Winteles ¢ our 


To the Editor: As you know, ng outstanbin policy... and Declare that Kovertise- 


CF RR 


AMERICAN 
WEEKLY 


“ane conriee-tournst ME AGAZINE 


ws acceptable for member publications must be: 
Rovertisements ; which are Truthful in Text, S{(ustration, 


and Connotatiok 


Advertisements w which are in Good Taste. 


HMOVETLUSEMENTS which are Believable, or Subject. to 
Reasonable Verification... and d0 not contain unduly 
exag cent statements or claims. 

ise MLS which contain nothing Derogatory . .. 
either Strectly or —_ inference... to competitive products, 

Services, ideas, methods: of distribution, or advertisers. 


= ay q 


THIS WEEK - 


ee ere ewe e owe wee wom om ees wwe ow ew we we oe ee eo we we ee ee wee eee 


Yo All Concerned with the preparation or Sissemina- 

tion of KS pe tag ek We, nes fly and coffectively, 
ecommend,.. Io anh Sct Hoherence 

to these a ON rr as Ve thus to eserva ~ 


tion of Integrity, and Confidence in Hovertising. 
The HGRICUMIURAL PUBLISRERS ASSOCLTMON 


| AMERICAN semen Teas FARM & RANCH MATIONAL LIVE STOCK PRODUCER THe — PLANTER 

| THE ARIZONA FARMER SOUTHERN AGRICULTURIST THE NEBRASKA FARMER SUCCESSFUL FARMING 

| THE ARKANSAS FARMER THE FARMER STOCKMAN WEW ENGLAND HOMESTEAD THE UTAM tannaan 
CALIFORNIA FARMER HOARD'S DAIRYMAN THE OO ® WALLACE S FARMER AND 

| RS FARMER THE IDAHO FARMER T f J STEAD 
COLORADO RANCHER & FARMER KANSAS FARMER PENNSYLVANIA FARMER THE WASHINGTON F ARNE: 
TWE DAKOTA FARMER MICHIGAN FARMER POULTRY TRIBUNE THE WESTERN FARM LIFE 
THE FARMER MISSOURI RURALIST PRAIRIE FARMER st 

| FARM JOURNAL MONTANA FARMER STOCKAMAN THE PROGRESSIVE FARMER AND FARMER 


Bem em em eee wwe ee eee we wee eo wm ew we we eee ee we wee ee ee = Se ee em eee ee eee eo eee ew ce eee ew em ee ew eH eee ee eee 


prc rrr rr rr rrr rrr 


BELON 


SUPPLEMENT 
SCHEDULE 


Send for your free copy of a new factual study of newspaper of saad 
supplements. Write to: Promotion Department, The Courier- 


Journal, Lovisville 2, Kentucky. 


THE LOUISVILLE 


‘Courier-Fournal 


SUNDAY MAGAZINE. 


Sundoy Courier-Journal Circulation 303, 238 « Member of The Locally Edited Group 
Represented Netlenally by The Branham Company 


LOUISVILLE 


DID YOU KNOW? 


With its 91% coverage, the Louisville Courier-Journal Sun- 
day Magazine compares favorably with the 50.2% average 
coverage of the Parade Newspapers, with the 47.5% aver- f undamental ly, 
age coverage of the This Week newspapers, and with the 

44.6% average coverage of the American Weekly news- th li 
papers. In addition, it offers 15% or better coverage of 69 sla e gue ily 
counties in Kentucky and southern Indiana. 


GS ON 


The quality 
of your printed 
advertising 


depends, 


engravings. 


COLLINS, MILLER & HUTCHINGS, INC. 


207 NORTH MICHIGAN AVENUE « CHICAGO 1 


America’s Finest Photoengraving Plant 


they are sending to their mem- 
bership. 
E. C. NAsH, 
Executive Secretary, Agricul- 
tural Publishers Assn., Chica- 


| 
omnipresent: 


—present everywhere at once. 


Not an ordinary 
merchandising word 
but it has significant 
meaning to mer- 
chandisers. 

Just imagine—if you 
could only be present 
AT EVERY POINT OF 
SALE—everywhere 
at once. 


S 


But, you can’t be behind 
every counter, everywhere, 
every minute. Instead, you 

must depend on sales people 
and be willing to admit 

(to yourself at least) that 

the retail point of sale 

is the weakest link in 
your entire merchandising 
chain. 


\ 
The TODAY’S HEALTH identifying emblem 
gives you the opportunity of association 
with a definite set of values. The name of 
your product assumes even greater im- 
portance when identi 
fied with the Today's 
Health emblem at 
the point-of-sale. 
Find out for yourself 
how the Today’s 
Health Identifying 
Emblem can help you 
sell. Just ask for the 
complete Today's 
Health DATA FILE. 


— podays heath 


Published by the American Medical cation 
535 N. Dearborn St., Chicago 10, III. 
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ANOTHER ‘COINCIDENCE’—The Claymont Steel Products page appeared immediately upon request. 


in the July 12 issue of Steel; the Frankenmuth Brewing Co. ad, in wd 


the July 21 issue of the Detroit Free Press. To the Editor: -. thanking — 
for sending us a reprint of the 


first article...For my own infor- | 
{ V.1.P. Treatment Duplicated (that has kept us as consumers|mation I would very much appre- 
To the Editor: We often see co-|!00king around for bargains, and|ciate advance copies of the other 
| incidence in advertisements but 
have you ever seen anything this 


oS a close even to the first three words @ e @ 
of the body copy? 
oon G. M. BLack Jr., 
cs Vice-President, Denman & Ba- 
a ker Inc., Detroit. § 


@ e e 

Off-List Selling Series 

Draws Widespread Response 
To the Editor: Please send me 

two copies of your series of ar- the Fal @ Stoek 

ticles on discount selling which rin [Fe mah 

Mr. Weiss is to write and bill me 

here. 


as producers decrying the exist- | three... |}able as soon as the series is com- 
ence of these same bargains. MILTON WILLIAMS, pleted. The price is $1 each, 20% 
GRANT KEENER, | Retailing, New York. (off for five or more. Please send 
Media Director, Sterling Ad- Reprints of the four articles in| cash with order to Library, Ap- 
vertising Agency, New York. the Weiss series on off-list selling | VERTISING AcE, 200 E. Illinois St., 
\ e and discount houses will be avail-|Chicago 11, IU. 
6 + = ator: To the Editor: WEISS ARTICLE AUG. 
ae 9 BEAUTIFULLY Dont. sapty Neever | {EA ACTION TEL-A-STORY SOLUTION RESULT 
peters ARE GALLEY PROOFS OF FOLLOWING 
—— FOUR ARTICLES AVAILABLE OUR USE 
—oeee ; SALES MEETING DENVER... 
Sys mah np fC ree  e ALAN W. CROWELL, 
} Sateen perepr eae tans Sales Manager, Zippo Mfg., 
po cornering trey oarctigeattae capangd masasapimeemeels ants Bradford, Pa. 
h inepection— night down the Line from top to bottom. tring yo ety The Very Bem goles ghee ° 
_— ITS THE vows! GB, ue yoo i. Cm If Sergeant Joe Friday of Dragnet were Ad Manager of X, Inc., he would 
~ “f onene-saavanneeee.. CAN YOU AIRMAIL COPIES OF REMAIN- get all the facts about Tel-A-Story and find a ‘‘sales-effective'’ solution for his 
} Claymont Steel Products a ING ARTICLES? I WANT TO QUOTE IN trade show exhibit in short order. The ‘stop ‘em, show ‘em, sell 'em'' impact of 
‘ ._"— ee eee ee Frankenmuth OUR VERY NEXT ISSUE... the Tel-A-Story Automatic Ad Projector will 
Fa iret ty SS tector, came es niet eesn @ ac= Dan RENNICK, blend into any display, sell any product. Full 
Ses Gos tom tage Omeme wand al PR seeecceeere eeneces eonecgs  ceeveceeere oreorene Editor, American Druggist, details of this ‘‘show-stopper'’ will be sent 
New York. 
t 
\ 


For all the facts, man, write Dept. AA 1 


TEL-A-STORY, INC. 


$149.50 523 Main Street, Davenport. lowa 


Edited te Help Rural Femilies Grow Better Crops, improve Their Livestock, Enjoy Modern Equipment and Achieve Finer Living 


| 
MAuvRICcE B. COSSMAN, | 
Director of Advertising, Ekco | 
Products Co., Chicago. 


7 
To the Editor: Enclosed here- 
with is $1 for reprint of the se- 
ries... 
J. A. STRAKA, 
Executive Vice-President, 
Chesebrough Mfg. Co., New 
York. 


T. C. Richardson, Farmer-Stockman Texas 
Editor, known as “The Rambling Longhorn,” is 
a Texas legend. Few other men have his 
years of experience, his wide rural 
acquaintanceships, and his feel for the soil. 


* 
To the Editor: ...Send a copy to 
R. Allan Gardner. 
PATRICIA WALSH, 
Merchandising Division, Mon- 
santo Chemical Co., St. Louis. 


2 
To the Editor: Please forward 
five copies when they are off the 
press... 


The Fresh-loam feeling “T. C.” has for 
Southwestern agriculture shines through in 
every story he writes for the Farmer-Stockman. 
Farmer-Stockman readers know and respect 
this man. 


WILLIAM GREENFIELD, 
Treasurer, Advertising Dis- 
tributors of America, New 
York. 

= 
To the Editor: ...Enclosed is $1 
to cover one copy. 

JOHN H. BIEDENKAPP, 
Advertising Manager, Pacific 
Coast Edition, Wall Street 
Journal, San Francisco. ? 


Such respect is nothing unusual for 
Farmer-Stockman editors. Forty-three years of 
leadership in the Southwest have proven that 
the Farmer-Stockman gives farmers and 
ranchers timely, informative articles that “hit 
home”, because they are so close to home. 


° 
To the Editor: I enclose here- 
with $1 for which please send me 


: Advertisers find that this editorial leadership 
the reprint... 


Jake E. Von Tose. builds reader confidence . . . confidence in the 
Ed Von Tobel Lumber Co., Farmer-Stockman . . . confidence in the 
Las Vegas, Nev. The Farmer-Stockman Sells the Rural Southwest = products that are advertised in the Farmer- 
* ee TN 


Stockman. This confidence in the Farmer- 


To the Editor: E i : : 
o the tor: Enclosed is my Stockman has a way of selling merchandise. 


check for $1 for the reprint... 
Harry A. LIPSON, 
Associate Professor of Mar- 


keting, University of Ala- 409,357 
bama, University, Ala. 
. SUBSCRIBER FAMILIES 
" ne FS Serving the Rural Southwest for 43 Years 
To the Editor: ...ten copies Oklahoma . 118,317 
“The Off-list Revolution in Re- Kansas ........... _.. 24,309 [f= LOC man 
tailing.” ... Arkansas ssasbesenses 
Minneapolis-Honeywell Reg- New Mexico ............ 4,374 
ulator Co., Minneapolis Missouri ............. 3,782 OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS ‘ 
y " ; Other States ............ 5,830 
To the Editor: I want to speak TOTAL ...nc0-ccsereeees 409,357 


up strongly for Mr. Weiss’ article 
on the discount operation, which 
seems to bring some calm and 
sanity into the discussion of this 
problem at last. Owned ono Operated by The Oklchoma Publishing Company © The Doily Okichomon, Oklchoma City Times © WKY ond WKY-TV © Represented by THE KATZ AGENCY, INC. 

His very solid common sense 
may counteract the schizophrenia 


> SS ae auf x hy x aay: » 2 me aoe @ - 9 aan ek ae Ba Le bo a a * bn ws < Pt ale ed 1. ree Se 
4 A > Es . ay : Y og fj me aS TAY gery Sk oa a SPE on : ae att . he Bh aE “ : . : SAR 4 wow Fede tee ae 
ae bar ae tae AS AON ty Ak Fen sich ee: lg Be es ee x Sipete awh Peau ae Br aaNet tals eat ny, Ee a RR a: at a he eke eee Be be hits ; i : foOL* : Pater 8 Roe Ae IE ONS 0 eg Ki Se eet 
Sa, Sa eh a ewes fs, eat J re Py i ASAE sh ins re. arg rene, # £ te a te baie 09! Peg JP ae rs HD awe RE RIS a Ree pes ge Go ns 28m ne ny sed BS OCEANS BF Po pil ihe we o oe eA We | 
se ans eM PEW Re ed aad ee oy CE Es Pe ; ES Ie. Te ee ae ey tae SMe Pe opt we eaten Lakdycn OF cet | os Mee tt ASE gs teen me Py Fi ig tee Rg: UO oe bine eg TURN. Ne Rat ca OE ye Ce mei Ml ts Syyn Eero oy mre Gps es pM 
Bytes: oH GUNS f ite LEE Mane hee eee of hee Be Oa et tN NLT cA” : e ya ye ame 2: eek eee pe gee ee aa CE Roo «ae ee CRS oe ee TIL ana , ‘ Pe anm yt dit ral saree ec AG RTS Oasys thine aay te PSA gk ER CR Pik te Unie AS Th Nae aca. Sonata ie as 
Wie au Seat aoe Ce Te ooh Eee Ma Bake ke picee one oy 4 : % a Ba oro ae Lo ea’ ie pbs ee ga a4 § Hes We ROLE Con: ie eee Cartel mata Ak Rana Sie tie ee rh ee eg Me te er sale Gite noe Let. tye pie Secs cs ae hit eset ANS Mactan tata hep craltek aes. ches he } 
i eee EK fig os a < ¥s : < ott . ae x Sy be ees Va, i ee i ot Sh ie ee a Beg . ? AF od son Sra ; Si ee Rei he Fa a Cele ee aera es! Z ay od b, 4. FEE a MR ale ME PAS Wie 7S 
GREE AER SON NEE Co gate sts SE ORG R LO Ry 2 Bay Oe ee en ot eG tua Set erate wakes fan ah, Saat ag TRO A ea SEN sarAbau Oa OL RAR AO FORTY ar Bae Rat ee cin A fe GORI 7 Bre ht res Pity nt " ie AR AG, Ac Ate Slee AS Ae RIT See : 
Bie mie a ek hee RT ata ter al ee olql Rk Seah Sains Se Oe Pea ie Tt RS UL LW gd pthc. pe MOR eee Ee es ee MM ees ote ke I EPR at Nira ks Pe oa Se AMR EOE BY AB EAN ti ER A ak 9 Bat cc te Bry Loe e. i cast cas) 8 age raven 
gee CRTs rites pg , amigas, o, ete SSeS coal Sad 4 SORE OER a ‘APRON fixe Fs vata ta Pana ai erie a a : i . a Sa ety pees : Lae ior mee aa Se pounce ay Brn a ge aT ae 
ee ate aa mire a Sc ee a ier ete a ra hs a Peak A oe a OR niet See ALTARS Set Roe SP SL LN os Ale Mah Og gts er oe AG Seah in sage de oa Pye ieee 2 ee ge ea Ri a eee 
et eC Rp eM aneay Suntan nh ed ' ES Poet = rrr rea ts eal Sia aR ee ae Feo ae a ee Re Le ee TY yin yet eet ene ere OF ae Cee eR mM i ee eh eg ie EE Sea, itd oe enemas 
ieee | ae va Pe, ef : str Ee 4 ae a ee ney oe Bera ct SMe 8 on STROM UMC oe Ye ee Seek ie ae 2h Pen Peart, Sana ee ee al SESS aks Sa a a eo se nae WL gM | Rar: a ogee ey ores Fae ern ae eee. 4 
rr eee A ‘ ‘ = Y : ‘ie . re : : reper s ss pba: a , 5 3 2 Dee P's. 
a 
ocean > 
5 Bites 
ae 
Pe ts ae 
et Sa ee 
oo f | “ ae 
i: t .. 2S 
rt ee iy 
2a Ze ae 
: RE 
~~ AE 
; ee 
SO Aue 
; as 
* ~ Se 
ee: es 
eas a pegs 
at eee oie”, ee 
ee oe 
aes eee Ps 
~~ So ge 
suk aaled ah Mes 
ae Fibs Nig § is 
ha “ 1 Fn oe 
5 2s a 
= 2 iva ee 
ee 
eens | 
obi es rep 
js, ae 
=a eke Piet ~ 
secre SOM 
Shines Sees: yi 
is eas H: 
ae Co aed 
a re 
ee Sai 
et : eon 
: m ; 7 5 oe 
; 
ie keg 
Ecce 
. 7 x — 
foeey : 
oe | egies 
Mee Ree oa) 
EO Po 2 
ea aoe Re 
a is 
ae cash Neen 
nae meena 
ae tia ane 
ce ene ee 
ae aes es 
Saher eae spain WEE, 
ge a 
a pay 
| a te 
— ee 
if easier ce 8. 
i 2 ; Cores 
e OWN cal i SR TEA NA SUN NRE HE EMIT TEENY SPINES 
- | mis 
ae ee 
Ls a3 as ie 
ap 
a4 
7 ee OIE ars 
; Ae sed 
ee: 
ieee a 
lg occa 
ae 
ss ‘ 
= ] 
re ; 
} »! 3 
' . a P, . 
: Ce ee © ig . 
" - WAG eS ‘ 
ae ?) ja vx: “Sh: . : 
mee : cee — aes 
eS ae i “ee ee Ba Sy ee 7 i a 
a . ’ - ee “Ge 3s : ‘ : a4 ee 13 ee : ees See ee 
: | : Ed hy: r o, 23 Poet... BS ah ewe suet Wet Ye 
ae } | Pe y : ig ee eae ns -— SS eee hale ae 
ae 1 3 =: — : 3 oS ss ae Ahir tht 2 neta ar vee eS ST 5 ae Serer hs 
aS j Rois 3 z Se <i di Ce ee ee > Niles ioe E - 2 c= GS 5. {2 ee tes: : 
a | - ae * : _ ees ee a aa, ee. i Be sy e a $ a, ’ Se aie a ' ; 
3 e Se as Ooh ee earns poe aoe ro ae eS Py ee a fe 
Y ba ee o b _ cieaiaaa an Built. oe ee are 3 Ratti » * 3 4 sin Res 
+ ee ee ioe a a ; ; 
: ae eae ie cs ‘ Bees . | 
ie ! ee =. ll 0 — a Ri ee : ; 
de 2 : = & Bea Rese i his: eter 2 eats . ae ‘ _ Jas ie eee 
be ES 7 reece 1 none 4 - bi & b ee : a é . | al 5 
mer : 4 eee gee . eae Be ee oS ree ee 
oma : * aes AGS oe ee eas coil eater Hagin a aa S SS 
ie 1) | eae Pay one es we lee ee ‘e a he 
oe: , oO ai ae 3 >. ca ee Baap 
oe | | “i Rept! = ere S = : Se ee a eo 
ay r | “i ae a Fase ' iil me ; oy a : ey 
Fe —— ee . eral a ‘ RS ee 
ie an : ; : oi, 
ee | Te areeer £ (> Ss. 2 Bee 3 : 
F | ot Meroe, ilies’ a ¥ sheet, eee 
:! . : SS ‘ : mee ; : 

‘ eee ou, aie : & * a ae —_ 
eres ee i io 8 . ; eel Es ea) X ~ an te 
ee ss : a ee Be Pe Pie ete ote. Sea 
= ae fe ‘ sbieig a a Siok eae — Bo a 

Ss Be eg . on "kai eee Po eee 
ae Le hee oe eae ac! . Wes! ni ay cae le ae (je 
aa Se SS . ee thai bw ‘ ex Ee Te oe 
ae TEN Ge Ne ra eh, : : Rie Ss ae aaa * edi 

e ak att a ae 3 ao ue aie " See oy ek : - ae ea 
fod | PS sae io Meee aa a ie aero tee 7 a 
sig Madre sec ee Re ie Pa See aust Be eee 

; | | te Toes aaa 25) Poe ‘ > 1 a Na eR , yates 

t j ee ea Some a eae = Re se ee ee he 
easier ae a “ = aie aaa ea ms’ 2 wile Tee 
ieee i Oh Sea ai ’ Be ea eee 2 Saban 
ay * cot Pee, a ee ‘ ™ = Seis Se aa Lara 
A OES Been <i eee: <4 “. ae esite Hiighc SS ic = ha he hme 
; ES seats ieaneen ares «a Re eg i ee ie > 
fas ie eu i ee ee eae ee SE he ee ae; 
ryt aE TREE Sta enrages tie, | FE n ‘ NL es ee Rs TERE ie oes 
K eile a a eed hoe % vat al —— et ee é Jaap eqs : 6 
ee es eee aa i . a eek i eis Se . | Bs an 

; ; Ee. sae, S ext 

, ie a ai 2 ~ ‘ ate. : 
. ose — <a ORES - a & 
‘ er d ie Pe ae i my : 
: ts Fn 4.38 # er i es 5 
- Py, Py Fe » * ‘ aac 
Fw Pe £ a Se . Ri) Pi 
' iM? » os ee ¥ i” ¢ eres |, mice 3 
an —er et hea pe 
= S Cap aie ° " rae ee oe in “i , ‘pa 
sie ae is ie 3 Ga ee eam ee 
nf i Agee ies et gf eit ee A 4 Ue a bea 
j S : - page Se ey ay 2 ee 2 
; . FF , | ae a 
ves Ph a eee |S EE 23 
) as aan é . ee ; 
fj ! & 3 ee “ by We : 
; | “= . 
‘ | + ees 
3 ' . as 
nf a! 
; j eos 
| re 
| J Va - . 
ee | 
So H | 
re a i ete . ‘ . is . * SoBe erg 
5 * 4 ¥: Vl Petal ie ale a 
Pak 4 i i P Se Ta eae , J pe fare : ul Wr ahs : bis ee ae ard Rie ee see eT ilk es oS Rerihs : fe : x. - i < Je re ere: ae eee 
coe u a? a pie : re Gate ae Lid ee : 5 . + & . ie ele & aie Net Cer iy} “ og ce eine ee - ah Ds hook ae Ok a eS dtsa” 
Pa » ee ees A—- “oe aca fy te “ Pe < Pit yA . ~ 4 af Dor a ee ao) we gee iar eg ag pe 4 e ots Mal aes 2% me he WES) Dy Hoe oie eft te A. oe > i" 4 pe a ae om ap ee pee Py 


“ “a 


/nal 


50 


Video Ouilets Join 
Signals in First 
TV ‘Partnership’ 


CHARLESTON, W. Va., Aug. 31—A 
unique joint telecasting arrange- 
ment made here last week by two 
tv stations looked like a step in 
the direction of the FCC’s ‘“satel- 
lite’ scheme for rescuing u.h.f. 
stations (AA, Aug. 9). The main 
difference was that neither was a 
satellite. 

The two stations are WKNA-TV, | 
Charleston, and WOAY-TV, 40. 
miles southeast of Charleston, in | 
the small town of Oak Hill (pop., | 
4,500). WOAY-TV (Channel 4),. 
new v.h.f. member of the team, 
will be a rural station, aiming its 
100,000 watts at most of southern | 
West Virginia. WKNA-TV (Chan-| 
nel 49) is the u.h.f. member, serv- 
ing metropolitan Charleston. 


a As it stands, the two stations 
are under separate ownership, and 
Joe L. Smith, owner of the 
Charleston station, said that their 
agreement is a “partnership,” 
rather than a satellite operation. 

Under the arrangement, the two 
stations will offer a combined sig- 
for program schedules of 
ABC-TV, with which both are now 
affiliating, and for certain local 
programs of interest to both rural 
and urban markets. But it was 
emphasized that the partners will 
operate separately or combined 
“at will.” 


Schram Names Stone A. E. 

Schram Advertising Co., Chica- 
go, has appointed Lee Stone an 
account executive. Mr. Stone for- 
merly was with Retailers Mar- 
keting Guild and Publishers Di- 
gest Inc. 


Dainty Dot Hosiery to Arnold 

Dainty Dot Hosiery, Boston, has 
appointed Arnold & Co., Boston, 
to handle its advertising. Bo| 
Bernstein & Co. is the previous 
agency. 


BLOW-uP—Edwards Agency, Los Angeles, imprinted on 2,000 balloons 

the announcement of its appointment by Lee-Tex Rubber Products 

Corp. of California, balloon maker, and sent them to business firms. 
The message also plugged balloons as premiums. 


there are many ways te “Riew” your von bere —~ 


the best oy far is the Raliees way 


ot 


Colgate-Palmolive Will Use Radioactive 
Isotopes to Discover More About Soap 


JERSEY City, Sept. 1—The atom, 
recently hired to test washing ma- 
chines, now joins the research 
staff of a soap maker. 

Colgate-Palmolive Co. an- 
nounced today that it is setting up 


up of such ingredients as deodor- 
ants or germicides? By tagging 
them, washing animals with a 
laboratory test soap containing a 
tagged element, chemists can find 
out. 


a lab at New Brunswick, N. J., to) 


use radioisotopes in basic research | 


in soap, detergents and toiletries. 

Earlier, Bendix Home Appli- 
ance division of Avco Mfg. Co. 
disclosed that its advertising will 
take on an atomic theme (AA, 


Aug. 30). The washing machine, 
tests | 


maker announced that 
showed its product removed more 
dirt tagged with radioactive 
particles than the washers of its 
competitors. 


# Colgate intends to use radio- 
active tracers to determine how 
various ingredients work. The test 
program includes checking prod- 
uct action on rats, hamsters and 
other animals. 

Dr. Manno F. Nelson, who will 
direct the research, said experi- 


‘ments have been proposed to an- 


swer such questions as these: 


e How much does the skin pick 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Aug. 7, 1954 
All tigures copyright by A. C. Nielsen Co. 


TOTAL HOMES REACHED 


Homes 
Rank Program (000) 
1 Dragnet (Liggett & Myers, | 
BUED +: shaadhastsbrvavetsvancichetceciessssnid 12,086 
2 Public Defender (Philip Morris, | 
MEE -Rensadiep Cbonstbinressercekananmecie’ 9,075 | 
3 Pabst Blue Ribbon Bouts (CBS) ...8,755 | 
4 Best of Groucho (DeSoto-Plymouth, 
eae eee 8,737 
WD PRE WE See senthdvercssscccixccssreiensd 8,664 
6 Toast of the Town (Lincoln- 
a) Ce | eee 7,993 
7 Robert Montgomery (Johnson, 
BED “Sa eatdediaxintxanessnedatsanisoneah 7,626 
8 I’ve Got A Secret (R. J. Reynolds, 
ME + st sainiteaseiseaisiviuineeleuniiolaaal 7,53 
9 This Is Your Life (Hazel Bishop, 
CEES ERE Ne 7,452 
10 Kraft TV Theater (NBC) ............ 7,444 


PROGRAM POPULARITY* 


Homes 
Rank Program % 
1 Dragnet (Liggett & Myers, 
PEND -nisadicdedaridebaceicasyaevnesisscosiaeed 40.9 
2 Public Defender (Philip Morris, 
EE eihticdslitsiaiuiaavndicseididsesinnsicnts 31.1 
S Ford Theater (IBC)......ccccccccccccccccee 31.1 
4 Pabst Blue Ribbon Bouts (CBS) ....29.8 
5 Best of Groucho (DeSoto-Plymouth, 
UD iiidasasenidhacseserSnseaveccubassnaiiias 29.8 
6 Toast of the Town (Lincoln-Mercury, 
SUUIIEE  Micntbia Teniabuebinitksabeiacnantiesbuutea 27.9 
7 Kraft TV Theater (NBC) .................. 27.5 
8 What's My Line (Remington Rand, 
Jules Montenier, CBS) ................ 27.0 
9 I've Got A Secret ( R. J. 
ee | 26.8 
10 This Is Your Life (Hazel Bishop, 
PUES dhesbaspucsanuiduaoniinncatibricraiesss 26.7 


*Percentage of homes reached in area where program was telecast. 


ARB Multi-City TV Ratings 
Week of Aug. 1-7, 1954 


American Research Bureau 


TOTAL VIEWERS REACHED 


Rank Program (000) 
1 Toost of the Town (Lincoln- 

PNY s, GED - srsicsvcceisisssascsvess 37,080 
2 Dragnet (Liggett & Myers, 

Re ee eerlee ne 36,470 
3 Public Defender (Philip Morris, 

ae eee 25,680 
4 Best of Groucho (DeSoto- 

Plymouth, NBC) ................... 24,990 
5 Masquerade Party (General 

a 22,990 
6 I’ve Got A Secret (R. J. 

EE | 22,740 
7 Godfrey's Talent Scouts ............ 22,480 
8 Red Skelton Revue (Toni, 

General Motors, CBS) ............ 22,230 
9 Private Secretary (American 

een 22,120 
Be) WEE FI BIO sstcesedecsnpecscecsscen 22,030 


PROGRAM POPULARITY 


Rank Program Rating 
1 Dragnet (Liggett & Myers, 

ORME sesbusiibacdenecceeenestetivicsstssnecsiecei 44.2 
2 Toast of the Town (Lincoln- 

PGs, GE) cscccscasccrssesesversensess 39.2 
3 Public Defender (Philip Morris, 

SUEDE Snuhdcrioschivenlin’ 4 boubdsennnsvesinasie 34.2 
4 What's My Line? (Remington 

Rand, Jules Montenier, CBS) ....32.7 
5 Godfrey's Talent Scouts (Lipton, 

i ea ae Se Te 32.4 
6 Best of Groucho (DeSoto-Plymouth, 

POE Sucsnsistssissennteneppsoniiaoeienl 31.5 
7 I've Got a Secret (R. J. Reynolds, 

GIUE: thigusteivnnciun ioeteadeeihdeasdien 
8 Masquerade Party (General Foods, 

SAEED. cvicrocovscesenecustnninbthinnisisinomeces 28.9 
9 S er Theat (Westinghouse, 

SED. <vesinssnccsspiuhassrstalbabinniytoniéaten 28.8 


NBC) 


@ Are the ingredients in a soap 
being uniformly mixed? A tagged 
| ingredient will reveal its presence 
at once. 


/@ Are valuable ingredients being 
lost in waste material discarded in 
the manufacturing process? Put an 
isotope in a sample of the ingredi- 
ent, then monitor the waste from 
a laboratory trial run. Any loss 
will show up at once. Half the 
perfume ingredient of soap may 
disappear before the product is 
packaged. 


e How efficient is a detergent in 
removing dirt? This can be 
checked by putting a tracer into 
lamp black, then soiling a strip 
of cloth with it. After the strip 
is washed in the detergent it is 
checked for the presence of the 
isotope. Even though the cloth 
seems to be white, there may be 
invisible particles of dirt remain- 
ing—but they will show up as 
clicks in a meter. (Bendix used 
this approach in its testing.) 


# A similar test can show wheth- 
er the food film is completely re- 
moved from dishes washed in a 
test detergent, or whether dirt 
removed from a garment by me- 
chanical washing is redeposited on 
it as the washing water drains 
away. 

Shampoos offer a fertile field 
for tracer research, since they con- 
tain some ingredients that should 
be completely rinsed out of the 
hair, others that should stay on 
the hair to make it glossy and 
manageable, Dr. Nelson said. By 
tagging various ingredients, it is 
possible to see if anything is left 
on the hair, whether any of the 
components actually penetrate the 
hair, whether any of the natural 
hair oil is removed, he said. The 
tests can be carried out using 
swatches of cut hair. 


Dunkers Heed: October Is 
Donut (and Milk) Month 


The 26th annual Donut Month 
will be sponsored in October by 
the Doughnut Corp. of America 
and, for the third consecutive 
year, the American Dairy Assn. 
Extensive promotion towards wid- 
ening the mass consumption ap- 
peal of “donuts and milk” as party 
fare is planned in most media. 

The donut and milk theme will 
be presented on the “Bob Hope 
‘Show” Oct. 1 and Oct. 22 over 
NBC Radio and on the “Bob 


Crosby Show” Sept. 21 and Oct. 19 
0.0 on CBS-TV. Other radio and tv: 


‘tie-ins and newspapers and mag- 
-azines also will be used. Doughnut 
‘Corp. is offering color posters to 
restaurants, grocery stores and 
supermarkets. 


Advertising Age, September 6, 1954 


Department Store Sales... 


Sales Spurt 1% at the End of August 


WASHINGTON, Sept. 2—A slight | 


gain of 1% was recorded in de- 
partment store sales throughout pa 
the U. S. during the week ended De rtment Store 
Aug. 28, compared with the corre- 
sponding week last year, accord- Sales Barometer 
ing to the Federal Reserve Board. 
Largest gains for the week aver Change from 1953 
the previous vear were recorded 
in the East. Boston gained 8%, 
New York 10% and Richmond 5%. +1% +1% 
At the same time, the greatest 
loss for the week was also re- 
corded in the East, with Phila- 
delphia sales 15% less than in the 
corresponding week in 1953. Week Jan. 1 
Other losses were recorded by Ended to 
Cleveland (4%) and St. Louis|| Sus. 28, 1954 Aug. 28, 1954 
(3%). Atlanta, Chicago and Dallas 
all had a gain of 1%. Minneapolis 
was up 4% and Kansas City had os Gee a “as 
a 3% gain. There was no change! gan Francisco-Oakland. +7 + 2 
in San Francisco. San Francisco City ...... +10 45 
For the four-week period ending} Oakland CHE onrssevrreoeene oo = 
Aug. 28, the average for the U.S.| Peru pa : z ; 
was up 1%, compared with the Salt Lake City a aes 
same four-week period in 1953, Seattle ........... +68 +8 
and comparative sales for the year| Spokane =e - ee 
or Tacoma ...... —1 +7 
up to Aug. 28 were up 1%. ie 
ee r—Revised 
% Change from °53 *—Data not available. 
Week Ended , 
Federal Reserve Aug. Aug. 2 ad 
District, Area, and City .... 14 21 Marketing Bought 
UNITED STATES. ............04:. r+ 2 0 
— a +s —1\by Maclean-Hunter; 
Metropolitan Areas 
IIE stsscrerncstacaarencsmennteis tics +10 +1 
Downtown Boston ........... +9 —1 No Change Planned 
ae sesounenee bie + ; Toronto, Sept. 1—Marketing, 
Lowell-Lawrence ........... + 4  —3|Weekly newspaper covering sales, 
Cities advertising and other phases of 
te oa sarensnecseoevossonsenes + : marketing in Canada, has been 
TOV ICD cccecccccccccccccscscscece 7 
New York District .............. + 4 2 purchased by the Maclean-Hunter 
Metropolitan Areas organization. 
a ee r+ 1 —9| No changes in operation or pol- 
pe een New wi 4 1) i¢¥_are planned. 
a avaeivs ba: 144060 + 2| +W.A. Lydiatt retired some years 
"| “as r+ 2  —1/ago as senior publisher of the 
- userid seananeiveineaieuees arp = weekly and Margaret Brown, as- 
IE Sih cial easanksioue os : : : — 
Philadelphia District .......... r—4 —10 sociate publisher, is retiring from 
City the business. Edward Earl! contin- 
Philadelphia .........0ccccc000 —6 —g/ues as editor. New offices of the 
Cleveland District ................ r—4 — 6| publication will be at 481 Uni- 
Metropolitan Areas versity Ave 
ESE ere — 8 12 y ’ 
MIININED, Siscciieissssesecisvesesiies + 4 —9 
IEEE. accsecscsivensnaderecesivens — 6 — 5| Robert Frost Named A.M. 
Toledo" 49 yg] _ Robert Frost has been appointed 
a a —11 —13|/advertising manager of National 
City Pneumatic Co. and Holtzer-Cabot 
EL d:sinlsrcaisassindnibenins bd ivisi 
Richmond District ............ +4 —1 ekigpon 4 rer bs Frost, who 
Stuiseneiiten Areas s worked wi he company as 
Washington oo..ccccccccccccem r+ 5 —1{|€ consultant, has directed his own 
anne Washington r+ 2 — 4/advertising consulting firm, Robert 
ED <acintcvtsnisssexsitenssetses + 5 —1 : 
"ae —1 4 ae Inc., Tarrytown, N. Y., since 
Atlanta District .................... r+ 3 + 2 F 
Metropolitan Areas 
IGN. ocsecessccsccscecssese —2 —2 
TACKBONVINMES — ...cnsercccssccessceee 0 0 
NE | enttinisettnrennecssenaisrorises +. 5 +12 
alain ne name +4 #43 Love Me, Love My Caddie 
SE —4 —I6 Movie star Jane Russell 
he EI > convsinsercicniseserss + 5 + 3 will be featured in a new 
een 0 —12 ae . 
City jingle contest in September, 
_ ES a ae ia 2s launched by Colgate-Pal- 
oo tial r+ 1 —2 molive Co. for its Lustre- 
ee +4  —2/|| Creme shampoo, according to 
Indianapolis ....cccceeee +i =i a press release from Ettinger 
a Deane ans —7- +43 Co., New York. Six 1954 
IID: -eptichneitessseninsetenes +1 —6 j 
St. Louis District ................ —3 0 Cadillacs (plus $1,000 extra 
Metropolitan Areas with each to help pay taxes) 
eS eee — ey | and an additional $21,000 
agg tne Mtadindiinniennioiiins 0 —10 will be prizes. In b&w ads, 
Memphis... —10« 444|| Miss Russell will invite the 
Minneapolis District .......... + 3 +5 public to “Win a Cadillac 
Metropolitan Areas Like Mine.” 
Minneapolis-St. Paul .... bd ° 
Minneapolis City ............ +4 +17 O come with me, my Colum- 
| Lf. en bd bd bine 
Cities P P P 
Duluth-Superior _............... as § 4% And win a Cadillac like 
Kansas City District .......... +6 +44 mine! 
Metropolitan Areas 
a Re 2 2g Of Saeen for you I sort of 
Topeka a pine, 
Wichita ...... +15 45 But don’t that Caddie’s 
4 Joseph .... Tt — 5 fishtail shine? 
uquerque + +2 Pp 
Okishoma Cit 413 46 The female form is really 
I Td at ~— fine, 
~ sot But try a Caddie for a real 
ee + 6 —6 i 
Dallas District ..............0.0. o +1 Oh — a il 
Metropolitan Areas ife wt me will be 
ee. 0 +42 divine— 
7 De niin a § 0 A book of verse, a jug of 
FORE WCC cccsreccssscccccscseceee —5 —9 wine— 
IID Ssiccninmnactesnccesteesnensenes —2 +1 1 
San Francisco District ...... r+3 8 +4.4 f you... 
Metropolitan Areas Win a Cadillac like 
EARS URI, serencticscvecsesseseve0 + 2 +4 mine 
Downtown Los Angeles —3 —2 i 
Westside Los Angeles... + 8 +4 
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Goldblatt Bros. Is 
40; Sees 100 Stores 
in Next 40 Years 


CuHIcaGco, Sept. 2—Goldblatt 
Bros. Inc., which operates a chain 
of 16 department stores in and 
around Chicago, expects to be op- 
erating 100 units within 40 years. 

The prediction was made today 
by Joel Goldblatt, president, on 
the occasion of the department 
store chain’s 40th anniversary. 

Within the next 10 years, Gold- 
blatt will add 12 new stores in 
shopping centers in the Chicago 
area, he said. 

Goldblatt began as a small store 
run by the four brothers—Louis, 
Joel, Maurice and the late Nathan 
—on Chicago’s northwest side, 
with an investment of $500. Today 
the company does $100,000,000 
worth of business annually, and 
expects to double that volume in 
20 years. 


a Mr. Goldblatt said that shop- 
ping centers “will revolutionize 


retailing and govern its whole fu- 
ture. Their number will be limited 
only by need. The public likes, | 
demands and will get shopping. 
centers.” 

Louis Goldblatt, speaking at an. 
anniversary luncheon, noted the) 
changes in retailing over the past | 
40 years. Then, he said, the man- 
ufacturer sold his product to the 
retailer, who had to prove its val- | 
ue to the customer. 

“Today,” he _ continued, “the | 
manufacturer uses scientific meth-_ 
ods to guarantee the worth of his) 
product, then pre-sells it through 
national advertising campaigns. 

“The retailer’s success now de- 
pends on buying brand-name mer- 
chandise and promoting it in a 
way that attracts customers to his 
store,” he said. 


Arthur Heads F&S&R Media 


Gerald T. Arthur has_ been 
named manager of the media de- 
partment in the New York office. 
of Fuller & Smith & Ross. He suc- 
ceeds Richard A. White, who has 
been named an account executive. 
Anthon C. Lunt, formerly with 
Doyle Dane Bernbach Inc. and 
Kelly, Nason, has joined the agen-| 
cy’s New York account staff. 


Canners Assn. to R&R 

The Minnesota Canners Assn. 
has appointed the St. Paul of- 
fice of Ruthrauff & Ryan to de- 
velop and handle a new public re- 
lations and promotion program. 
Members of the association in- 
clude 18 Minnesota vegetable can- 
ners. A fall campaign is being 
planned. 


SPARK sais i eee 


Sharp, clear, crisp prints in quan- 
tities of 5 to 50,000, sizes from 
(2% he 60" 3 


The PHOTOMATIC Co. 


$3-59 E. Ilinois St. Chicago 11, al 
Phone Wititehell 4-2930 


Pinson Joins Fine Products 
Samuel W. Pinson Jr., formerly 
with an Atlanta agency, has been) 
named advertising manager of | 
Fine Products Corp., Augusta, Ga., 
maker of Nunnally’s, Hollings- | 
worth and Sweetly Yours candies. 


Keith Names Hirshon-Gartield | 

George E. Keith Co., Brockton, 
Mass., maker of Walk-Over ni 
Keith-Highlanders shoes, has 


‘named  Hirshon-Garfield, 


New 
York, to handle its advertising. 
‘Hanly, Hicks & Montgomery for- 
‘merly handled the account. 


‘DuMont Signs WUSN-TV 

WUSN-TV will replace WCSC- 
TV as the Charleston, S. C., af- 
filiate of DuMont Television Net- 
work, effective Sept. 25, when the 
former station is due to begin op- 
erating. 


3rd ADVERTISING 
ESSENTIALS SHOW 


| THE HOTEL BILTMORE, NEW YORK 
| November 15th, 16th, 17th, 1954 
| ADVERTISING TRADES INSTITUTE, INC. 


Thomas B. Noble, Chairman 


270 Park Ave., N. Y. C., 17 MU 8-0091 
OVER 9,700 ATTENDED LAST SHOW | 


The newest i in 1 Displays of 


All Kinds @ Graphic Arts 
® Packaging ®@ Premiums @ 
Visual Aids @ Photographic 
Services @ Art @ Paper @ 
Signs @ Allied Products 
and Services @ Films. 


Write Evelyn Owen on business 
letterhead for guest tickets 
or exhibitor's information. 


There are three steps 
in an appliance sale 


Six feet. Three steps. One sale. Distributor, Distributor 
Salesman, and Retail Dealer. It takes all three to move 


the goods. Get them all 
marching along. 


in step, and your sales go 


Every one of these men is on the lookout for new 
sales ideas. They are always alert for a new promotion. 
That’s why they keep their eyes on Electrical Dealer. 


This is the magazine they read. This is the magazine 
they turn to for real help with their sales problems. 


Distributors use Electrical Dealer to keynote sales 
meetings. Distributor salesmen watch it for sales-mak- 


Hlecirical Dealer, 


Sm i 


ELECTRICAL DEALER 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 
SALES OFFICES: 
CHICAGO 11, ILL. 
22 E. Huron Street 
WHitehall 4-0868 
— J. Stevens 


CLEVELAND 15, OHIO 

1836 Euclid Avenue 

PRospect 1-0505 

John E. MacArthur 
n A. Eames 

"Porterfield 


ing promotions they can use with their dealers. It is 
the only : ppliance, radio, TV magazine that provides 
a section edited exclusively for distributor salesmen. 


Dealers read Electrical Dealer for tried and proved 
retail sales ideas — for window displays — for better 
methods that will make their business more profitable. 


These met. are setting a brisk pace for more sales 
right now. To get them in step with your product, put 
your sales story in Electrical Dealer, the one magazine 
that covers all three steps in an appliance, radio, 


TV sale. 


ame 


NEW YORK 17, NEW YORK WEST COAST 

101 Park Avenue MCDONALD-THOMPSON 

MUrray Hill 3-0256 San Francisco Seattle 
Los Angeles Dallas 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 
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Coming 
Conventions 


Sept. 4-9. Assn. of Railroad Advertis- 
ing Managers, fall business meeting and 
tour. Sept. 4, Salt Lake City; Sept. 5, 
Cedar City, Utah; Sept. 9, Las Vegas, Nev. 


Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chi- 
cago. 

Sept. 18-21. Advertising Specialty Na- 


tional Assn., fall specialty show, Palmer 


House, Chicago. 
Sept. 19-21. 


lanta. 
Sept. 20-23. Premium Advertising Assn. 


of America, New York premium show, 
Hotel Astor, New York. 


EVERYONE Can Use A 
Handi-Kutter 


(Cécese-SNFE FOR POCKET OR PURSE 
/ Ideal LOW-COST 


®§ @ Premium! 


Vv Useful Ad Novelty! 


Attractive 
“Give-Away’” ! 


Attractively finished in anodyzed colors. 
Space for firm or trademark imprint. 25¢ 
retail value. 

Send for FREE Sample. 


KENWORTH MFG. CO. 


3459 N. Holton St., Milwaukee 12, Wis. 


Advertising Federation of) 
America, 7th District, Biltmore Hotel, At- | 


Sept. 22-25. National Assn. 
Lithographers, 22nd annual 
and exhibit, Hotel Statler, 

Sept. 23-25. Newspaper 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-28. Advertising Federation of 
America, 10th District, San Antonio. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 


of Photo 
convention 
New York. 
Advertising 
Managers’ Assn. of Eastern Canada, an-| 


| 
| 
| 


Assn., annual convention, Hotel Statler, | 


Washington, D. C. 


| Sept. 27-29. Life Advertisers Assn., an-| 


nual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

Sept. 30. Magazine Publishers Assn., 
| One-day fall meeting, Westchester Coun- 
try Club, Rye, N. Y. 


|nual meeting, Drake Hotel, Chicago. 

| Oct. 7-9. Pennsylvania Newsp2per Pub- 
| lishers’ Assn., annual convention, 
| Harris Hotel, Harrisburg. 

Oct. 9-10. Advertising Feleratio. of 
America, 3rd District, Hote! Row. k> 
Roanoke, Va. 

Oct. 9-12. Mail 
Assn., annual convention, 
Boston. 
| Oct. 12-13. Second annual Dixie pub- 
lic relations conference, sponsored by 
Atlanta chapter, Public Relations Society 
of America, Emory University, Atlanta. 
| Oct. 13-15. Direct Mail Advertising 
| Assn., annual convention, Hotel Statler, 
Boston. 
; et. 
| tising Agencies, 
| Hotel, Chicago. 
|} Oct. 18-19. National Newspaper Pro- 
| motion Assn., western regional clinic, 
| Hotel Westward Ho, Phoenix, 
| Oct. 18-19. Agricultural Publishers 
| Assn., annual convention, Chicago Ath- 
| letic Club, Chicago. 
| Oct. 18-19. Boston Conference on Dis- 
| tribution, 26th annual conference, Hotel 
| Statler,, Boston. 
| Oct. 21-22. Audit Bureau of Circula- 
| tions, 40th annual meeting, Drake Hotel, 
| Chicago. 

Oct. 22-24. Midwest Inter-City Confer- 
|ence of Women's Advertising C!ubs of 
|the Advertis'ng Feteration of America, 
| Chase-Perk Plaza Hotels, St. Louis. 

| Oct. 28-29. National Conference of Bus- 
| iness Paper Editors, Hotel Statler, Wash- 
| ington, D. C. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
|; Commodore, New York. 


14-15. American Assn. of Adver- 
central region, Drake 


ON} of 


J How ta gave 99 


gary 910 


OFFSET USERS .... now you can slash type bills by as much 


as 90% with Fototype, the new 


modern way to set headlines 


and body text right at your own desk. Yet the initial cost is 


so low that the savings on your 


first job could easily pay for it. 


FOTOTYPE is simple to use, fast, professional. Anyone in your 
office can learn to use it in five minutes. (A stenographer set 
this entire ad!) An office boy can set 15 clean, sharp charac- 
ters per minute, perfectly aligned, ready for offset, zines or 


silk screen reproduction. 


FIRM 


1415 ROSCOE STREET, CHICAGO 13 


___ Please send me your FREE catalog 
illustrating over 250 styles and sizes of 
Fototype. 


NAME 


STREET 


STATE 


| 
| 
| 


| 


Oct. 4-5. Inland Daily Press Assn., an- | 


Penn | 


Advert sing Service | 
Hotel Statler, 


Advertising Age, September 6, 1954 


PsyCHO-SEASONAL TRENDS IN THE 


U.S. 
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TIME OUT OF MIND?—Chart, prepared by James M. ward to spring in early January, and that’s when 


Vicary Co., New York, for Family Circle, reflects 
findings of a study that indicates women think 
| about spring and fall long before those seasons actu- 
ally arrive. Yet, says Family Circle, it’s at the very 


time when this seasonal thinking 


sumer advertising goes into sharp declines. Chart 
shows (dotted line) that women start looking for- 


begins that con- 


total advertising pages in the top ten circulation 
magazines are nearing their low point (solid light 
line). Graph also shows (broken line) retail food 
store sales (add 000,000). Family Circle says study 
covered 5,426 women over 18 who were readers of 
FC, Ladies’ Home Journal or Woman’s Day. Study 
was based on word association test. 


Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 51st annual convention, Bo- 
ca Raton Hotel and Club, Boca Raton, Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Inst'- 
tute, 3rd advertising essentials show, Ho 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


Nielsen Adds 12 Subscribers 
Ten advertising agencies and 
two advertisers have been added 
to the subscriber list of A. C. Niel- 
sen Cc. Chicago. Pet Milk Co. and 
Campbell-Ewald Co. have sub- 
scribed to the Nielsen Television 
Index complete service. Doherty, 
Clifford, Steers & Shenfield has 
ordered the Television Index rat- 
ing reports. The following have 
subscribed to the new Nielsen Sta- 


tion Index reports: Borden Co., 
Benton & Bowles, Dancer-Fitzger- 
ald-Sample, Foote, Cone & Beld- 
jing, Lennen & Newell, Marschalk 
|& Pratt Co., Young & Rubicam, 
/Dan B. Miner Co. and Rhoades & 
Davis. 


Gattoni Joins Florida Rep 
Dante A. Gattoni has been 
named to head the southeastern 
Florida office of Publishers’ Rep- 
resentatives of Florida. Mr. Gat- 
toni, formerly nationai advertis- 


will headquarter in Miami. 


Avery-Knodel in New Office 
Avery-Knodel, radio-tv station 


er offices at 720 Fifth Ave., New 
York. 


ing director of the Miami News, 


representative, has moved to larg-| 


RKO Boosts Greenblatt 

Herbert H. Greenblatt, central 
'division sales manager in Chicago 
for RKO-Radio Pictures, has been 
named domestic sales manager. He 
will assume his new duties in the 
New York headquarters Sept. 13. 


Osgood & Hazen Adds One 

Allied Carbon & Ribbon Mfg. 
Corp., New York, has appointed 
|Osgood & Hazen, New York, to 
‘handle its advertising. 


/ 


“That Fellow Bott” 
HIS 2 MARK 


This is my sign of creative toil to make 
sales boil. Symbolizes distinctive adver- 
tising; signifies conscientious service. 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 


This booming industrial and 
economic development is 
concentrated in NORTH- 
ERN MINNESOTA — the 
circulation area of the Du- 
luth Herald and News- 
Tribune. 


As the map shows 
... the new multi- 
million dollar taco- 
nite industry is lo- 
cated right in 
the heart of 
the Duluth-Su- 
perior Market. 


DULUTH 


from ore-bearing rock 


taconite. 


HOW OPERATING 
TACONITE PLANTS 
PROPOSED SMALL SCALE 


PROPOSED RAMROADS 
Seeeeerrreersessseee 


Duluth News-Tribune q 


*$483,000,000 are invested in 
these projects to separate ore 


called 


Taconite Is BIG BUSINESS Here’ 


LARGE SCALE 


HERALD 
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Sarnoff Makes 
Omnibus Defense 
of Network Idea 


(Continued from Page 1) 
new 21” color tube and receiver 
to go with it will be demonstrated 
Sept. 15. 

5. Forecast that five years from 
now the whole present hassle over 
color tv tube types and sizes may 
be “academic,” because “there 
will no longer be any tubes in tv 
sets.” 

6. In a discussion of the impend- 
ing investigation of the netwerks 
by Sen. Bricker (R., O.) and col- 
leagues (AA, Aug. 9), called for 
support by the affiliates against 
“government intervention,’ and 
raised the question of whether it 
was possible to investigate only 
the network segment of the broad- 
cast industry. 


2 A great deal of the Sarnoff 
speech seemed to be an answer 
to CBS competition on both the 
radio and tv fronts, but especially 
in the color field. Here, Mr. Sarn- 
off joined Walter J. Damm, head 
of NBC-TV’s affiliates committee, 
in noting that the network’s series 
of color “Spectaculars” is all sold 
out, to the tune of $14,000,000. 
Then he lit into CBS claims in 
the same field. 

Mr. Sarnoff decried “boilerplate” 
publicity in which CBS launched 
its color tv r'ans under the slogan, 
“Aven’t you glad you waited for 
CBS color?” Sarcastically “envy- 
ing’ Columbia’s “shyness and 
self-effacement” in citing its color 
achievements, he noted that ‘““NBC’s 
competitor is just now starting its 
introductory year as we have con- 
cluded ours. 

“We welcome its entry into the 
respectable field of compatible col- 
or programming,” he commented. 


= Later, Sylvester L. (Pat) Weav- 
er, president, and Robert W. Sarn- 
off, exec. v.p. of the network, 
‘spelled out NBC’s claims to color 
leadership, predicting that by Jan. 
1 a total of 82 NBC affiliates will 
be equipped to carry video shows 
in color, and that by the same 
date the network will have facil- 
ities for originating 60 hours of 
color programs a month. 

In regard to Dr. Stanton’s “edi- 
torial” plea for opening up hnear- 
ings to radio and tv, Mr. Sarnoff 
told the affiliates he agreed with 
his arch-competitor on the issue, 
but deplored his bringing it up in 
the form of an “editorial.” 

He argued that “if you have the 
right to edit here, you may be able 
to edit in other matters, in which 
case the networks might be di- 
vided into political camps.” 

The RCA chief acknowledged 
that the stations themselves might 
take political viewpoints, “since 
they are just as numerous as the 
daily newspapers, and can reflect 
all viewpoints.”’ But he denied this 
right to the networks, as being 
too few in number to permit full 
competition among differing view- 
points. 


@ Mr. Sarnoff also noted that 
such an “editorial” approach 


“might raise the possibility of 


licensing the networks.” Sen. 
Bricker now has a bill before 


Congress which would put the 


networks under FCC license. 
Regarding the Bricker bill itself, 
Mr. Sarnoff denied emphatically 


Sarnoff 


Damm 
AFFILIATIONS—David Sarnoff, board chairman of RCA and NBC, is 
shown renewing old ties at the NBC-TV affiliates’ get-together in 
Chicago with Walter Damm, general manager of WTMJ-TV, Mil- 
waukee; William Fay, general manager of WHAM-TV, Rochester, 

and Clair McCollough, president of WGAL-TV, Lancaster, Pa. 


Fay McCollough 


markets where it needs coverage announced a new specialized sales 
...It must be able to set the price unit which will devote full time 
of a national program package to digging up business for the 
which it has the responsibility of optional stations. A kind of intra- 
selling.” net TV Bureau of Advertising, it 

On the other hand, Mr. Sarnoff would have the task of selling ad- 
assured the station men that “there vertisers on the option group by 
is no reason to be scared,” observ- means of “individualized” market 
ing that ‘“networks—especially |data, sales presentations and at- 
the successful ones—have long tractive station line-ups and 
been the whipping boys for all | prices. 
problems in broadcasting.” 
# Another proposal mentioned by 
Mr. Weaver was for an entirely 
voluntary “group rate” for op- 
tional stations. Under this plan 


® In virtually writing off network 
radio as a profitable venture in 
years to come, the head of RCA 


made it clear that he did not write 
off the networks. In fact, his re- 
marks prefaced a detailed defense 
of the network principle, both 
against filmed and taped broad- 
casting and against possible gov- 


advertisers would be given special 
zombination rates on purchases of 
“small territorial groups” of op- 
tion stations. 

As an opening gesture, NBC set 
aside the “Home,” “Howdy Doody” 


and “Imogene Coca” shows for 
“Certainly there are other |SPecial-price sale via stations not 
means of distributing programs,”|"OW being used by the present 
Mr. Sarnoff said. “But with distri- SPonsors. The shows could be sold 
bution confined to the mailing of locally on a co-op basis, NBC said. 
tapes and films, what provision | _ The network asked optional sta- 
would be made for live transmis- a to give their reactions to the 
sion of news and important public |P!an by Sept. 15, with the aim of 
events? Who would underwrite the 8¢tting the group rate plan under 
cost of maintaining interconnec-|Way by Oct. 4. 
tions throughout the country on a) 
permanent ready-to-serve basis?” |= On the promotion front, Jacob 
Declaring the networks “vital in A. Evans, director of national ad- 
the interest of national security,” vertising and promotion, reported 
Mr. Sarnoff predicted that the on what he called NBC’s biggest 
government would insist on radio| promotion campaign in history. 
network service, even if it meant Major emphasis in audience pro- 
providing such service itself. \motion would be on the Spectacu- 
lars, he _ said, with “Tonight” 
= Digging into RCA research files, getting the largest sales promotion 
Mr. Sarnoff came up with several splash. “Tonight,” Mr. Evans said, 
new marvels. One of them was a Will be launched with full-page 
new-type set—about five years Newspaper ads in New York and 


ernmental operation. 


off, he predicted—which will do 
away with the tv tube. 

This new gadget, said Mr. Sarn- 
off, will consist of a small “trans- 
istorized” box about six inches on 
a side, with wires running to a 
number of viewing screens which 
can be located in all parts of the 
house. 

A more tangible marvel was 
RCA’s far-famed magnetic tape 
recorder for carrying tv programs 
(AA, Dec. 14, ’53). Mr. Sarnoff 
brought it closer by “hoping” that 
\NBC would be using the tape for a 
\couple of shows before the end of 
this year. 


s Drumming up enthusiasm to 
counter CBS’ own high competitive 
effervescence seemed to be the 
main order of business at the af- 
filiates’ blow-up—with Mr. Sarn- 
off in the key role. On the “serious” 
side, the main item was a reason- 
‘ably mild altercation with the 
“optional” stations—those not in- 
cluded in NBC’s minimum sales 


“that government intervention in package. 


the business affairs of networks is| 


practical or desirable. 


In answer to the option stations’ 


complaint that they are not get- 


“As a competitive advertising ting enough out of network sales— 


medium,” he said, “a network must especially 


to sponsors on the 


provide the largest circulation at “Home-Today-Tonight” participa- 
the lowest cost. To do this, it must|tion series—NBC came up with a 


be free to select and bargain for 
affiliations and clearances in the 


hand-tailored sales package. 
, Under this scheme, Mr. Weaver 


‘Chicago, plus major space in the 
trade press. 


NBC Boosts Ellis Moore 


Ellis Moore, now trade press 
editor for National Broadcasting 
Co., New York, reportedly will be 
named director of press at the 
network to replace Richard T. 
Connelly, who resigned to return 
to Young & Rubicam as assistant 
manager of the radio-tv publicity 
department. 


Bristol-Myers Names BBDO 

Bristol-Myers products division 
of Bristol-Myers Co., New York, 
has named Batten, Barton, Dur- 
stine & Osborn to handle Trushay 
hand lotion, beginning Jan. 
1955. Trushay was formerly with 
Young & Rubicam. 


Olin Industries Boosts Swain 
H. A. Swain, with the arms and 


dustries since 1952, has been 
placed in charge of the company’s 
Winchester roller skate sales. His 
headquarters are in New Haven, 
Conn. 


Mahoney to Move Office 

David J. Mahoney Inc. will move 
to 261 Madison Ave., New York, 
on Sept. 8. 


1, | 


ammunition division of Olin In-| 


Stanton Replies 
to Sarnoff on 


Radio's Future 


(Continued from Page 1) 


and that set ownership has in- 
creased 90%. 

In a counter-thrust at television 
he ran the same figures through 
for the tv-era years (1951-53) as 
against the pre-tv period (1946- 
48). Here he found advertising 
dollars up 24%, number of stations 
ahead 46% and radio sets-in-use 
154% more numerous. 


|@ And in case anyone had further 
doubts, the CBS chief made a sta- 
tistical case for CBS. Whereas in 
1946 CBS Radio was only 10% 
ahead of “its nearest competitor” 
in billings, he said, in 1953 it was 
'38% ahead. 

“For the June-July period of 
1954 we are 62% ahead,” he added. 

Urging his colleagues to “make 
no mistake about the economic 


CBS-Radio Rejoins NARTB 


Effective Sept. 2, CBS-Radio 
renews its membership in the 
National Assn. of Radio and 
Television Broadcasters, Adrian 
Murphy, president of the net, an- 
nounced at the Chicago affiliates 
meeting. The network had left the 
trade group in 1950 in a dispute 
over experimental color tv sys- 
tems (AA, May 22, ’50). CBS-TV 
rejoined in 1952. 

Mr. Murphy told AA that 
NARTB “approached us and sold 
us on it,” and added that the asso- 
ciation “is doing a good job for the 
broadcast media and helping to 
sell them.” 

Explaining the decision, Mr. 
Murphy said: “At our last meet- 
ing some affiliates asked us if we 
weren’t embarrassed at not being 
members. I frankly said yes. 

“Maybe if we, as the most ag- 
_gressive radio organization, get 
/in, we can keep the association on 
| the radio track,” he added. 
| The CBS-Radio action makes all 
| major nets in both media members 
‘of the NARTB, except for ABC 
Radio. 


pressures on network radio,” Mr. 
Stanton still insisted that ‘“you’re 
in a healthy family.” 

Observing that “other businesses 
have had to meet competition,” he 
pointed to the phonograph record 
business which, he said, had in- 
creased its sales from $16,000,000 
in 1937 to $250,000,000 last year. 

“There are those in the record 
business who got the hell out when 
radio came along,” he remarked, 
“just as there are those in radio 
who would now get the hell out 


| 
| 
| 


| 
| 


RAYMOND M. BUKATY has been named 
| director of marketing on the staff 
of John H. Hilldring, exec. v.p. of 
|General Aniline & Film Corp., New 
York. He formerly was with Booz, 
|Allen & Hamilton, management 
'consultant, and before that was a 
marketing executive with General 
| Electric Co. 


of stations has more than doubled, | 


| 


in the face of tv.” 
“What it takes is ingenuity and 


the basic need to survive,” he 
added. 
e Stimulated by both Mr. 


Stanton’s optimism and the pes- 
simism of Mr. Sarnoff, the CBS 
affiliates were a model of enthusi- 
asm during the meeting. Hardened 
veterans of the standard tumultu- 
ous affiliates meeting searched for 
serious complaints in vain; all 
they found was a number of well- 
received “suggestions.” 

Far from pleading for more 
programs for local cooperative 
sale, as had been predicted, many 
affiliates suggested that there 
might well be less—in the field 
of newscasting, which is CBS’ 
only current co-op sales area. The 
affiliates reportedly felt that news 
is too local in character and 
too successful a product to require 
co-op selling. Instead, they pro- 
posed possible co-op selling ar- 
rangements for sports and mystery 
shows. 

Another sensitive area—rate cuts 
—failed to produce any dispute. 
Adrian Murphy, president of 
CBS Radio, assured a press confer- 
ence that, while a 20% nighttime 
rate cut agreed to last year would 
go into effect “soor’” (reportedly 
this month), there would be no 
further cuts. 


= Speaking for the affiliates, Ken- 
yon Brown, KWFT, Wichita Falls, 
commented that “no one likes to 
take a cut, but most of us were 
more interested in keeping good 
shows to sell spots around.” 

Mr. Brown also noted happily 
that CBS Radio has not scheduled 
for this year any spot-participation 
“plans” of the kind NBC has been 
investing in so heavily over the 
past two seasons. 

The affiliates were apparently 
undisturbed by the Sarnoff charge 
that a recent “editorial” broadcast 
by Mr. Stanton was a threat to 
network “impartiality”’—though 
they asked Sig Michelson, newly 
appointed network news and pub- 
lic affairs director, for an explana- 
tion. 

He stated that whenever CBS 


|decided to “editorialize” it would 


notify the stations in advance, 
give equal time to the opposing 
viewpoint and allow stations to 
carry the broadcast or not, as they 
chose. He added that the network 
will not make such _ broadcasts 
without “careful deliberation.” 


® George Bristol, director of sales 
promotion and advertising for 
CBS Radio, announced that the 
net will go into a co-op newspaper 
advertising program with its sta- 
tions for the third time in its 
history. To be shared on a 50-50 
basis, it will be launched in Octo- 
ber and will involve expenditures 


of between $200,000 and $400,000, 


he told ADVERTISING AGE. 

Mr. Bristol also estimated for 
the affiliates that CBS Radio and 
Television and their stations are 
doing program promotions at the 
rate of around $10,000,000 a year 
in equivalent paid time and space. 
He broke it down this way: 

The affiliated stations are de- 
voting time worth $4,000,009 to 
promoting network programs via 
local spots. The networks them- 
selves are using another $4,000,000 
worth of time for their own net- 
work-originated plugs, and the 50- 
odd newspaper-owned stations are 
using newspaper program ads to 
the extent of another $2,000,000 
in space. 

“It’s pretty much free goods, 
but it’s still advertising,” Mr. Bris- 
tol commented. 


Aylin Appoints Pat Green 
Aylin Advertising Agency, 
Houston, has appointed Pat Green 
radio and television director. Miss 
Green, formerly with the Univer- 
sity of Houston station, KUHT-TV, 


succeeds Launa Lewis. 
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Shoe Makers Urged 
to Help Retailers 


in Selling at Clinic 
(Continued from Page 3) 


they know it all. 

Gilbert Starr of Henry A. Lou- 
don Advertising, Boston, said that 
manufacturers need to get out in 
the field. 

Can a manufacturer visiting a 
retailer jump in and help the re- 
tailer sell shoes? Mr. Starr asked. 
No, he said. First he must find out 
what is going on. Retailers want 
help from manufacturers based on 
sympathetic understanding of the 
retailer’s problems. 

Mr. Starr said that shoe manu- 
facturers are not doing a suffi- 
ciently good training job with re- 
tail salesmen. They should build a 
package for the retailer on their 
shoes, show the retailer why the 
shoes were produced and why 
they should sell. 

B. E. Edscorn of the market re- 


A TECHNIQUE FOR 
PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make success novels, radio and 
television programs, moving pic- 
tures, sales campaigns and busi- 
nesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 


ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Gentlemen: 

Please send me on 10-day money- 
back guarantee. . . .copies of “A 
Technique for Producing Ideas.” 


search department of International | 
Shoe Co., St. Louis, said the shoe | 


industry doesn’t spare enough time 
to show its personnel how to take 


advantage of sales opportunities. | 


He said that in the highly com- 
| petitive shoe business most of the 


‘sales managers are kept so busy | 
‘putting out small fires of daily) 


operational problems that they) 
have little time to study funda-| 
mental market changes. 


# Manufacturers should be con- | 
cerned with broad responsibilities 
in sales management, George J. 
Vinson, director of the Graduate | 
School of Sales Management and 
Marketing, told the meeting. 

Mr. Vinson said that many com- 
panies hire only experienced men 
when they should hire neophytes. 
He said that salesmen must be 
able to ask questions on why they 
failed to get an order and that un- 
less a salesman can be shown his) 


shortcomings the company cannot | 
grow. 

A special report on shoe manu- 
facturing in the U. S. prepared by 
the National Shoe Manufacturers 
Assn. for the Bureau of the Census 
shows that the four largest shoe 
producers turned out 23.2% of all 
shoes made in the U. S. in 1939 
and 25.9% in 1947 but that their 


share of the market dropped to 
24.4% in 1952. 

The second largest group of four 
producers had 5.5% in 1939 and) 
1947 and increased their share of. 
the market to 6% in 1952. 

The bureau will prepare a simi- | 
lar study based on 1954 statistics 
which will be released by the as- 
sociation next spring. 


Wesley Names Breslin A. E. 


Wesley Associates, New York, 
has appointed William W. Breslin 
an account executive. Mr. Breslin | 
formerly was a v.p. of Byron G. 
Moon Co. and was with Wendell P. 
Colton Co. 


SOUVENIR GLASSES—Anheuser- 
Busch, St. Louis, commissioned 
Libbey Glass division of Owens- 
Illinois Glass Co., Toledo, to make 
15,000 four-piece sets of these 


_crested glasses to give to visitors 


at the opening of the “Western 

Home of Budweiser,” a 1,000,000 

barrel plant in California’s San 
Fernando valley. 


McCann-Erickson Names 3 

McCann-Erickson, Chicago, has 
appointed Clarence F. Baker an 
account executive, Francis J. Van 
| Bortel manager of its research 
‘department and John Volbrecht a 
senior writer. Mr. Baker and Mr. 
'Volbrecht formerly were with Leo 
| Burnett Co., Chicago, and Mr. Van 
Bortel previously was on the staff 
of the University of Chicago. 


_Manthorne to Lumbard-Watson 


H. J. Manthorne, formerly sales 
manager of Middlesex Shoe Co., a 


‘division of Chris Laganas Shoe Co., 


Lowell, Mass., has joined Lum- 
‘bard- Watson Shoe Co., Auburn, 


‘Me. He will direct sales promo- 
‘tion for Kittymoc loafers and 


Cushionized shoes for women. 


Alameda 
i eee 


San Francisco 
eee 


delivered circulation in 


partment of Finance. 


Metropolitan 


OAKLAND 
is Bigger 


Metropolitan Oakland 


San Francisco 


The Oakland Tribune, with the largest home- 


the only paper that covers Alameda County, the 


second largest county in the 11 western states. 


1954 population figures from the California State De- 


826,000 
177,800 


northern California, is 


Advertising Age, September 6, 1954 
| This Week in Washington... 


‘Bait and Switch’ Cost WMPS a Permit 


By Stanley E. Cohen 
Washington Editor 

WaSHINGTON, Sept. 2—Broad- 
casters who accept “bait and 
switch” ads better not come to the 
Federal Communications Commis- 
sion for favors such as higher 
power or tv permits. That’s the 
clear implication of a decision just 
issued by FCC Hearing Examiner 


_|Claire Hardy. 


The case involves WREC and 


» |WMPS, Memphis, conflicting ap- 


plicants for Channel 3. While both 


‘|lserved the community faithfully 


for many years, the examiner has 
recommended that the channel go 
to WREC. 

The decision points out that 
WMPS has broadcast three times 
as many commercial announce- 
ments as WREC, and in a two and 
a half year period had carried 49 
spots for appliance firms accused 
by the Better Business Bureau 
of using “bait and switch’’ ads. 

“Acceptance in good faith of all 
advertising offered unaccompanied 
by an investigation into the prac- 
tices of the advertiser is an avoid- 
ance of the proper responsibility 
of the broadcaster to its listeners,” 
the decision said. “Had more 
care been exercised by the WMPS 
management it would have been 
informed of the undesirability of 
such advertising and have elimi- 
nated it from its programs.” 

* 4a * 

Food & Drug Administration and 
Federal Trade Commission offi- 
cials have assured FCC Examiner 
Claire Hardy that there’s no auto- 
matic disgrace implied merely be- 
cause a company has difficulties 
over its advertising and merchan- 
dising plans. 

They were called because Plough 
Inc., which owns WMPS in Mem- 
phis, manufactures drugs and cos- 
metics. WREC, the rival for Chan- 
nel 3, had argued that Plough has 
been in trouble with both agen- 
cies. 

But an F&DA spokesman said 
that actions against Plough date 
back at least 10 years, and that 
currently the firm “customarily 
seeks advice before putting out 
new products.” An FTC witness 
said he has negotiated stipulations 
with Plouyh “and had always 
found the company very willing to 
change any of its claims that had 
been questioned.” He pointed out 
that FTC negotiated stipulations 
only with those who violate the 
law unintentionally, and will not 
enter into negotiation when vio- 
lations involve intent to defraud 
or mislead. 

2 = * 

The Senate interstate commerce 
committee has backed away from 
the all-out investigation of auto- 
mobile marketing problems map- 


ped out by the full committee last 
month. A resolution calling for 
an investigation of all phases of 
automobile trade relationships was 
adopted by the committee, but on 
the objection of Sen. Charles Pot- 
ter (R., Mich.), the full Senate 
refused to approve the probe. 

As an alternative a subcommit- 
tee under Sen. William Purtell (R., 
Conn.) will hold hearings this fall 
on the causes of automobile “boot- 
legging” in an effort to determine 
whether anything can be done to 
stop it. Auto dealers had been 
pressing for an anti-bootlegger 
law which would prevent dealers 
from turning cars over to non- 
franchised outlets. Manufacturers 
and dealers alike looked with 
alarm at the Senate committee’s 
plan to broaden the study to cov- 
er forced selling and other al- 
leged evils. 

* # e 

Because the Senate left town 
without approving his appoint- 
ment toa new term, Ewan Clague, 
head of the Bureau of Labor Sta- 
tistics, has been appointed to a 
special temporary post as “execu- 
tive adviser to the Secretary of 
Labor.” Mr. Clague has run the 
Bureau of Labor Statistics in an 
admirable manner since 1946, and 
there is no known opposition to 
his reappointment. A patronage 
squabble over the post had been 
resolved in his favor in the final 
days of the session, but the Senate 
did not get around to formal ac- 
tion. 


Paris & Peart Names 2, Adds 2 


Paris & Peart, New York, has 
appointed Franklin Ferry, form- 
erly advertising manager of Grand 
Union Super Markets, an account 
executive and Suzanna Skidmore, 
formerly director of home econ- 
omics for Wilson & Co., head of its 
test kitchen. The agency has been 
named to handle advertising for 
Breakstone Bros. Inc., a subsid- 
iary of National Dairy Products 
Corp., New York, and National 
Creamery Co., Somerville, Mass., 
a subsidiary of Breakstone Bros. 


THE BEST IN 
WESTCHESTER 


Eleven Room Colonial house, 
90-foot swimming pool, large 
studio guest house on 1% 
acres fully landscaped in 
Scarsdale. 35 min. to Grand 
Central. Price $65,000. Owner, 
Box 82, Wilton, Conn. 


mos. 1954. 
(Media Records) 


The NEWS of the Rockies 


Want to sell to Denver women? 
The News carried 65.7% of the wo- 
men’s clothing store linage, first 6 
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(guess which 


Washington newspaper 
eained more 
Chain Grocery linage 
since the merger 


Media executives interested in food accounts have been 
wondering what would happen to Chain Grocery linage 
figures in Washington after the merger of the Post with 
the Times-Herald. We understand their curiosity. 
Media Record figures are now available for the period 
from April through July. As was predicted, The Star 
gained more than the combined Post-Times Herald. 
The Star has also made tremendous gains in every 
other major classification. Washington advertisers know 
that no other newspaper can compete with The Star 
in moving goods from the stores into the homes. 


It is a family habit in Washington to look in an EVENING newspaper to see what the stores are advertising 


‘The Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C. 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago —Detroit— Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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You can use this 


recorder 


anywhere : | 


Minifon works unseen — in your pocket! 
Clearly records your words — or those of 
others — for up to 21% hours at a time. 


" Takes dictation, notes, on-the-spot inter- 
: views, speeches, meeting memoranda. 
; Eliminates written reports for busy ex- 
w ecutives! Recordings are fully control- 
‘ lable, easy to edit or erase, re-usable—and 

may be mailed as letters. Minifon works 

on battery or AC, plays back through its 


own headphones or any radio speaker, 
has playback control for typist. Write 
for information. 


world’s only POCKET SIZE recorder 


GEISS-AMERICA - DEPT. H9 
CHICAGO 45, ILLINOIS 


|McGraw-Hill Volume 
, Offers Measure of 


A sales in 111 Areas 


| New York, Sept. 1—Detailed 
|information to help manufacturers 
‘determine sales potential in each 
‘of 111 geographical areas has 
‘been published by McGraw-Hill 
Publishing Co. 

The 347-page volume, “Mc- 
Graw-Hill’s Industrial Market 
Planning Workbook,” is intended 
to provide a measure of the im- 
portance of each industry in each 
area. Application of the data en- 
ables marketers to compare their 
share of the market with the 
potential market in each area, ac- 
cording to McGraw-Hill. 

Statistics are based on Depart- 
ment of Commerce and Depart- 
ment of Health, Education and 
Welfare figures, some of which 
are based on Social Security re- 
ports. 

The book carries a price of $20 
per copy, but John C. Spurr, direc- 
tor of the publisher’s research 
service, under whose supervision 
it was produced, said limited free 
distribution will be made. 


Remba Joins Emil Mogul 
Michael Remba, formerly with 

Doyle Dane Bernbach Inc., has 

joined the copy staff of Emil Mo- 


gul Co., New York. 


OMAHA — 


@ WOW-TV was one of the first eighty stations 
in the nation (first in Nebraska) to apply for 
an FCC license. 


®@ WOW-TV was the first station in Nebraska to 
begin regular telecasting (August 29, 1949), 


@ WOW-TV was the sixth station in the nation 
(first in the Midwest) to operate on maximum 
power (February 24, 1953), 


@ WOW-TV was the first television station 
in the Midwest to have a color telecast 
(December 20, 1953), 


WOW-TV's pioneering spirit has created 
a growing Midwest television audience. 


This means your ‘advertising dollars do 
more today on WOW-TV and will do more 
tomorrow, too. 


“CHANNEL 6 


NBC-T au) DUMONT # AFF. — 100,000 WATTS — BLAIR TV. REP. 


with ‘‘Better Homes ‘and 


and"Successful Farming” Magazines. 


NEW! Non-fattening 


9 TAPA coLa’ 


ADDS TO YOUR PLEASURE- 
BUT NOT TO YOUR WEIGHT! 


FULL-PAGE DEBUT—Page ads like this 
will appear in Chicago area news- 
papers Sept. 9 as Pabst starts dis- 
tributing canned Tap-a Cola there. 


Pabst Canned Cola 
Starts Campaign to 
Tap Midwest Market 


CuIcaco, Sept. 1—Pabst Brewing 
Co. started tapping the Midwest 
market this week with its canned 
soft drink, Tap-a Cola. 

Distribution of the new soft 
drink is already under way in the 
East (AA, May 31) and in Wiscon- 
sin. The canned cola drink was 


first prepared in Pabst’s Hoffman 


Beverage Co. plant in Newark, 
N. J., and, after test marketing, 
produced in Newark and Long 
Island City plants. 

The Midwest will be covered 
from a_recently-completed soft 
drink bottling plant in Milwaukee, 
which has an output of 10,000 
cases a day. 


® Harris Perlstein, Pabst president 
and board chairman, said market 
surveys indicate that the cola field 
now accounts for about 58% of the 
market, with ginger ale, its nearest 
competitor, far behind with a 10% 


| 
| 
| 


share of the soft drink field. 
Pabst will extend distribution 


‘through food brokers and non- 


liquor outlets gradually as market- 
ing plans and production permit, a 
news spokesman told AA. News- 
papers will be the principal me- 
dium. 

Warwick & Leglet, New York, is 
the agency. 


Product Institute Adds Three 

National Biscuit Co., Rockwood 
& Co. and the Simoniz Co. have 
become subscribers of New Prod- 
ucts Institute, Irvington-on-Hud- 
son, N. Y., clearing house for in- 
formation on new products and 
new processes. 


Nearing the End 
of a Saggy Trend, 
ABC Radio Hoping 


New York, Sept. 3—A minus 
figure can be cause for rejoicing, 
if the competition is falling even 


farther behind the pace. 


This, at least, is the case with 
the radio network of the Ameri- 
can Broadcasting Co. 

ABC points out that its net- 
work has lost less grouid this 
year in radio’s battle of the de- 
clining sales curve than any oth- 
er major network. Using Publish- 
ers Information Bureau figures, 
ABC figures the minus percent- 
ages as follows: 


Network  Jan.-July Jan.-July Per Cent 

1954 1953 Change 
ABC .... $17,269,420 $17,386,830 — 0.6 
COS a: 33,604,356 36,162,972 — 7.0 
MBS 12,522,497 13,224,219 — 5.3 
NBC 20,697,370 28,227,119 —26.6 


On the more positive side, ABC 
radio was the only one of the four 
nets to score a percentage gain for 
June and July, 1954, against the 
same two months last year. In that 
period ABC was breathing down 
the neck of NBC, the dollar vol- 
ume second place holder. 

A June-July comparison shows: 


Network June-July June-July Per Cent 
1954 1953 Change 
ABC .... $ 4,504,817 $ 4,144,714 + 9 
CBB 4... 8,071,224 10,097,489 —20 
MBS 3,006,963 3,757,232 —20 
NBC 4,745,806 7,473,801 —37 
Wolfson Meets Press 


in Second Phase of 
Ward Control Battle 


New York, Sept. 2—Louis E. 
Wolfson, who has challenged 
Sewell L. Avery to a proxy battle 
for control of Montgomery Ward & 
Co., opened the second phase of his 
public relations campaign yester- 
day—but softly. 

An informal dinner was held 
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so that Mr. Wolfson could “become 
better acquainted on a personal 
basis” with financial editors of a 
number of publications. Major top- 
ics of the small talk were fishing, 
boating and football. 

To aid him in what appears to 
be shaping up as another of the 
type of public relations battles 
which Robert R. Young used to 
win control of the New York Cen- 
tral Railroad, Mr. Wolfson has 
named a three-man strategy board 
of his closest associates. 


= They are Alexander Rittmaster, 
financial consultant to a number 
of organizations, David B. Charnay, 
head of Allied Public Relations 
Associates—a New York firm that 
has been handling the p.r. end of 
Mr. Wolfson’s $200,000,000 list of 
businesses for a year-and-a-half— 
and William Shea, an attorney. 

Key issue of the battle is ex- 
pected to be the declaration by 
Mr. Wolfson that he can (1) bring 
Montgomery Ward sales up closer 
to those of its arch-rival, Sears, 
Roebuck & Co.; (2) bring the mail- 
order house the caliber of execu- 
tive leadership which he contends 
is lacking, and (3) restore the 
company’s prestige. 


why colors are more brilliant 
when silk screened 


Many art directors specify screen proc- 
ess printing on jobs that ordinarily 
might be produced by letterpress or 
offset. Why? — simply because silk 
screen inks offer the purest, most bril- 
liant colors available by any reproduc- 
tion process! 


If you aren’t using silk screen process 
printing, you should get acquainted 
with it. See the classified telephone 
directory for the 
screen process 


printernearestyou. «e e 
Published in the soak aan 
interests of screen . os : 
printing by a group ry 


of SPPA members. 
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CHIEFS or INDIANS 2 


Whichever you need, you'll find them easier with an ad in The Ad- 
vertising Market Place. Since Ad Age reaches more people in adver- 
tising than does any other publication, you can be sure that it 
reaches more of the people who are ready to move on to a new job 


and a new opportunity. 


Remember—The Market Place’s new closing date gives you five-day 
service; your ad runs the Monday after Wednesday receipt of your 


copy. 


Give Your Ad Budget the Three-Way Stretch 


in This Rich WEST VIRGINIA 
GOLDEN TRIANGLE 


There's a triple threat to sagging sales curves waiting for you in this tri-city 
area in prosperous West Virginia. You get dominant coverage exclusively 
with the Ogden Newspapers . . . serviced nationally by McDevitt . . . Proof 
of the market value? These 1954 Consumer Market figures: 


NEWSPAPERS 


WHEELING 
INTELLIGENCER (A.M.) 

NEWS-REGISTER (P.M.) 
NEWS-REGISTER (SUN.) 


POPULATION ..........455,886 
HOUSEHOLDS ..........134,480 
CSI ...........-$684,070,000 
RETAIL SALES .....$392,053,000 
FOOD SALES ......$108,606,000 


PARKERSBURG 


NEWS (A.M.) 
SENTINEL (P.M.) 
NEWS (SUN.) 


DRUG SALES ......$ 8,955,000 
GEN'L MDSE. .....$ 47,214,000 
APPAREL ........$ 23,376,000 
AUTOMOTIVE .....$ 73,038,000 
BM&H ..........$ 27,189,000 


FAIRMONT 


TIMES (A.M.) 
WEST VIRGINIAN (P.M.) 
TIMES-WEST VIRGINIAN (SUN.) 


Represented Nationally by GEORGE A. McDEVITT CO., INC. 
NEW YORK — CHICAGO — DETROIT — PHILADELPHIA — PITTSBURGH 
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General Mills Seeks 
Teen Homemakers 


in ‘Betty’ Promotion 


MINNEAPOLIS, Sept. 3—General | 
Mills next week will launch a teen 
age girl promotion, the “Betty 
Crocker All-American Homemaker 
of Tomorrow Contest,” AA learned 
today. Though many details were 
lacking, the contest will involve 
about $125,000 in awards and ex- 
penses to high school seniors, plus 
an undetermined amount for other 
contest costs. 

Initial announcements of the 
competition will be made in trade 
publications and educational mag- 
azines, followed by newspaper ad- 
vertising and a letter to every high 
school principal in the country. 

Senior girls entering the contest 
will take a written exam on home- 
making topics Jan. 12. The top 
entrant in each school will get a 
pin. The winner in each state will 
tuck a $1,500 college scholarship in 
her hope chest and, in April, 
shepherded by her school adviser, 
embark on a five-day excursion to 
Washington, Mt. Vernon, colonial 
Williamsburg, and the finals in 
Philadelphia. 

The grand winner will be 
booked for a three-months tour of 
the U. S.—as, of course, the “Betty 
Crocker All-American Homemaker 
of Tomorrow.” 


Drinking Increases 
Chances for Cancer, 
Says Statistician 


RoME, ITALY, Sept. 1—It was 
bad news this week for all the 
twitching ex-cigaret smokers who 
dropped the weed because of the 
cancer scare. 

The end of renunciation is not 
yet; they may have to skip alcohol, 
too. 

The excessive use of alcohol 
appears to be a multiplying factor 
in the risk of cancer. That’s what 
Dr. Sully Charles Marcel Leder- 
mann, chief of the section of eco- 
nomic studies of the French Na- 
tional Institute of Demographic 
Study, told the United Nations 
conference on population here yes- 
terday. 

Dr. Ledermann’s study—based 
on 3,500 French cancer cases—said 
in part that “tobacco appears to 
be an etiology factor in tumors of 
the buccal (oral) cavity and of 
the respiratory system, also of 
skin cancers of the face. On can- 
cers of the lungs, in particular, 
our findings are in agreement with 
those recently published in Great 
Britain and the U. S. 

“A special study was under- 
taken on how the ‘alcohol risk 
alone’ (with alcoholics but non- 
smokers) combines with the ‘to- 
bacco risk alone’ (with smokers 
but non-alcoholics) to form a com- 
plex ‘alcohol-tobacco’ risk for al- 
coholic smokers. 

“If a non-drinking smoker has 
five times more chance to have 
cancer of the buccal cavity than 
a non-smoker or drinker, and if a 
non-smoking alcoholic has five 
times more chance to have a can- 
cer of the buccal cavity than a 
non-smoker or drinker, then an 
alcoholic smoker seems to have 25 
times more chance of getting can- 
cer.” 


Julia Edwards Resigns 


Julia Edwards has resigned as 
news editor of Worldwide Press 
Service to join the Research Insti- 
tute of America, New York, in the 
new position of public informa- 
tion director. 


English Co. Names Gaynor 
Rotol Ltd., Gloucester, England, 
has. appointed Gaynor & Co., New 
York, to handle advertising and 
public relations in the U. S. The 
organization makes variable pitch 


airplane and marine propellers. 


Why doesn't 
Mommy have a 
“MONUMENT ? 


_ Monuments of marble or granite are ans American tradition. 
Se much so that any besser type of memonal seems novonly, 
inadequate, but inappaopriste — wholly lacking in dhe sean~ 
mental and inepirationai values that are an everlasting part 
of every beawatul mowament 

Choose your family plot m s cemetery that allows you the 

rivilepe of erecting # monument. Do it new as 3 Lumily 
aking og ix for some loved une 06 do clone. Selert thax 
monument io advance of need. too. Any local desher-member 
of the Monument Insettute of Americe will gladly asset yor 
in making a dectsion whieh vor will adber have cause to 
tegrer. See him today.or mail the coupon for our informative 

baubles, “Help At a Teme of Sarrow ” 


Vow cam sedy upos 
the advive and ovanse! af 
the Monument Desks whe 
Leaphaye theex kembkem 


ee FE a a ne a nO A OP OH OR OR aN 


al 
DAS Dchewsse Acrane Safiale 2 8 ¥ 


Send tne a copy ol “Help Ac s Tisse af Settee.” 


Address 


Cre. Soese. 


: 


i, sikolhidseadsiioniilicieunniel 


BUSINESS SENTIMENT—Ad for Monu- 
ment Institute of America, in cur- 
rent Time, with daughter asking 
embarrassing question, is faintly 
reminiscent of much-maligned tv 
manufacturers’ drive of several 
years ago (AA, Nov. 13, ’50 et seq.). 


TvB Names Board 
and Opens Search 
for a President 


Cuicaco, Sept. 3—Directors of 
the newly-incorporated Television 
Bureau of Advertising (TvB) held 
their first official meeting here 
yesterday, settled on a budget of 
$400,000 for the first year of cp- 
eration, and prepared to go in 
search of members and a president. 

During the meeting two groups 
which have been putting the all- 
industry sales promotion agency 
together—the National Assn. of 
Radio & Television Broadcasiers 
and the Television Advertising 
Bureau—formally turned over 
control to the new board. Clair R. 
McCullough, WGAL-TV, Lancast- 
er, Pa., told reporters that “this 
represents the last contact NARTB 
as such will have with this organ- 
ization.” 


= Two leaders in setting up the 
sales group will head the board as 
co-chairmen, however—Mr. Mc- 
Cullough and Richard A. Morre, 
KTTV, Los Angeles, founding 
father of the TvAB. Moreover, 
the new board is identical with a 
10-man committee (five each from 
NARTB and TvAB) which blue- 
printed the new organization a 
month ago (AA, Aug. 9). W. D. 
(Dub) Rogers, KDUB-TV, Lub- 
bock, was elected secretary and 
Lawrence A. (Bud) _ Rogers, 
WSAZ-TV, Huntington, W. Va., 
was named treasurer. 

The board also set up a com- 
mittee to choose a president and a 
membership committee and auth- 
orized the rental of offices in New 
York. The membership structure 
encompasses active members (sta- 
tions and networks) and sssoriate 
members. The latter category in- 
cludes station representatives and 
spot sales divisions of the net- 
works, though other groups may 
be added. 


Rosen Rejoins Cowles 
William Rosen, formerly v.p. 
and advertising director of Pines 
Publications, has joined the New 
York sales staff of Look. Mr. 
Rosen was with Cowles Magazines 
Inc. before going to Pines in 1952. 


Last Minute News Flashes 


Comics Publishers Organize for Self-Regulation 


NEw York, Sept. 3—A committee of comics book publishers will an- 
nounce formation next week of the Comics Magazine Assn. of Amer-| 
ica, a group which will aim at realizing industry self-regulation. Sub-| 
sequently, a high-salaried administrator will be named. Dell Publish- | 
ing Co. has indicated it will have no part in the association, which it 
is said will be backed by 95% of the industry. The committee making 
next week’s statement includes John L. Goldwater, business manager of 


Archie Comic Publications, Elliott Caplin, president of Toby Press, and 


Monroe Frolich, general manager of Magazine Management Co. 


Carlson Moves from Grant to Christiansen 


Cxuicaco, Sept. 3—Herbert A. Carlson, former Grant Advertising v.p., 
has joined Christiansen Advertising Agency as a v.p. and account 
executive. He operated his own advertising and public relations office 


/|in Seattle before joining Grant’s Chicago office last January. 


NBC Names Three New VPs; Other Late News 


e National Broadcasting Co., New York, has three new v.p.’s. They 
are Kenneth W. Bilby, formerly of Carl Byoir & Associates, who has 
been a p.r. adviser at the network for the last six months, named v.p. 
in charge of public relations, with overall supervision over advertising, 
promotion, research and press information; Davidson Taylor, advanced 
from director of public affairs to v.p. for that department, and Richard 
A. R. Pinkham, who gets v.p. stripes to go with his current assignment 
as director of NBC-TV’s participating programs. 


@ Oldsmobile division, General Motors Corp., Lansing, Mich., is ex- 
pected to sponsor three five-minute newscasts, four days a week, over 
ABC Radio during the football season. D. P. Brother & Co. is the agency. 


e@ Setting aside an initial decision giving Channel 13 to the Tampa 
Times, the Federal Communications Commission today picked Tampa 
Television Co. as the final winner in the three-way fight for the 


channel. “Diversification of mass 


media” was the principal reason 


given by FCC for its choice. The owners of Tampa Television Co. have 
law and radio backgrounds. General manager of the company is W. 
Walter Tison, owner of radio station WALT, Tampa. 


e James S. Bealle, formerly in charge of new program development 
and talent at Batten, Barton, Durstine & Osborn, has been named as- 
sistant director of the tv-radio department of Kenyon & Eckhardt, | ® It could be argued, of course, 


New York. 


e@ Stanley M. Finkle has resigned as v.p. of advertising and market | 


research at Park & Tilford Distillers Corp., New York. He left Welch 
Grape Juice Co. in January to join P&T. Before that he was with 
Schenley Industries. No announcement of his future plans has been 
made, and no successor has been named. Just two weeks ago P&T 
selected a new agency—Bryan Houston Inc.—for two brands: P&T 
Private Stock and Kentucky Bred whiskies, previously handled by 


Storm & Klein (AA, Aug. 23). 


‘Busy’ Affiliates 


Slow Progress of 
NBC Radio Study 


CHICAGO, Sept. 3—Delegates to 
the NBC-TV affiliates meeting 
went home yesterday leaving the 
matter of a long-range study of 
the economic future of network 
radio still up in the air. 

A committee headed by Robert 
D. Swezey, head of the NBC-Radio 
affiliates group (AA, Aug. 30), 
met during the video get-together 
along with Sylvester J. (Pat) 
Weaver, NBC president. But it did 
not name a chairman or draw up 
a study schedule as had been 
planned. 

Mr. Swezey, who is general 
manager of WDSU and WDSU- 
TV, New Orleans, had earlier 
promised a “sweeping” survey of 
the economics of network radio, 
together with what changes would 
be necessary to put it back in the 
black again. Noting that “there has 
been little change in the relation- 
ship of stations and networks in 
the last 25 years,” he suggested 
that “maybe there should. be 
sweeping revisions.” 


a Today, however, he said that 
the study group has put off a 
meeting to name a chairman and 
draw up an agenda “for a couple of 
weeks,” pending discussions with 


a similar study group which the| 


network has been sponsoring for 
some time. In the interim, Mr. 
Swezey will continue as ex officio 
chairman. 

Mr. Swezey turned aside sugges- 
tions that the formation of the new 
committee may have stemmed in 
some part from the emergence of 
the Quality Radio Group, a new 
tape-programming station co-op- 
erative (see Page 1). Other sources 
around the net, however, admitted 
that the QRG may have given it 
considerable impetus. 

It was pointed out, for example, 


that three out of six members of 
the committee are also charter 
members of the Quality Radio 
Group. They are Wayne Coy, KOB, 
Albuquerque; J. Leonard Rinsch, 
WSB, Atlanta, and Ralph Evans, 
WHO, Des Moines. 

Other members of the study 
committee, besides Mr. Swezey, 
are Walter J. Damm, WTMJ, Mil- 
waukee, and Edwin K. Wheeler, 
WWJ, Detroit. 

In explaining the delay in setting 
up the committee, Mr. Swezey re- 
marked that the members were 
“simply too busy.” Noting that the 
Quality Radio Group held its foun- 
dation meeting right after the NBC 
affiliates adjourned their conclave, 
trade observers were betting that 
the “business” was QRG. 


Pacific National Names 
George Glavin, Grant Merrill 

Pacific National Advertising 
Agency has appointed George Gla- 
vin merchandising manager and 
Grant Merrill radio and television 
producer in its Seattle office. 

Mr. Glavin formerly was a part- 


Grant Merrill 


George Glavin 


ner of Glavin-Sherwood Advertis- 
ing Agency, Seattle, and more re- 
cently, was with West-Pacific Ad- 
vertising Agency, Seattle and Spo- 
kane. Mr. Merrill, who has taught 
at Robert College, Istanbul, Tur- 
key, and the University of Wash- 
ington, was associated with Mr. 
Glavin at the two previous agen- 
cies. 


Selling Stock 


Might Help Ford 
Sell More Cars 


New York, Sept. 3—While the 
decision which the Ford Motor Co., 
the Ford family and the Ford 
Foundation are expected to make 


‘regarding offering stock in the 


company to the public will be de- 
cided in the light of its financial 
advantages, it is likewise obvious 
that this move could be an impor- 
tant marketing factor in the im- 
mediate future. 

The terrific competition among 
the Big Three, which has resulted 
in Ford overtaking and passing 
Chrysler and offering a real chal- 
lenge to General Motors, could be 
influenced materially if Ford 
stockholders became numerous 
enough to affect sales of the com- 
pany’s products. 

General Motors, whose stock- 
holders are among the most num- 
erous affiliated with any company, 
undoubtedly enjoys an advantage 
in the market place because there 
are so many customers who see a 
double advantage in buying a good 
automobile which may also con- 
tribute to the earnings of the cor- 
poration and the dividends paid to 
stockholders. At last count, June 
30, 1954, there were 493,710 holders 
of GM stock. 


that Chrysler has not benefited 
appreciably in competition with 
General Motors and Ford because 
of the fact that its shares are in 


|the hands of 84,236 holders, as of 


last December. Obviously this is 
not a controlling situation—but 
the question might be asked 
whether Chrysler would not have 
suffered even more if it had not 
had the sentimental and tangible 
support of the numerous families 
which have a stake in its success. 

Financial commentators agree 
that an offering of Ford stock to 
the general public would be a tre- 
mendous success; that it would be 
oversubscribed, and that large 
buyers, like investment trusts, 
would be eager to add the shares 
to their holdings. While the en- 
thusiasm of the stockholder is 
based in the long run on the re- 
turns he receives from his invest- 
ment, there is no doubt that the 
popularity of Ford and its cars 
would be reflected in thorough ac- 
ceptance of any stock offering it 
might make to the public. 

In the meantime, with Chevrolet 
and Ford shooting at sales of 1,- 
060,000 cars a year, the position of 
the GM entry in the popularity 
contest each year may easily be 
affected if not decided by nearly 
half a milion shareholders who 
have a selfish financial interest 
in the success of Chevvy. 


WILLIAM BUXMAN 

New York, Aug. 31—William 
Buxman, 70, former advertising 
sales manager of Textile World, 
a McGraw-Hill publication, died 
Aug. 27 at his home in Richmond 
Hill. He retired last December 
after 17 years with Textile World, 
and 45 years with McGraw-Hill 
Publishing Co. 

He joined the old Hill Publish- 
ing Co., which later became a part 
of McGraw-Hill, in 1908 as a pro- 
duction man and advertising copy- 
writer on Power. Later he became 
manager of the paper, and subse- 
quently was appointed manager 
of Engineering News. When Mc- 
Graw-Hill was organized in 1917, 
Mr. Buxman became manager of 
Engineering News-Record. 

He next became assistant to the 
v.p. in charge of business activities 
of EN-R, Chemical & Metallurgical 
Engineering, Engineering & Mining 
Journal, and Coal Age. He founded 
the Engineering News-Record 
Construction Daily. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


ADVERTISING-ACCOUNT EXECUTIVE- 
COPYWRITER wanted by growing, me- 


| 


} 


We are young and expanding. Opening 
for Trade Paper Editor for one of our 


diuin-sized agency in St. Louis with well- six publications. Must be thoroughly ex- 
established accounts. Good and secure | perienced with good record. Salary com- 


POSITIONS WANTED 


POSITIONS WANTED 


CONSIDER THIS “PROVEN” 

YOUNG AD EXEC 
Clear thinking, energetic, strong on ef- 
fective campaign plans, copy that sells, 
TV, radio promotion...Personable, cre- 
ative man who KNOWS layout, art, type, 
photography and printing. Capable man- 
— with grasp of markets and distribu- 
ion. 

This man is known for getting the job 
done - and right! Top references. Married, 
30, College Grad. Now ad mgr leading 
mfg...Wants right spot within industry 
or agency. Write for resume. 

Box 7059, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


ARTIST - designer, creative layouts, styl- 


LIBERACE DOESN’T PLAY THE PIANO 
..-with these two fingers (!!). .because 
they’re mine to begin with. .and at home 
only on a typewriter keyboard. .care to 
lend an ear to a pretty fair country 
record by trade pub. editor-FR man (as- 
sociation and contact exp.) who desires 
return engagement Chi-Midwest area? No 
elephant, so no peanuts. Our family 
knows of this adv., Now, you do. Invest 
3¢ for early interview. 

Box 7050, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


COPYWRITING ASSIGNMENTS 
$1 AND UP. BY FAST MAIL: 
Box 3038, Columbia Heights P. O. 
Washington 10, D. C. 


; 


Advertising Age, September 6, 1954 


WCBS-TV Signs Ten 12-Plan 
Advertisers for Fall 

WCBS-TV, New York, has 
signed ten 12-plan sponsors for 
fall. Under the plan, advertisers 
who buy a schedule of 12 or more 
station breaks, identifications and 
participations per week get a 
45% discount on their daytime 
purchases. 

The buyers: G. Washington cof- 
fee (Charles W. Hoyt Co.), Her- 


future for experienced man who can as- | mensurate with ability. Write or ‘phone: | jzeq jllustration, can handle art direc- bert Tareyton cigarets (M. H. 
sume responsibility and produce original | H. L? Peace, Publisher, H. L. Peace! tion, retail and studio experience. Chi- gg jo mato AC“SELL” ERATION? Hackett Co.), Bab-O (Dancer- 
: ideas consistently. Profit-sharing plan | Publications, 624 Gravier Street, New cago only. — 2, ee — eee cre- | Thi J), : 
and SO stock cwnaranip. Orleans, La. A ol 7388. Box 7060, ADVERTISING AGE ative, erring, senin ee eet Fitzgerald-Sample), Vicks Vapo- 
200 E. Illinois St. Chicago 11, Ill. 200 E. Illinois St. Chicago 11, Ill. dustrial and consumer advertising (inc.| rub (BBDO), Ehlers coffee (Dowd, 


Because of death in organization, we have 


ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—Frank Vell 


ADVERTISING MANAGER (AVIATION) 
Recently resigned ‘‘top position”, top avi- 


TV and radio) desires opportunity with 
going-places agency or as ac manager for 


Redfield & Johnstone), Cott bev- 


7 oe | oenting Ra grantee 202 S. State Wa_2-2306-07_ Chicago ation Electronics firm. Experienced ad. advertiser who needs more SELL. Early | €rages- (Dowd, Redfield), Avon 
ie to Advertising Manager. Salary com- PUBLIC RELATIONS | ministrative, all details $500,000.000 plus /| forties, excellent health, happily married, | cosmetics (Monroe F. Dreher 


mensurate with ability and good record. 
Real opportunity for right man. Write 


Chicago’s fastest moving Public Relations 
firm seeks a man or woman skilled in 


writing and with organizational ability, | 


budget, including extensive Export pro- 
gram. Prefer aviation product promotion 


daughter 14, university grad, 6 ft. 180 Ibs. 
Now employed. . .$10,000. 
Box 7041, ADVERTISING AGE 


Inc.), Uncle Ben’s converted rice 
(Leo Burnett Co.) and Seabrook 


3 or ‘phone: H. L. Peace, Publisher, H. L. | Sound aca: sak ater \ecderdie or associated lines (W. W. II Naval Av- 4, é ‘ 

‘ | iat i 200 E. Illinois St., Chicago 11, Ill. 
int gees te thee arent qualities. Permanent position. Prefer | tere suai a eee other. Com ASST. AD MANAGER. College grad & frozen foods (N. W. Ayer & Son). 
7388. > aE idee newspaper background. Please send com- Box 7056, ADVERTISING AGE veteran. Self starter able to plan and 


ie Beds sen 


ARTIST—Experienced, for Central Ohio 
Agency art department. Should have 
modern approach for design and _ illus- 
tration—some layout. Salary up to $8,-. 
000 for right man. Give full particulars 
first letter. 

Box 7048, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 


‘ > ity. Contacts, syndicates. Top-flight ; 
ANdover 3-4424 480 Lexington Ave. New York 17, N. Y. | CSS magazines in varied fields. If interested 
BANKERS BLDG. CHICAGO 3, ILL. CREATIVE COPY-IDEA MAN S750 N° York only. Present salary| write: Box 7062, ADVERTISING AGE, ADVERTISING CONSTRUCTION MAN 


WANTED - Space Salesman with man- 
agement potential capable of handling 
all sales aspects of Eastern territory for 
soaring industrial magazine. Engineering 


on industrial accounts. Send complete | ToPflight lettering, design, layout, comps|trade paper. All replies held in confi- purchase display material. Please state 
pec ee BE + compe I aoe ey ow” resume with photo and salary seuuiee- and creative art on national 4A accounts. | dence. past experience or other qualifications. 
ents’ marketing problems and to this|™ents to Prefer Southern Illinois area, with en- Box 7047, ADVERTISING AGE Write Box 974 ADVERTISING AGE, 200 


publication anticipated. Age 25-32. Send 
detailed resume. 

Box 7053, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


F PYWRITER. T ndous opty.| All types of positions for men and women. | 2€SS Publication, familiar with ABC pro- ae Sh » Mi , 
— leading Catholic publisher for a 185 N. Wabash FR 2-0115 Chicago | cedures, desires to make change. Ability Geneseo The muewers 
or woman with proven flair for effec- ADVERTISING SPACE SALESMAN to keep records in A-1 aan a _~ MISCELLANEOUS outstanding placement 


tive mail-order letters and circulars. State 
exp., educ., salary, etc. Our staff knows 
of this ad. 

Box 7057, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


ADVERTISING SALES MANAGER 
Resignation of present sales manager 


provides opening for successor with one | interview. Our staff knows of this open- | Seeking responsible position in area wit 
of country's leading trade papers - im- | ing. Replies confidential. - ra ad By Bo. ag from bumper- ates or aaa 
nt manufacturin ustry. aga- 055, - : ve 2 

vine is old, established, reapected and 200 E. Illinois St, pueeey th Box 17049, ADVERTISING AGE our active confidential service a Saree 
growing. Progressive organization. Cap- —— 480 Lexington Ave. New York 17, N. Y. ; THE TONI COMPANY will have an 
able staff. Chicago area office. Salary, gh Eg Be oF 2. Betty Clem unusual opening in its Brand and 
Ss ane tee pene ged inter- | vertising agency. Must be able to do rush || BUILDING PAINT PACKAGING DRAKE PERSONNEL, INC. Sane . 4 m7 he 
view give fu usiness an wor . assignments and deliver quality work. PRINTING BAKERY INCENTIVES ‘ ucts will be assigned to this man as 
tails, including salary desired. All appli- | Excellent compensation. Send samples and PUBLISHING AGRICULTURE HARDWARE Suite 1009 the Brand and Advertising Manager. 


cations confidential. 
Box 7051, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 


209 S. State Ha 17-1991 Chicago 


MARKET RESEARCH CONTACT MAN 
Small well established national research 
firm wants experienced man with proven 
contacts. Partnership potential. 

Box 7063, ADVERTISING AGE 


480 Lexington Ave. New York 17, N. Y. motive copywriter. Thorough fa- Nat’l. agcy. billing $40,000,000 seeks Furnish résumé of experience and 
AAA1 COPYWRITER WITH SOME CON- miliarity wat A automotive A mort exper. creative writer in the NEED MATURE COPY-CONTACT MAN? salary required in first letter. All 
TACT EXPERIENCE for growing Chi- and experience in writing auto- $20.000 class. Above owner available if office sold replies held in strictest confidence. 


cago Agency. Prefer background in Lawn 
Mowers, Garden Tractors, etc. Only self- 
starter capable of handling details and 


follow-through. Good salary. Top oppor- 


tunity. Send complete resume. 
Box 7058, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


plete resume with reply stating salary 
requirements. 

Box 7064, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING SPACE SALESMAN 
Publisher has immediate opening on ad- 
vertising staff in New York City sales 
office. Established leading publication. 
Prefer man 28 to 35 with some trade pa- 
per experience. Write in confidence to 

Box 7065, ADVERTISING AGE 


wanted immediately by small progressive 
Ohio agency. Excellent opportunity for 
young man on the way up with imagina- 
tion and agency creative copy experience 


Box 7035, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, IIl. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 


Permanent position and opportunity avail- 
able soon with leading business maga- 
zine. Publication long established, grow- 
ing; enjoys high regard of readers and 
advertisers. Salary, expenses and future 
bonus arrangements; other benefits. Chi- 
cago and outside territory. Give personal 
and business details including salary for 


approximate charges. Samples will be re- 
turned. M. Belmont Ver Standig Inc., Ad- 
vertising, 1917 Eye Street, N. W., Wash- 
ington 6, D. C. 


AUTOMOTIVE 
COPYWRITER 


There’s a real spot in a fast growing 
Midwest agency for a creative auto- 


motive type advertising essential. 
Please forward an exprience résumé, 
several samples, and salary desired 
to Box 977, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, III. 


200 E. Illinois St. Chicago 11, Il. 


ASS’'T. ADV. MANAGER 
3 % yrs. exp. Production ass’t., Ass’t. 
Acc’t. Exec., Gov’t editor; PH.B Eng. Lit. 
Age 27. Vet. Will relocate. McLean Gar- 
dens, Benning Hall-303, Washington, D. C. 
PUBLICIST - WOMAN 
Public relations AE with ideas-plus. 
Women’s page features, various subjects. 
Heavy food and beverage product publi- 


Box 7052, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


produce an effective advtg. and sales 
promotion program for you. Young with 
“can-do” attitude. 

Box 7066, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


REPRESENTATIVES WANTED 
SPACE REPRESENTATIVE 
WEST COAST 
Profitable opportunity for representa- 
tive to handle West Coast Sales for 4 


200 Illinois St., Chicago 11, Ill 
BUSINESS OPPORTUNITIES 


COMMERCIAL ARTIST 


graver, agency or manufacturer. 
Box 7054, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, IL. 


CIRCULATION MANAGER of small busi- 


Audit. Go anywhere. 
905, Youngstown, Ohio. 


CREATIVE PRODUCTION MANAGER 
9 years solid graphic arts experience in 
all forms of advertising and promotion. 
Outstanding paper and printing buying 
background; litho, letterpress, and gra- 
vure. Now employed leading publisher 


If you sell one of above fields I can bring 
yo a complete advertising-merchandising- 
promotion program, planned down to the last 
detail: packaging, display, dealer helps, pub- 
licity, ad campaign, sales incentives, con- 
sumer contest. 
I'm looking for a job—I bring my port- 
folio with me. 15 years agency, newspaper, 
merchandising. My references will tell you 
what they think of my planning. 
1, ADVERTISING AGE 


Box 98 
200 E. Illinois St. Chicago 11, Til. 


“Our 43rd Year” 


TOP DRAWER COPY 


Are you this man? 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Interested in buying established or new 


200 E. Illinois St. Chicago 11, Ill. 
Milline-Inch; City-Country 
Buy grass roots by the inch 
Test Sanders Dandy ASC 3 


CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


ADVERTISING PERSONNEL 


7 W. Madison * Financial 6-2100 * Chicago 2, ILL. 


NEED A CHICAGO OFFICE? 

Small dignified advertising office just 
north of Loop, perfectly furnished, newly 
equipped. Can be had with or without 
present owner who is skilled salesman 
and proven writer, but who has run out 
of capital just short of success. Will sell 
out or take corporate partner with 
capital. Present income from mail cam- 
aigns, printing, successful book pub- 
ishing, and local placement. 


outright. 
LATE-MODEL EQUIPMENT FOR SALE 
Will sell separately Davidson 25! Press, 
IBM executive Typewriters, Autotypists, 
Office Fixtures, etc. 

Box 975, ADVERTISING AGE 
200 E. Illinois St. Chicago II, Ill. 


and requirements. 


For assistant to the head of a successful Proprietary Drug 
Company. Qualifications—administrative experience, ad- 
vertising and sales background. All applications will be 
held in complete confidence. If you are interested reply 


giving full information on age, experience, salary, history 


Box 979, ADVERTISING AGE 


SALES TRAINING WRITER 


Permanent position in Chicago 
for writer in Sales Training De- 


POSITION OPEN partment of national industrial Leading Manufacturer Needs 
manufacturer and_ distributor. PROMOTION-MINDED 
Prefer education in journalism, COPYWRITER 


sales management or advertising; 
experience in writing, layout, 
education or training. May have 
limited writing experience with 
desire to develop. State fully, 
age, education and experience. 


Box 980, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


SENIOR SALESMAN 
FOR CHICAGO OFFICE 


Leading trade publication in a 
booming field has challenging 
position for experienced, mature 
man with proved record of suc- 
cess in selling space. Five-figure 
salary plus liberal commission. 
Heavy construction sales back- 
ground desirable but not es- 


Canadian Assn. Elects Agency 

Paul-Taylor-Phelan Ltd., To- 
ronto, has been elected to mem- 
bership in the Canadian Assn. of 
Advertising Agencies. 


to assist in sales promotion department 
of Chicago mounting and finishing firm. 
Experience preferred in creating and lay- 
out of cardboard dummies of point-of- 


E. lllinois St., Chicago 11, Ill. 


service for Adv. - Art & 
allied fields. 
By appoint...ent only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


Counselors 


The man who wants to take ad- 
vantage of this opportunity will 
have these qualifications: 

Age: 30-40 

Experience: 5 years or more with 
an advertising agency as an account 
man or with a manufacturer acting 
as Brand and Advertising Manager 
on food or drug products. 

Please do not apply unless these re- 
te nage are met. Salary open— 

epends on experience. 


Write Mr. Norbert Willging, 
Toni Company, 456 Merchandise 
Mart, Chicago 54, Illinois. 


Public Relations 
& Advertising 
OPPORTUNITY 


...with agricultural background 
and/or experience; recent grad- 
uate in agriculture journalism 
course considered ... or MAN 
WITH SEVERAL YEARS EX- 
PERIENCE who wants a chance 
to join... 


TOP AWARD-WINNING DEPARTMENT 


Write—send résumé and salary 
requirements in confidence to— 
X-43, P. O. Box 3552 
Philadelphia 22, Pa. 


- s) 


( Travel A ds he 


DISTRIBUTORS WANTED 


sential. Our salesmen know of 
this ad. Replies held in strictest 
confidence. 


Box 978 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


For this new patented advertising idea. Leased a 
space sold on public carriers and equipment sold as 
an ‘“‘Own Your Own"’ media. Exclusive state and regiona’ @ 
territories available without franchise fee to reliabl: @ 
and experienced advertising distributors. Full time effor 
necessary. R ble in t completely secured b; 
merchandise. Top income and profit potential. Nationa 
promotion and advertising » Write us direct for 
further information and personal interview if we find 
mutual serious interest. 
TRAVEL ADS, INC. 


480 Lexington Ave. New York 17, N. Y. 


Box 56, Sta. A Lincoln, Nebr 
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Supermarkets Do More Advertising, 
Increase Sales in ‘53, Study Finds | 


(Continued from Page 3) ing figures: A good half of the 
17% the same as in 1952. In every|supermarkets (54%) have com- 
department, a majority of oper-|plete bakery departments; beer is) 
ators raised their gross margin|/handled by 42% of the supermar- | 
over the year before. kets; wine by 26%; liquor by 8%; 

As in each of the six years sur-|fountains or restaurants are oper- 
veyed to date, store operating ex- ated in 8% of the supers; many; 
penses rose at a faster rate than members added sidelines in the 
sales. form of non-food items during the 
year, such as health and beauty 
= Before taxes, 57% of the com-jaids and housewares, which con-|m, 4, WILLIAMSON, 
panies improved their net profit|tinued to lead in non-food lines. 
ratio, while 31% had a lower net 
profit and 12% showed the same| Ward Products Promotes 
ratio as in 1952. After taxes, 49% Antennas in Consumer Drive 
of the companies reported net 
profit ratio higher, 39% lower and 
12% unchanged. 


See how ADmatic can boost sales for you 


| 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
| ator needed 


The ADmatic yreigete a new maa or idea 
; and ; eve seconds on a large screen equivalent to a 
publisher of Che: ‘ical Engineer- 28° F V. It holds 30 slides (2” x 2") that are easily 
ing and v.p. of McGraw-Hill Pub- changed. Just = effective - Renaes areas. Use 
ishi i 5 the ADmatic wherever people gather, in stores, 
Ushing Co. in 1950, returned to trade shows, dealer show rooms, theatre and hotel 
the publishing business Sept. 1 as | 


lobbies, as a visual salesman; or for personnel and 
Ward Products Corp., Cleveland | chairman and publisher of Ameri- | 


salesmen training pene. , ; ‘ 
manufacturer of television and can Metal Market (AA, Aug. 30).| For rental or purchase terms, wire, write or phone 
automobile antennas, is supple- 


who retired as 


Mr. Williamson was associated 


SMI members stepped up their 
program of store expansion and 
renovation in 1953. Some 11% of 
all supermarkets operated by SMI 
members were added in 1953, and 
another 12% underwent major re- 
modeling. 

Members’ plans call for an in- 
creased rate of expansion in 1954. 
If plans come true, they will epen 
about 800 new supermarkets and 
extensively remodel about 425 
supermarkets. 

Evening and Sunday openings 
increased in the past year—46% 
of the supermarkets were open for 
business every evening of every 
business day; 16% were open 
Sundays. 


= The trend toward complete self- 
service in the supermarkets con- 
tinued in the past year. Better 
than one-third (36%) of the su- 
permarkets are completely self- 
service in ail four major depart- 
ments. Some 62% of all meat 
departments are completely self- 
service—double the percentage of 
just four years ago. 

That supermarkets are more and 
more carrying lines outside of the 
traditional grocery store inven- 
tories is indicated by the follow- 


When you're in 


i{||||||_@ TIGHT squeeze 


and want to say more than space 
allows our before-and-after booklet 
JAY P. may be of help to you. Get it, free. 


WALK anvertising tyPocrapny 


11 E. HUBBARD, CHICAGO 11 @ MO 4-6134 


menting its regular advertising 
program aimed at jobbers, repre- 
sentatives and dealers in trade 
publications with a consumer cam- 
paign, which broke this month, 
for its Antenna Rama tv series. 
Stressing decorative design in an- 
tennas, ads will run in Better 
Homes & Gardens, House Beauti- 
ful, House & Garden, Popular Me- 
chanics, Popular Science, The Sat- 
urday Evening Post and Sunset. 
Sales promotion kits for dealers 
and point of sale material will 
support the drive. Hubbell Adver- 
tising Agency, Cleveland, handles 
the account. Sandford Curtiss & 
Associates is directing a simultan- 
eous public relations program. 


Two Join Campbell-Ewald 

Paul F. Samuelson and George 
M. Guido have joined the art de- 
partment of the Detroit office of 
Campbell-Ewald Co. Mr. Samuel- 
son formerly was an art director 
of Kircher, Helton & Collett, Day- 
ton, and Mr. Guido previously was 
an art director of Grey Advertis- 
ing Agency and Anderson & 
Cairns. 


Kirkpatrick Names Agency 
Allen Kirkpatrick Co., Reho- 
beth Beach, Del., has appointed 
Blaine Thompson Co., New York, 
to handle its advertising. Newspa- 
pers, radio and television will be 
used in selected markets to intro- 
duce the company’s new frozen 
oyster stew. Kirkpatrick also packs 
breaded ready-to-fry oysters and 


canned fresh frozen oysters. 


The PRESS-GAZETTE, a 
great newspaper —a great 
buy. Why? Total acceptance 
by people of the com- 
munity! 100% City 

Zone circulation cuts 
costs, assures results, 
because “It only takes 


one in Green Bay”! @ 


it only takes one 


in GREEN BAY 


Phil McClosky, 
Mgr., 
General Advertising 


with McGraw-Hill for 30 years 
and was chairman of Associated 
Business Publications in 1947-48. 


THE HARWALD COMPANY, INC. — 
1216 CHICAGO AVE. « DAVIS 8-7070 ¢ EVANSTON, ILL. 


es M ATRIX COMPANY 


@ Noangry glances at your watch when you call on ws for pick-up and delivery! 
Almost before you put your phone down one of our messengers is at your 
desk—thanks to the split-second timing, the rapid-change routing, of our 
radio-dispatched fleet! 


Radio-dispatching and FLUROTYPING, combined with 24-hour mat pro- 
duction, provide you with the fastest service in the industry! 


; abe a : 
; i want mF 
2 x : b 


' ELECTROTYPE COMPANY 
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MacNeil & Moore, Madison 


Broadstreet’s, Inc., New York Gimbel Brothers, Inc., Milwaukee 


More than 300 leading stores have already wel- 
comed SPORTS ILLUSTRATED into their selling 
programs with over 1,500 windows like these. 

It never happened like this to any other new 
magazine! 


a ee 


John B, Stetson Co., New York Younker Bros., Inc., Des Moines John Wanamaker, Philadelphia 


Youcan buy SPORTS ILLUSTRATED, and the retail 
enthusiasm that goes with it, for only $3,150 per 
page. (For details, contact William W. Holman, 
Advertising Director. Time & Life Bldg., Radio 
City, New York.) 


SPORTS 
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